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Dotheboys Hall doesn’t take Punch 


A few gaunt colleges believe in the sinfulness of laughter, and hence in the 
devilish influence of Punch. The more enlightened or expensive public schools have their libraries littered 
with copies which are read from cover to cover by just the type of boy or girl who will grow 
up to be a “ monied reader”’. Modern families are small but united 
... for every child add two Punch-reading parents, with a brace of like minded uncles and 
aunts .. . and you begin to understand why independent surveys declare that Punch’s influence 


among the influential runs into a readership of millions. 


...pervasive...persuasive 


GOES FARTHER THAN FIGURES 


JOHN L. VERRINDER, ADVERTISEME IANAGER, “PUNCH, 10 BOUVERIE STREET. LONDEN, B.C4 TELEPHONE centRaL 916] 
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TO THE 


LETTERS 


EDITOR 


Neon Signs Keep 
Public Cheerful 


Sirn,—-We entirely agree with 
the remarks of your correspon 
dem P.E., Paddington (December 
14) that something ought to e 
done about the cranks who are 
continually decrying neon signs 

There is no doubt that the vast 
majority of the general public 
like neon signs, but it is the few 
that don’t like them that cause 
all the trouble. I can, however, 
assure “P.E.” chat every oppor- 
tunity is taken by this Association 
to put over to the Government, 
local planning authorities, and 
the public that neon signs serve 4 
very useful purpose not only com 
mercially and as a means of direc 
tion, but, even more important, 
as 4 means of brightening up our 
otherwise drab towns and keeping 
the public cheerful 

BERNARD MOSS. 
Secretary, The Electric Siga 
Manufacturers Association 


Free Designs For 
Exhibition Stands 


Sin, Some months ago you 
published correspondence on the 
subject of free designs for exhibi 
tion stands. At that time I was 
prompted to say in a letter to you 
that I supported in some measure 
the practice of open competition 
without insistence upon charging 

Events since then have caused 
me to modify that view. I gladly 
make this confession and apolo 
gise to you and to your readers 
We were recently invited to sub- 
mit a design for a stand at one of 
our leading exhibitions, and dur 
ing the course of negotiations with 
the exhibitors we discovered that 
they had no less than twenty de 
signs submitted, and the cost of 
the job, when erected, was in the 
neighbourhood of £300. If we 


calculate the cost of the designs 
at as low an average as £10 cach, 
that means~-that £190 has gone 
into the blue somewhere on this 
job alone. 

In another case where our de- 
sign Was not accepted, the exhibi- 
tor in replying said “out of the 
numerous designs which have 
been submitted to us, we found 
great difficulty in making a selec- 
uon.” 

The exhibitors willing to pay 
for unaccepted designs are in a 
minority, and it really does begin 
to look as though something 
should be done to stabilise an im- 
portant sales promotion service 
which at present is assuming the 
aspect of an unholy scramble 

If there is to be any concerted 
action in this direction | for one 
will give it support. 

S. P, O'CONNOR, 
Managing Director, Bankwin 
Displays. 


Not Unaenal 


Sir,—1 am concerned lest your 
story “65,000 Addresses Typed in 
One Week" (December 14) should 
be regarded as indicative of the 
volume of direct mail in this 
country. 

Most of the 


larger mailing 


houses would be seriously per- 
turbed were their output not con- 
siderably higher than this every 
week of the year. 1 would not 
hazard a guess at the annual 
total of mailing which makes up 
the £12 million budget spent on 
direct mail every year, but 
know of four similar campaigns 
in course of production at the 
moment, each of which is bigger 
in scope and speed of output than 
the one you mention, and I re- 
collect one campaign of no less 
than 600,000 carried through in 
one week. 
ROBB HOLLAND, 
General Manager, The 
Direct Mail Centre. 


Sin,—When I see you suggest- 
ing that an addressing job of 
65,000 in one week is something 
unusual, | feel constrained to 
comment, We are by no meaas 
the largest direct mail production 
house, but we reckon to turn out 
100,000 for at least 40 out of 52 
weeks in the year. Many of our 
fellow producers do considerably 
more than this and so do several 
of the mail order concerns. 

S. C. SIMMONDS, 

Managing Director, Simmonds 

(Postal Publicity) Ltd. 


POINTS FROM OTHER LETTERS 


*POMPOUS PEOPLE’ 

There is a growing body of 
pompous people who have neither 
the time or courtesy to arrange 
for a smalj| duplicated acknow 
ledgment and rejection slip to 
be sent to all unsuitable appli- 
cants A. Campbell Gifford, ad 
vertising manager, The British 
Bata Shoe Co., Ltd 

GIBBES REPLIES 

In reply to Mr. _ Bellack 
(December 7) may I assure him 
that the committee which spon- 
ored the book Advertising, a 
Tool of Management gave very 
full consideration to technical 
advertising. lt was felt, however, 
that the management of such ad- 
vertising Was so closely bound up 


with the industry concerned that 
a separate text book would be 
necessary for each group of 


industries. —L, Gibbes, 


* FOLLY-IN-PRINT’ 

London's Travelling Public is 
superb, a triumph 
annals of publicity. 
more typical piece of “folly-in- 
print” is hard to imagine, unless, 
of course, one needs to know 
how many old ladies carry pet 
dogs in buses, or such relevant 
data as the costly research in the 
book provides, before compiling 
one’s outdoor publicity  pro- 
gramme.——Cyril Harwood, ad- 
vertising manager Marshall's 
Food Products 


r . . 
‘Fact, Not Fiction’ 

Sim, — Mr. Deschampsneufs 
wrote in his survey of advertising 
media in British East Africa 
(December 7) that East Africa and 
Rhodesia “seems to be read by 
the older type of settler.” 

We are proud to have had 
among our readers, ever since this 
paper was established more than 
26 years ago many of the older 
settlers in Kenya, but they repre- 
sent only a small proportion of 
our public. Among our sub- 
scribers are many of the younger 
generations of settlers, almost all 
the leading business houses, prac- 
tically every department of every 
Government, most of the Govern- 
ment offices in the provinces and 
districts (in some territories every 
such boma), industries, mines, 
missions, plantations, and pro- 
fessional men, and the leading 
clubs, hotels, messes, and libraries 

Incidentally, East Africa and 
Rhodesia is the only African 
newspaper publishing a regular 
weekly Air Edition, and was the 
first journal in the world to estab- 
lish such an edition before the 
war. Among the subscribers are 
almost all the people who most 
matter in East Africa and the 
Rhodesias — those who guide 
opinion, determine policy of all 
kinds, and exercise the main pur- 
chasing power. That again is a 
statement of fact, not of opinion. 

F. S. JOELSON, 
Editor, East —_ 
and Rhodesia. 
66 Great Russell St., W.C.1. 


80,000 Attended 


Nearly 80.000 attended the 
Home and Beauty Exhibition, 
organised by the West Lancashire 
Evening Gazette, at Blackpool, 
from November 14-25. Exhibitors 
were well satisfied with business 
done, and many have booked 
space for next year. 
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Less Restrictive 
DALTON’S ATTITUDE INSPIRES HOPE 


Amendments to the Control of Advertisements Regulations 
are now being considered at the Ministry of Town and Country 


Planning. 


It is understood that among them there may be clauses 


designed to lead to the less 
stringent application by local 
authorities of their powers to 
restrict the development of new 
outdoor advertising sites. 

The outdoor industry is 
hopeful that these amendments 
may lead to a more sympa- 
thetic attitude on the part of 
the Ministry of Town and Coun- 
try Planning towards appeals 
against decisions, many of 
which have been considered harsh 
and arbitrary 

These hopes are based on the 
attitude of the Minister when he 
recently met a deputation from 
the Outdoor Adverti:ing Industry 
Advisory Committee 

Mr. G. S. Campbell (Franco- 
British Electrical Co, Ltd.), who 
was a member of the deputation, 
told members of the Incorporated 
Advertising Managers’ Associa- 
non in London last week that 
he had never gained the impres- 
sion that Mr. Dalton was per 
opposed to outdoor 


1 
Ocal 


position in 
was “ex 


Committce 
yncerned”™ by the 
appeal decisions 


were 


deeply 
trend of 
Until about six o 


recent 


ago the 
emely 
losing 


nonths 
was working ¢ 
Applicants were 


about 40 per cent of their cases 
approximately 60 


and winning 


per cent. But the situation had 
gradually deteriorated. During 
the last six months the number of 
successful appellants had dropped 
to a very small percentage. 
Town planning authorities had 
apparently become worried and 
had gone to the Minister and said 
they did not like the number of 
decisions they were having re 
Now it seemed that the 
ocal authority was always right 
Mr. Campbell 


vertirers ¢ 


versed 


appealed to ad- 
take a full interest in 
the matter and, if necessary, to 
take action 

I don't think the 
fully realises that he 
mendous an 
by the pro 


advertiser 
has a tre- 
ount to lose or gain 
per administration of 
he said. The 
future of an important media was 
at Stake 
You must stand on 
vour hind legs and say that to 
vou ou 


idvertising control,” 


really 


tdeor advertising is as 


important and as necessary 


Ministry May Make Outdoor Ad. 


Control Regulations 


your factory walls 

port.” 

Two advertisers approaching 
the Ministry could do more than 
200 contractors. Contractors were 
looked on with suspicion because 
it was felt that all they were 
worrying about was their profits. 

Asked where the money would 
come from for a suggested propa- 
ganda campaign, Mr. Campbell re- 
marked that a good deal could 
be done with a small amount of 
money. He referred to the suc 
cessful efforts of the electrical sign 
industry to get the ban on illum 
inations lifted. The total cost ran 
into just four figures 


and trans 


Turning to the question of areas 
of special control, Mr. Campbell 
said: “By and large we feel that 
problems of special control are 
under control.” In most cases 
relations between the committce 


and local councils were quite 
cordial, and in several instances 
compromise had been reached 


One of the faults of the Act 
however, was the number of 
people and departments who had 
to consider applications With 
SIX OF Seven people the odds were 
that at least one would disagree 


Food Ministry To 
Use C.O.L 


Ministry of Food publicity 


will be conducted through the 
Central Office of Information as 
from April 1 next year 


Nationals Will 
Not Go To 
lid.— Yet 


Despite rumours to the con- 


trary, no decision has been 
reached by the London nationals 
to increase their prices from 1d. 
to Idd. in the New Year. The 
matter has not yet even been the 
subject of negotiation 

t is regarded, however, as not 
improbable that a big increase in 
the price of newsprint, regarded 
as inevitable some time in 1951, 


may necessitate such an in 
crease Any increase of £10 a 
ton or over would involve so 


great a rise in production costs 
that newspaper publishers might 
be obliged to take such a step, 
however reluctantly 


, . . 
World Printing 
. io 
Congress Themes 
Invitations for next year's 
International Congress of Master 
Printers, being held in London 
from July 23-27, have been issued 
by the British Federation of 
Master Printers 
Themes for morning 
will be “Productive 
and “Design in Print.” and at 
afternoon sessions members in 
terested in specialired sections of 
the industry, such as letterpress 
lithography, binding and gravure 
will meet separately 
The B.F.M-P. will 


luncheon and a 


Sessions 
Efficiency” 


Organise 4 


banquet, and 
there will be visits to various 
Festival centres, and to printing 
works 
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R. 4H. PENNEY, Adorn Advertisement Director, Northcliffe Newspapers Group Ltd., Carmelite House, E.C.4. 
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Four-Page Full-Colour Ad. 
In ‘Life’ Will Spearhead 


Festival U.S.A. Campaign 


Advertising in U.S.A. for the 
Festival of Britain, timed for 
January and February, will pull 
its punches. 

Object of the campaign, accord 
og to Mr. Paul Wright, director 
of publicity, is to convey the 
thought and spirit of the Festival. 

We do not want to duphecate the 
(ome to Britain’ campaign of the 
British Tourist and Holidays As 
sociation,” he said, adding that 
there was a shortage of shipping 
and hotel accommodation and 
they had to guard against over 
elling 

The campaign in Europe, also 
due to start shortly, will be more 
direct in its appeal. It will con- 
tinue through July and August 
with peak frequency of insertion 
in February and March. 

Spearhead of the campaiga in 
U.S.A. will be a four-page full- 
colour special insertion in Life 
Magazine. Cost of the space is 
$92,000 gross 

The Life ad., due to appear in 
January, both in the U.S. and the 
International editions, will be 
supported by full black and white 
pages in Holiday, New Yorker, 
Time, Newsweek, Saturday Even- 
ing Post, and the travel supple 
nents of the New York Times 
ind the New York Herald Tri 
hurt 

We think one big impact over 
» short period is far more effec 
tive than a fernes of tiny adver 
isements,” Mr. Wright explained 

The Life ad, will be extensively 
nerchandised both by the maga 
rine itself and by the Festival 
iuthorities (in co-operation with 
British Information Service, New 
York, and the B.-T.H.A.). It con 
sists of an opening right-hand 
page in which the Festival is in 
troduced in general terms The 
centre spread—designed in the 
editorial style of Life—carries 


Media Dept. Changes 
At Pritchard, Wood 


Mr. Cecil Godfrey, who has 
been seconded to Outdoor Publi 
city Ltd, returns to the media 
department of F. C. Pritchard 
Wood & Partners as assistant 
manager under Miss Audrey 
Deans Miss Deans and Mr 
Godfrey continue as space buyers 
for certain chents and space for 
other chents will be bought by 
Mrs Leech, Mr. Charles 
Bachrach and Miss J. Flatt 


L. R. Askham Joins 
Bailey Bros. & Swinfen 

Mr. L. R. Askham, formerly of 
Direct Mail Contractors, Johan 
nesburg has joined Bailey Bros 
& Swinfen Ltd, London, pub 
lishers and foreign booksellers, as 
publicity manager 


several artists’ impressions of the 
South Bank exhibition, and the 
final left-hand page gives a de- 
tailed programme of events 
Creative work and production 
were done in this country to save 
dollars. Blocks were made, to the 
very Stringent American require 
ments, by Laytons. Artists who 
co-operated include Clive Upton 
Eric Fraser and J. D. M. Harvey 
Agents are London Press Ex 
change Ltd. and Intam Lid 


At Glasgow Publicity Club 
from right) W 
Bond Rowel, Duncan Mc Rae 
Lennon, Carol Dacy 

recognised Harry 


Pantomime Lunch 
A. Woolward ( president) 
Bertha Ricardo 
Donald Layne 


Gordon as Santa Claus. (See 


256 


“Public Ledger,” The 
Oldest Daily 
Is 190 


fo commemorate 190 years of 
continuous publication, the Publi 
Ledger, Britain's oldest daily 
newspaper, published last Friday 
a special supplement that in- 
cluded histories of some of Lon 
don'’s commodity markets and an 
old print of the Customs House 
around 1760 

The first issue was dated Janu- 
ary 12, 1760 \ predominantly 
commercial newspaper, it has al- 
ways been closely connected with 
the expanding trade of the City 
of London's markets, which it has 
seen develop from the little coffee 
houses imto great institutions 


ows (second 
/. Anthony, 
Elizabeth 
No one 
259.) 


Picture 
Also shown 

Lyneti 
Smith, Joan Stewart 


P.M.G. Refuses To Reduce Postage 


For Overseas Direct Mail 


The Postmaster General has re 
fused to consider reductions for 
direct mail in the increased over- 
seas postal rates which came into 
operation on October | 

The British Direct Mail Adver 
using Association sent him a copy 
of an ADVERTISER'S WEEKLY re 
port which said that before the 
increase American firms wishing 
to carry out direct mail schemes 
in Europe and Commonwealth 
countries had found it economical 
to employ British direct mail 
firms, thus bringing many thou- 
sands of dollars into this country 
The increased postal rates re- 
moved the advantage, and had 
caused a reduction in the dollar 
earning capacity and tn the turn- 
over of some British direct mail 
firms 

A B.D.M.A.A. statement says 
the P.M.G. drew attention to the 
fact that the increases conformed 
with obligations under the Uni 
versal Postal Convention to which 
practically every country in the 
world was party. The lowest pos- 


sible scale had bee 
Britain 

Footnote: Firms 
are circularising B 
letters bearing half px 


troduced ya 


n Gibraltar 
tain with 
nv stamps 
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From Red to Black 
—By Advertising 


pplement 
second on the U.S.A. to be issued 
in 1950 — many well-known 
American and British experts 
describe the “know-how” of 
selling to the American market. 


Glasgow Transport 
Ads. Attacked 


Glasgow Town Council have 
been criticised by Sir Hector 
McNeill, former Lord Provost >1f 
the City, for their decision to 
allow advertising on city trans 
port 

Speaking at a recent dinner Sir 
Hector said that men who had 
the responsibility of trying to guide 
the young citizen along the 
proper lines should not advise 
them, on public vehicles, to get 
down to their coupon on Friday 
night instead of, perhaps, studying 
in the Mitchell Library 


Church To Comment 


On Betting Ads. 


Glasgow Corporation Trans 
port Committee has invited the 
United Free Church to send a de 
putation to discuss the question 
of betting advertisements on 
public transport vehicles 

When the Corporation decided 
to refuse liquor advertisements 
the Presbytery expressed the 
belief that the ban should be ex 
tended to cover betting 


A copy of the Brighton 
town guide has been sent to the 
57 other Brightons scattered 
throughout the world, 44 of them 
in the U.S., to remind them that 
their “mother town will be well 
worth visiting during the Festival 
year 


Engravers Call 


Mr N. Harris 
Federation of Maste 
gravers, appealed fc 


from buyers of prox 


secretary, 
Process En- 
.o-operation 
. engraving 
when he 
ganised by 
‘gory Ltd., 


ind similar se 
spoke at a d 
Funnell, Dyson 
at Crovdon last v 

“I would ask th 
regard to the ve 
ties with whic 
tend,” he said ers, block- 
makers and con rs are all 
co-partners in trade, and 
it is commonsen | we should 
have the utmos! ’peration at 
all levels 


to pay some 
wus difficul- 


ve to con- 


for Co-operation 


“So far as rush work 
cerned, we are trying with limited 
supplies to do the best job that 


is con- 


we can. We have to adopt every 
device we can to maintain quality 
of workmanship, in spite of a de 
pleted labour force.” 

Mr. James Shand, publisher, 
Process Engravers’ Monthly, as 
sessing the prospects for 1951, 
said the demand was rising but 
the capacity to produce was not 
To-day process engraving had to 
cope with shortages of buildings. 
plant and labour, and next year 
they would face an increasing lack 
of raw materials—paper in par- 
ticular.” 
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Increased advertising rates 
were announced this week by 
two of the mass-circulation 
woman's journals, Woman and 
Woman's Own. 

Rates for one monochrome 
page in Woman will be up from 
£1,400 to £1,580 starting with the 
April 7 issue; colour pages will 
go up £250 to £2,250 from May $ 
Announcing these increases, Mr 
Philip Emanuel said “Sales are 
up more than 124 per cent since 
our last rate card was produced 
Also we are faced with yet 
another rise in costs with the be- 
ginning of the next paper period.” 

Mr. Emanuel alo announced 
that the cover prices of Every- 
woman and Ideal Home would be 
increased by 3d. cach in March 
or April 

New advertisement rates for 
Woman's Own were announced 
by Mr. Stuart Mander, advertise- 
ment director, George Newnes 
Ltd. From March 1, the mono 
tone rates will be £1,160 per page; 
colour rates will be £1,600 per 
page from April S. Present rates 
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Periodicals Seek Higher Revenue To 
Meet Rising Costs 


“WOMAN,” ‘WOMAN’S OWN’ RAISE AD. RATES: 
OTHER JOURNALS PUT UP COVER PRICES 


are £940 (monotone) and £1,300 
(colour) 

Selling price af My Home, 
Mother and Home Wife and 
Home and Woman and Home, 
published by Amalgamated Press 
will be increased to one shilling 
monthly as from the issues dated 
February 

Three textile trade journals 
Drapers' Record, Outfitter, and 
Men's Wear, announce an increase 
in selling price as from the New 
Year. Drapers' Record will go up 
from 6d. to 9d.. Men's Wear and 
The Outfitter from 4d. to 6d 


‘Irish Independent’ 


Rate Increases 


Independent Newspapers Ltd., 
Dublin, have announced an in 
crease in rates from January 1 
The single column inch rate for 
the /rish Independent (morning) 
and Sunday Independent will be 
Ws. (from 25s.), and for the 
Evenine Herald 17s. 64. (from 
15s.) 


Newsprint Price May Not Go Up 
Until Present Pulp Stocks Used 


Although it is certain that 
prices of home-produced news- 
print and of other types of paper 
will go up before long, no con- 
firmation is available yet of the 
various higher prices rumoured to 
come into effect in the New Year 

There may be no increase until 
supplies of pulp and other raw 
materials bought before the re- 
cent steep rise in pulp prices have 
been used up 

A new figure of £60 a ton for 
home newsprint (now £39 15¢., 
with surcharge £41) has been 
mentioned 

Commenting on this, a repre- 
sentative of a leading firm of 
newsprint manufacturers told 
ADVERTISER'S WEPKLY 

“Pulp has been bought for part 
of next year at very high prices 
that would justify a newsprint 
price of £60, but we shall not be 
using that pulp for some time yet 
I think 1951 will see a rise in 
price, but various factors not yet 
clear wil] determine its extent.” 

Increases in price of other 
paper, not subject to statutory 
control, are expected, but paper 
manufacturers are reticient as to 


FORCED TO RAISE RATES 

In spite of a 25 per cent 
increase in selling price, the object 
of which was to maintain adver- 
tisement rates, the Vancouver 
Daily Province has been forced 
to raise them, from February 1, 
to 30 cents per agate line. The 
present rate is 25 cents 


any new figures. Esparto papers, 
which include machine-finished 
printings, art and imitation art 
banks and bonds, and super 
calendered printings, as well as 
wood-free papers, may be affected 


| Why More Waste Wanted 


Although the mills’ receipts 
of waste paper for October 
reached the record rate of 
910,000 tons per annum, con 
sumption was at the rate of 
1,012,000 tons per annum, and a 
considerable increase in collec 
tions was therefore necessary, 
said Mr. Harold Wilson, Presi- 
dent of the Board of Trade, in 
the House of Commons 


ADVERTISER'S WEEKLY 


. 
Industrial Artists 
To Form An 
. . J . 
Advertising Section 
An advertising section in the 
Society of Industrial Artists is in 
the process of being formed. Mr 
George Plante, creative director 
Young & Rubicam Lid... is in 
charge of the scheme 
A meeting has been held to 
discuss the project and the section 
will probably be open to artists 
— in advertising agencies 
an 


advertising departments of 
firms 


Robert Freeman 
(left) and R. O. 
Dunlop looking at 
the winning entry 
in the “Bev” poster 
competition, organ 
ised by J. Lyons & 
Coa which they 
judged. The poster 
is by Tadeusz 
Samotus, a student 
at the Borough 
Polvtechnic, S.FJ 


Periodical Paper Inquiry Urged 


Publishers and public would 
welcome an inquiry into the 
distribution of paper used by 
periodicals, suggesied Mr. Richard 
Hardman managing director, 
Blandford Press Ltd.. in a letter 
published in The Times last 
Friday. 

Mr. Hardman wrote: “Such is 
the newsprint and paper supply 
situation that regular readers of 
The Times are being cut in their 
supply of copies cach week and 
the mills are quoting publishers 


Carreras 3-Dimensional Sign 


This SO ft. three-dimensional! 
board has just been completed by 
Cook's Display Productions Ltd 
for Carreras Ltd.. and has been 
placed opposite the factory, in 
Hampstead Road 

The board has a shaded bluc 
background on which are super- 
imposed gold cut-out letters 
“Outstanding in Quality.” The 


centre-piece consists of an oval 
in Craven “A” red dissecting the 
dimensional cigarette with ;mita 
tion ash and red glow. The wisp 
of smoke is of plaster 

Cook's Display Productions are 
now working on another site for 
Carreras on which will appear 4 
fluorescent sign to be illuminated 
by ultra violet light 


of trade newspapers and technical 
journals 18 months’ delivery on 
some grades of paper 

“During the past month I have 
received, at my home address, 
circulars soliciting subscriptions 
from publishers of popular big- 
circulation magazines 1 also 
gather that there are quantities of 


‘GUINEA PIG’ 
CONTROL SURVEY 


unsold copies of this class of 
periodical, to that it seems that 
these publishers have more than 
enough paper for their needs 
and this is in spite of large cir 
culation increases since paper Was 
unrationed last March 

“It would appear that the situa 
tion in the use of paper has got 
out of proportion and under exist 
ing conditions its more valuable 
services to the public are likely 
to diminish as the scarcity devel- 
ops. I believe an inquiry into the 
use of paper available, as well as 
its distribution, would be accept 
able by most publishers and 
public alike.” 
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London Wade Through Tough Questions 
To Win 4-Club Quiz 


KENNETH HORNE NOT MUCH HELP! 


H Gollings, chairman, 
addresses Publicity Club of 
London's Christmas luncheon ct 
the Savoy. On the left is Miss 
Barbara Kelly, radio and tele 

vision star 


Lunch-Time 
ith Braden 


Some 260 members and guests 
of the Publicity Club of London 
at the Savoy last Friday, enjoyed 
the annual Christmas luncheon 

he social committee, of which 
Mr. Reg. Cooper is chairman, had 
organised the function very effi 
crently Mr. W.H Gollings pre 
sided, 

Oddly enough, the only note of 
seriousness Was injected by a pro 
Bernard 
Braden, the stage, radio, and tele 
vision star, who, with his wife 
Miss Barbara Kelly, was the guest 
of honour. In the midst of much 
amusing comment he said 

‘The Publicity Club exits as 
a conscience for its members 
which in my exnerience is a very 
useful thing for publicity —par 
ticularly in America—to have 
The idea of responsibility in pub 
licity is one of the most useful 
things in the world to-day.” 


fessional humorist 


Aberdeen 
British Print Best 


Mr. John W. Milne. who led 
the productivity team which went 
to Americ 4 recently to study the 
printing industry, told the Pub 
licity Club of Aberdecn last 
week that some 
contributing to hi 
there were trad 
which executives and workers 
pooled ideas; a high degree of 
svecialisation ind = round-the 
clock working of machines 

The verdict of the team was 
that while they saw print that 
could not be bettered anywhere 
American printing as a whole 
did not reach British standards 


The growth of humour in ad 
vertising was stressed by Mr 
Roy Hardy at a luncheon meet 
ing of the Coventry Publicity 
Assoviation last week 


Questions ranging from the 
meaning of “TSAD”" (tub 
sized air drying) to “Which 
papers reduced their rates in 
19507" were asked and (some of 
them) answered during a four 
club quiz organised by Mr. Ff 
Murray Milne, vice chairman 
Publicity Club of London, and 
held at the Waldorf on Monday 

The occasion was a serio 
comic One, the “serio” aspect be 
ing not, much helped by chair 
man Kenneth Horne (director 
Triplex Safety Glass) who was 
not above calling out “Six 
beers!” when the timing-bel! 
struck, or humming the signa 
ture tune of “Much Binding” in 
order to explain the meaning of 
the initials “M.B.IT.M.” Not 
infrequently he had to call out 
“Not a sausage!” when asked to 
state the number of marks to be 
awa rded 

In the first round. last year's 
winners, Berks and Bucks (W. G 
Brooker, D A Dailey and 
( Mitchell) went down to the 
Society of Diploma Members of 
the Advertising Association 
(S. D. Burdon, L. G. Bellack, and 
F. J. Wallington): and London 
(Miss Sylvia Weinberg, Eric 
Fiekd and H J Hewson) 
triumphed over the Regent Ad 
vertising Club (A. H. Jones, R 
Fenton, and A. J. McCarthy) 
The final showed London the 
winners with the SD.MAA 
runners-up 

The fowr non-vlaying capt 
who acted as judges were: H. F 
Shalson (Berks and Bucks), A 
Bruce MacColl (S.D.M.A.A.) 
Norman Groome (London). and 
W. Anderson (Regent) 


Newcastle 


. . - 
Exhibition In 1951 
Mr. Norman Heywood. adver 

tlsing manager, Fenwick Ltd 

who is leaving Newcastle for 

( & A Modes London ad 

dressed the Club last week, and 

spoke of its progress during its 
five years’ existence. During 

Festival year, he said. it would 

be presenting an exhibition that 

would be the bieeest hing i 

had ever attempted 


Ads. To Make Public 


Crime Conscious 

Mrs. Helen Cheney (Mather & 
Crowther Ltd), thanking Metro 
politan Police Commissioner Sir 
Harold Scott for a talk on 
juvenile delinquency to the 
Women's Advertising Club of 
London, suggested an advertising 
camnaign to make the public 
¢ OCOnscrous 


| 
Oxford 
| Link With The 
University 
The value of the Advertising 
Club of Oxford in advising and 


ssi ting nembers ~~ Oxford 
University in taking up Careers in 
advertising was ret d to at the 
annual = dinner nd Christmas 
party of the « it the Agricola 
Restaurant, Oxford, last week 

Mr. T. E. McM president, 
said “We hav ) able, through 
the appoint nts committee, to 
give to certa vers of the 
University advice about careers in 
this great garne of advertising and 


mas resulted in a few University 


nen ung apy miments in 
vdver ng. 
Dr. G. D. Parker. Fellow of 


Keble, said that the Advertising 
Club, in its endea irs to en 
standards in 

ng a large 
part in improving puDlic taste 


courage the highest 


these Matters, was f 


ottingham 
pitta ict 


English View Ads. 
With Distrust 


The importance of the people 
to whom advertising was directed 
was Stressed by Mr i ( 
Mackenzie, direct W.S. Craw 
ford Ltd na talk to the Publi 
cit Club of Nottingham last 
wee 

Englich, he said, tended to 
view advertising wit i certain 
amount of mistrust. In this respect 


they were vastly fifferent from 


America cons idvertising 
as a science Opposed to this, 
Mr. Mackenzie said that it was 
far better to stud ple’s ways 
f life. the ' d dishkes 
Attention should d to social 
development ind vhat was 
socially ces 

NEW SECRETARY 

Mr. G. F. P s had to 
esign = the secret p of the 
Public ( Nottinghan 
wing to rk Miss 
I ( ft \ tinghan 
Journa Ss tak for th 
remaind of t ) 

Leeds 
—_ 


Nationalisation Threat 
Mr. Henry J. Sutcliffe (Victoria 


Furnishing ©: Ltd), chairman 
presided ‘ fortmightly 
luncheon nn ‘ f the Publ 
envy Club f l | ist week 
when Mr. J]. R. ¢ manag 


g directo fG. & T. Earle Lid 


The Publicity ¢ 
iS CO-Operating with 


t Shetheld 
e Sheffield 


Philharmonic Socict n arrang 
ing the first loc " rmance of 
the Hallé Pr le Orchestra 


Decemper 21, 1950 
iteoer. 
Women Can Sell 


To Women 


Who should be able to sell 
goods to women—if not a 
woman? 

This question was posed to 
the 75 members and guests at 
the Christmas luncheon of the 
Publicity Club of Leicester last 
Friday by Miss Olive Bird 
(Nationa! Magazine Company) 
past president, Women's Ad 
vertising Club of London 

Remembering that 75 per cent 
of the goods to-day were bought 
by women, how essential that a 
woman should help in the sell 
ing, said Miss Bird 


Coventry Publicity Association 
has started a public speaking sec 
tion under the tutelage of the 


Rev. W. Barber 


Wolverhampton 


Gifts From Santa 
At Lunch 


At a Christmas luncheon meet 
ng of the Publicity Club of 
Wolverhampton in Reynolds 
Restaurant last Friday, Mr. Jim 
Fullwood (Staffordshire Motor 
Tyre Co., Ltd), in the guise of 
Father Christmas, gave 
to the ladies, and the luncheon 
was rounded off by a film show 

Speakers included Mr H 
! Adams (publicity mana 
ger. Guy Motors [L1d.). chairman 
of the club 


presents 


4; the Bradford Publicity Asso- 


ciation dinner and dance: Ken 
neth W president 
left “ c G 
Powney ul Mrs 


Berks and Bucks 


U.S. Is Zoned For 
Direct Mail 


Speaking to the Berks and 
Bucks Publicity Club, Miss Kay 
Murphy. of the Linguaphone 
Institute and a d mail expert, 

lated her cent experiences ‘n 
America 

In a vast country such as the 
United States, she said, mailings 
had to pe zoned after research lo 
find the most fertile areas. Results 


letters plus 


had show that 
printed pieces were most success 
ful. and where it was a toss-up 
between a letter or a brochure, 
' 


ic letter was always the winner 


More Club News on page 259 
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T PEOP 


E. WH. Savill 


E. W. H. Savill, assistant ad- 
vertisement manager, Daily Mail, 
and one of the best-known adver 
tising men in Fleet Street, is to 
retire at the end of this year after 
more than $0 years’ service with 
Associated Newspapers Ltd 

His post in charge of the Daily 
Mail Diary will be filled by his 
assistant, R. BE. Baker, who, cx 
cept for five years in the Royal 
Artillery during the war, has been 


with the Mail since February 
1926. His appointment will date 
from January 1, 1951 

* * * 

E. John Bates has been 
appointed a director of I 
Graham Browne Advertising 
Ltd.. Birmingham. After a pre 
war career in print, he entered 
advertising with H. C, Longley 
Ltd. and fifteen months ago 


went to L. Graham Browne as 
sccount executive 
> > . 

John M. Birrell, Jr 
signed bis position as production 
executive with W. H. Emmett 
(Scotland) Ltd., to become Scot 
representative of Odhams 
as from January |. He 
will operate from &7 Union 
Street, Glasgow. Mr. Birrell was 
space buyer with Sommerville & 
Milne Ltd., before joining 

Emmett's about two years ago 
* * * 


has re 


tish 


Press, 


\ founder member of South 
npton Publicity Club, and last 
ears chairman, G. W. Sanders 

has now left the Greeg School 
Southampton. where he has been 
principal for nearly 18 years 

. * * 
editor, New 
since it was founded in 
1946. has been ippointed editor, 
Rritish Weekly, in succession to 
Reginald Smith, now editor 
Liberal News 

* 

1 & 

publicity 
zoo Lt 
similar 
Olivetti 


_Shaun Herron, 


rum 


a * 
Thwaites, for six years 
manager with Kalama 
d., has been appointed to a 
on with British 


posit 


Ltd 


E. John Bates 
E. W. H. Savill To Retire : 


R. E Baker 
R. E. Baker His 


Successor : Bates To Graham Browne Board : 
Birrell Odhams’ Scottish Representative 


R. Holdsworth has 


become 
manager of the Johannesburg 
Office of Sperrin Palmer Adver- 
tising Previously he was a 
director of the J. Walter Thomp 
son Co. in Johannesburg, resign 
ing tw promotion 
manager of Ltd. and 


become sales 
Verrinder 
associated companies 


CORDEN Bowoon e- 
a 
; Re 
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CHRISTMAS PARTIES 


T.B. Browne Ltd. 


A company of nearly 200. com 
prising members of the staff, 
guests, and past members, at 
tended the annual dinner and 
dance of T. B. Browne Lid., held 
on Friday at the Criterion Rest 
aurant 

Col. T. B. Browne, chairman 


of the agency, presided, and pro 


posed the toast of the gucsts 
seconded by the joint managing 
directors, Mr Ronald Browne 
ind Mr. C. H. Browne. Mr. D. J 
Ferguson. creative director. re 


phed, and was supported by M: 
E i Fletcher, an old boy of 
the agency, who for many 
years been associated with one of 
its principal clients, John Mack 
intosh & Co., Ltd. Mr. Ferguson 
handed a bouquet to Mrs 


has 


Browne, wife of the chairman 
Col Browne presented a 

cheque to Mr. “Bill” Douglas. of 

the accounts department, who 


has completed $0 years’ service 
The party was organised by 
Mr. G. M. Castle, director 


Heslock Lid... Leeds 


An annual staff party with a 
difference—it was organised and 
financed by the staff, who invited 
the directors as their guests—was 
held by Heslock Ltd. Leeds n 
Tuesday last week 

The social side of the evening 


Personalities 


as seen by Mel. at Leon Goodman's 25th Anniversary 


Party at Ciro’s 


was organised by Mr. R. Dun 
derdale, account cxecutive, and 
prizes were provided by Mr. H 
Heselton, managing director As 
4 return compliment the direc- 
tors will be taking the staff to a 
pantomime party in January and 
to the seaside in the summer 
(Picture, page 284) 


‘ >. 
Leon Goodman's 
“¢ 
Children’s Party 
Mr. Leon Goodman acted as 
host at the annual Christmas 
party grven to the children of his 
staff last Saturday They were 
entertained to tea and a film show 
at the St. Pancras Town Hall 
Santa Claus was there of course, 
and distributed gifts 


Northern Display 


Producers 
Despite bad ‘weather the 
dinner-dance of the Northern 


Branch of the Display Producers 
ind Screen Printers Association 
it Parker's Restaurant, Manches 
ter, last Monday, was well sup 
ported 

The chairman, Mr. N. K 
Middleton, welcomed those pre 
sent and Mr. J. Heaton proposed 
the toast of the ladies 


CLUB NEWS 


J 


(Continued from page 258) 


Southampton 
Co-operate With 
Photographers 


Ihe importance of full confi 
dence and co-operation between 
advertiser and photographer was 
stressed by Mr. Walter Nurnberg 
photographer and author, when 
he spoke on “Photography in the 
Service of Commerce and Indus 
try” at the Christmas lunch meet 
ing of Southampton Publicity 
Club, Members of Southampton 
Camera Club were among the 
visitors 


Glasgow 
Panto Lunch Again 


The large number of publicity 
men who, with wives and friends, 
attended the “Santa Claus” 
luncheon of the Publicity Club of 


Glasgow in the Grosvenor on 


Friday, witnessed the reintroduc 
tion of the pantomime luncheons 
which were once a notable fea 
ture of the city's social activities 

This year, for the first time 
since the first world war. Glas- 
g0ow's pantomime stars were 


guests of the Publicity Club and 
helped to gather a goodly number 
of toys for the orphan children 
in the care of the Corporation of 


It is hoped 
Luncheon will 
annual affair 


Southampton Publicity Club is 
to hold its first dinner-dance on 
January 26 at the Royal Hotel 


that the Panto 
again become an 
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A Word About N.A.B.S. 


\ T this season, when controversy is customarily held in 


brief abeyance, it is fitting to write on the National 
Advertising Benevolent Society, and to support whole- 
heartedly the appeal recently issued by its president, Mr. Harold 
Vernon. For here there can be no division of opinion 
As Mr. Vernon pointed out in the letter accompanying the 
“N.A.B.S. Festival” brochure, revenue of the Society, £12,778 in 
1938, had only risen to £14,060 in 1949, whereas, owing to the 
increased cost of living, average expenditure for relief rose from 
£60 to £104 per case. The significance of these figures needs no 
stressing, for we all know that we need bigger incomes than 
before the war if we are to maintain our former standards. They 
mean, of course, that N.A.B.S. revenue ought to be doubled if 
it is to continue to do its job adequately. This is Mr. Vernon's 
objective. It is up to the advertising business to help achieve it. 
One way of helping, of course, is to support the World Film 
Premiere, which, under the presidency of Lady Rothermere, 
should bring in a large sum next year. But spasmodic support 
is not enough. N.A.BS. should have more regular subscribers 
There are no more generous people in the world than those 
comprising the advertising fraternity. [t is because they like to 
feel that there is a way of helping those of their number who fall 
on hard times that N.A.B.S. exists. The value and necessity for 
its work is taken for granted, but perhaps too little is known, 
because too little is told, about how that work is done 
One reason may be that those who do the work scorn to seek 
publicity for a task gladly performed as a service to their fellows; 
another is the strict and very necessary rule that the identity of 
beneficiaries must never be disclosed. But without mentioning 
any names, or giving any clues, it should be possible to tell more, 
and so arouse the interest and practical sympathy of a wider circle 


Geed Public Relations 


T was a happy thought, and good public relations, for Sheidons 

Ltd. to devote some of their sites this month to posters bearing 
a Christmas message, and for other poster firms to give the use of 
hoardings for a similar purpose 

A store, at Christmas time, decks its windows gaily, not only 
to attract custom, but, by identifying itself with the spirit of the 
season, to create goodwill Advertising—especially outdoor 
advertising—-by doing much the same thing, can emphasise the 
fact that its colour and glamour do contribute something of 
value to the everyday scene, quite apart from their commercial 
function 

Advertising, like the Press, must not only lead and influence 
the public mind. [t must learn to reflect it. The more it can do 
this, on Occasions gay as well as grave, the more will it be regarded 
by ordinary people as part of the accepted pattern of British life 


To-morrow’s 


BOTH ADVERTISERS and the exhi- 
bition industry will learn with 
interest that proposals are under 
consideration for holding trade 
shows and other 
ANOTHER exhibitions at the 
HALL IS Albert Hall. This 
was revealed by Sir 
NEEDED John Wardlaw 
Milne at a meeting 
of seat-holders, as one means of 
increasing income 
Since Dorland Hall, on being 
taken over by B.E.A., became 
unavailable for exhibitions, there 
has been a scarcity of accommo- 
dation in London for large cr 
even medium-s:zed shows. It is 
hard to think of any apart from 
Olympia, Earls Court, and the 
New Horticultural! Hall, West- 
minster. 
The Albert Hall would present 
a new and intriguing problem for 
exhibition designers. One can 
visualise plenty of sites there for 
shell stands, but only the central 
arena, presumably, would be 
available for more spectacular 
stand construction 
_- —_— — 
SHORTAGE OF raw materials, the 
effect on advertising of which was 
Jiscussed two weeks ago in this 
column, is likely during 1951 10 
hamper exports 
WHY SPACE and therefore ex 
WAS port advertising 
and sales promo- 
CANCELLED tion. As a pointer 
to what may be 
looked for, one can quote the 
decision of the Engineering Indus- 
tries Arsociation to cancel the 
3,360 square feet of space R had 
provisionally reserved at the 
Canadian International Trade 
Fair This was taken because 
many firms complained that it 
was virtually impossible to main- 
tain continuity of production. 
Even some dollar exoort orders 
obtained at the last Toronto ex- 
hibition could not be fulfilled 
— _ — 
FUTURE OF the soapless detergent 
“war” in this country makes a 
fascinating subject for specula- 
tion. Writer of an article “Battle 
f the Suds” in the 


BATTLE Decemb r Berkele y 
OF THE Mas ventures 

on a guess. In the 
suDS USA. he points 

out. Proctor and 
Gamble Inc.. parent company of 
Thomas Hedley & Co.. makers 


here of Tide and Dreft. claim 
that as a result of very heavy ad 
vertising Tide now ‘ids three 
quarters of the sales of synthetic 
detergents. Advertising men on 
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this side of the water, he con- 
tinues, see this as a trend that 
might have a parallel in Great 
Britain. This tentative expectation 
is confirmed by our own inquiries. 
though Hedleys and their agents, 
of course, will not talk about 
their plans. If it is correct, we 
may see Hedley’s, who have al- 
ready, it is believed, got away ‘» 
a very strong start, pushing even 
harder in 1951. And it is hardly 
to be expected that their principal 
rivals will stand idly by. 


_— — —_— 
THE GOVERNMENT is not likely to 
introduce _a Consumer Advice 
Centre this year, or in the first 
half of next year, despite the 
impatience of some 
CONSUMER 


Par! iamentarians, 


CENTRE judging from an 
exchange between 
DELAYED Mr. Harold Wilson, 


President of the 
Board of Trade, and Miss Frances 
Burton in the House recently. 
Mr. Wilson told Miss Burton, 
who asked him to hasten matters, 
that the Government had pushed 
on with all possible expedition. 
but had had other things “of 
perhaps greater importance” to 
look at in connection with con- 
sumer protection. 


ee ee ed 


AIMING “to promote the idea of 
devoting one day in each year to 
the interest and welfare of fathers 
and in particular to encouraging 


the giving to them 
FATHER’S = on that day of 
special attention 
DAY sod and suitable gifts” 


a company to be 
known as Father's 
Day Association Ltd. has been 
formed. Among the subscribers 
are Alfred Dunhill Ltd., Water- 
man Pen Co., Ltd., Ronson Pro- 
ducts Ltd., and Eversharp Ltd. 
Although the question of policy 
has yet to be settled it is certain 
that advertising will feature some- 
where in the plan of campaign. 
The last group of traders to 
investigate the possibility of im- 
porting this American event into 
this country were the National 
Association of Outfitters. Their 
survey was extensive. including 
consultation with religious bodies 
The conclusion they reached was 
that any attempt to put the 
Father's Day scheme over on a 
purely commercial basis would 
not succeed 
The result of the new venture 
will be awaited with interest. 


ROUND TABLE 


MAKE YOUR 19S! RESERVATIONS NOW —I STILL HAVE THE LARGEST NUMBER OF READERS IN THE 
WEST COUNTRY —AND ALSO THE LOWEST RATE. 
MY HEAD OFFICE SILVER STREET, BAISTOL, | 


Send for Marketing Data to 
‘LONDON OFFICE 80 FLEET STREET, E.C.4. 
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ADVERTISER'S WEEKLY 


... but once a year 


T seemed a _ seasonable 

scheme to write a critique of 

Christmas advertisements, 
and in no time at all I acquired 
quite a collection. 

But what a collection! Perhaps 
it was ever thus, but certainly 
I had not realised until now that, 
with barely a baby’s handful of 
exceptions, all Christmas adver- 
tisements follow the very simple 
formula of a headline contain- 
ing either the word “Christmas” 
or “Gift” and a picture of the 
product close to, or, better still, 
superimposed on a stock illustra- 
tion of holly, Santa Claus, or a 
Christmas tree Mind you, | 
have nothing to say against the 
formula. It was already perfect 
when the first scribe incised it on 
a clay tile nineteen hundred years 
ago, and the only difficulty is that 
so many copywriters nowadays 
take the word “copy” so very 
seriously 

Just to show you what I mean, 
here are five headlines from 
advertisements that precisely 
follow the formula in their 
illustrations 

The Perfect Christmas Gift 

Give him a 


Here’s a sensible present for a 


the Keenest 
give... 
\ Handsome and Useful Xmas 
Gift 
These might be the headlines of 
advertisements for almost any 
thing but in fact they all attempt 


pleasure, 


Review of 
Advertising 
by 
COPYTASTER 


to sell shaving instruments, and 
they are completely interchange 
able. Any of the razor headlines 
would go happily at the head of 
any of the electric shaver adver 
tisements and vice versa, and all! 
of them would be equally at 
home in advertisements for foun 
tain pens, slippers, neckties, hair 
brushes, or the Encyclopeadia 
Britannica. 
The only headline with even 
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ghost of a con- 
structive thought is 
the one about a 
sensible present. A 
good mark, there- 
fore, to the Arvin 
Dry Shaver 


And not merely 
a bad mark but 
howls of execration 
at Ever-Ready for 
the abominable ab- 
breviation “Xmas.” 
So far the only 
other advertiser | 
have found guilty 
of it this year 1S, 
Lilliput, whose 
Bedside Book | 
should have pur 
chased had I no 
read that it was 
the best bargain « 
the Xmas season 


‘ 

Among other Christmas adver- 
tisements the best headlines are 
Austin Reed's, “Give him warm 
wishes for Christmas” with pic 
tures of warm waistcoats, gloves 
and mufflers; and Brylcreem’s 

The Gift that goes to his head” 
with a photograph of a girl hold- 
ing a bottle of Brylcreem tied up 
in white ribbon. Now I come to 
think of it, didn't Brylereem get 
top marks a few years ago for a 
picture of a man’s sock with the 
unmistakable shape of a Bry! 
creem bottle in the toe? 

Before we leave Christmas, 
give a thought to this Cheviot 
advertisement It has a good 
layout and I read the copy, but 
what is, or are, Chevio® The 
half-tone illustration shows, very 
indistinctly, a box and a bottle, 
which might contain anything 
from corn cures 
whisky. “Intimate” 

England's most-wa things 
for men?” It would be a help 
if they even whispered what kind 
of shop sells it—and whether it 
“imtimate” that the mere 
mention of its nature would bring 
the blush of shame the cheek 
of modesty Somehow I am 
reminded of the mail-order firm 
that advertised nysterious 
article which was “indispensable 
to every young man about to 


is £0 


..omby the purest soap 
gu natural 


loveliness! 


“New campaign so beautifull 

produced it almost takes one’s 

breath away The advertisement 

illustrated here is similar to the 

full-colour page praised by Copy- 

taster, though headlines and copy 
vary somewhat 


marry.” When the dollar arrived 
the young man was sent—a 
handkerchief 

* > > 


KNIGHTS’ CASTILE is being 
advertised in a new campaign so 
beautifully produced that it 
almost takes one’s breath away 

And you will change the 
“almost” to “absolutely” if you 
get a glimpse of the really amaz- 
ing full-page in full colour from 
the Glasgow Daily Record. It is 
the most startling piece of print- 
ing | ever saw 

The point to remember is that 
this illustration is printed from 
four-colour half-tones on news 
print, yet the register is faultles< 
and the flesh tones are really 
natural. To the blockmakers. the 
printers (particularly the machine 
minder) and above all to the man 
or men who took their courage 
in one hand and wrote O.K. with 
the other, congratulations! 

The black and white idvertise 
ments in the campaign have also 
printed exception 


eo right type 
"1 


ell 


u 
> 
a 


vi etmas packs 


Cheviot 


‘s most wanted 


sd 


al well wherever 
in i " > seen them 
— > ~line-and-tone 
combination blocks 
have quite ob 
viously been pre- 
pared with  out- 
Standing care and 
craftsmanship, and 
surely only the 
closest liaison be 
tween the art direc- 
tor and the en- 
gravers could have 


Good layout, bu: 


vat is, or are, Cheviots? 


(Continued on 
page 264) 
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She a woman in a Yndeed 


She has a sensible head on her shoulders 


.. likes the nicer things in life... is very 
conscious of her personal appearance, 
particularly as regards fashion, 
Her home, too, reflects her inherent good 


taste. Fortunately she has the means to 


indulge, but she still buys wisely, keenly. 


th» 


. and the cost is only £100 per page 
- in black and white; in colour £150 


... the most practical way to the purse of the Younger, Smarter Woman is through 
Vanily Fair 


Produced by the publishers of Harper's Bazaar and Good Housekeeping 


NATIONAL 


MAGAZINE c 


°o 
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GROSVENOA GAROENS 
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ADVERTISER'S WEEKLY 


* ..no wasted circulation 


in a £2,000,000,000 


market ..?” 


That sounds like an interesting proposition. And 
if you——or your clients—will ask us the pertinent 
questions, we guarantee that our factual answers 
will not allow your interest to flag 


Because when you Know that your advertisement will 
be read by every purchasing officer in the biggest 
and most enduring market in Great Britain—the 


MUNICIPAL MARKET—well, that’s interesting. 


The borough engineer? But of course. The borough 


surveyor? A keen reader of ours. The architect” 


The highway engineer the planner medica! 
officer .. . sanitary inspector librarian wel- 
fare officer . . . baths superintendent ’ They never 


miss a page. And how essential it is that your name 
should also be familiar to the guardians of the 
public funds—the town clerk and the treasurer 


Bearing in mind that these officers buy or recommend 
every product needed by local authorities——from 
carbon paper to cranes, from steamrollers back 
again to staplers—once again, we can only say that 
it's interesting 


You see, they at read 


The MUNICIPAL JOURNAL 


and 
PUBLIC WORKS ENGINEER 
which covers, let us stress,the WHOLE field not 


only bridges, but buckets, not merely tickets, but 
tractors. It is inevitable that there is a place for 
your products in this market (which means, just as 


Let us come and see you 


inevitably, in our pages) 
and tell you more. Write now for a specimen copy 
and rate card to the Advertisement Director, 34 
Clement's Inn, Strand, London, W.C.2. (or telephone 


Holborn 2827) 


In the meantime, as our readers—who include 
catering officers—are interested in turkeys as well 


as tramears, we wish you the season's greetings 
And, of course, prosperity in the New Year 


To the extent of 


£2 000,000,000 
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Review Of Advertising—continued 


produced such result from such 
intricate art work. Look, too, at 
the typography and the typeset- 
ting when you next see one of 
these advertiements im your 
newspaper. The full page is not 
by any means the typographer’s 
masterpiece. Compare its wishy- 
washy script with the light but 
much more legible italic of the 
8 in. double column, and see how 
the bold initial, the skilful spacing 
and the generous use of white 
space make the whole headline 
sparkle 

For its presentation and crafts- 
manship Knights’ Castile is surely 
in the short list for campaign of 
the year. My only quarrel—or 
faint lack of enthusiasm—is with 
the copy, and particularly the 
first forty words of it. If the 
illustration and the headlines are 
as good as I believe them to be, 
the reader will begin the copy all 
agog to know how and when and 
why Knights’ Castile soap will 
reveal her natural loveliness. 
Why give her time to cool? ~ Why 
wander away from the point and 
delve back into history when 
there is this good story to be told 
about floating away the veil of 
dust, dirt and stale make-up? 
The senoritas of Seville are 
another story \ whole adver- 
tusement or even a campaign 
could be built around them, but 
here they are merely a distraction. 

* 


Viyello arrives bom Englond! 


Very striking and probably very 

effective, but if copy is meant as 

a joke it should be louder and 
funnier. 


immortal, supernatural, and stag- 

gering in the same copy; for such 

words, however nearly  truc, 

sound insincere. If it is meant 

to be a joke, it should be louder 
and funnier. 

With its Royal Stuart tartan in 
full colour the advertisement is 
very striking indeed, and proba- 
bly very effective. When all is 
said and done, few readers of the 
New Yorker will look at the copy 
so closely or with such a jaun- 
diced eye as Copytaster. 

* * 


* * 

I petreve I have told you 
before that when the famous 
American humorist Artemas 
Ward made a joke that was not On, ves. A reader asks the 
too obvious he used to put after editor why I do not deal more 
it im brackets the explanation: + often with technical copy. There 
‘This is a goak.” are many reasons. To begin with, 

Looking at Viyella's shirt 1 seldom see any technical copy. 
advertisement from the New When I do see it, I am usually 
Yorker one cannot help wonder- too ignorant of the trade con- 
ing just how many readers will cerned to be able to guess what 
silently say the same or similar sort of man the advertisement js 
words when they have read the aimed at. But I always have a 
copy, and how many will simply strong suspicion that buyers of 
recoil from what they consider to —_ technical products are very ordin- 
be too-enthusiastic exaggeration. ary chaps, who like their joke 
For that matter, I'm not sure and their pint and love their 
myself whether the reader js wives, and that-—more often than 
supposed to take seriously the not—they would respond more 
story of the man who is still readily to non-technical copy for 
wearing the shirts his father a technical product than to the 
bought in the Boer War. If it dreary stuff that technical copy 
is Meant to be taken seriously. <o often is But we can go 
it iS uUNWise to use words like further into this another time 


Eight Points On Sales Letters 


When a man opens a letter he 
doesn't expect 
that is not 


Forget all the overworked, out 
to read something worn phrases 
tter. There is no Avoid unproved claims, par- 


sense in be ng with a sensa ticularly unproved claims of a 
tional headline wilt lines of heavy ee re a quick 
. " response desirable 
verse, some philosop . - - 
- Rising 96 ae sophical cliché 4 sales letter does its best in 
_ it i . : ’ abou, four paragraphs 
Fn GESCUn, expcadive, = The first sentence of the open- 
usually 4 Waste of time to make , 
° — in aragr: ” co 
: ates fetter Sook Wks a came & paragraph must contain the 
a pers word You or “Your or 
alised It is unlikely to) “Yours” 
deceive anybody ind has ne 


It is most important always to 


effect upon th volume of 


Suggest a line of action. If you 


results don't tell the reader what to do 
It is impossible to write a con he won't do it 
vincine sale etter unless you (From an address by C. N. lan 


truly feel that i are doing the Harris, managing director, Bisley’ s 
prospect a good tur? bringing (Consultants) Ltd., to the Adver- 
this th tof 


tising Club of Oxford.) 
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Unified Transportation Advertising 
offers a new service— 
THE FIRST 
TRANSPORTATION 
ADVERTISING 
SURVEY 


HERE ARE SOME FACTS 
(AND PICTURES) FROM 
THIS REVEALING 
PUBLICATION 


It is the first of a series presented by the British Transport 


FOR INSTANCE — 


Commission. It is packed with vital information about Where are these people going ” 


the millions who live within 15 miles of Charing Cross. 


It shows who travels, where, why, how and how often ; 


what their incomes are, their age and sex. London's 
Travelling Public should be at the elbow of every space 


buyer and in every advertiser’s office. 


WORK. 50 per cent of SPORT. ii per com SCHOOL. More girls (28 
oe ~ the people who travel f whe en and boys per cent) than boys (25 
Unified Transportation Advertising — offering sites on — regularly do soto getto (1 per cent of women — per cent) take the easier 
. : Py . . work (or, in the nature and ¢ are going to course, and ride rather 
road vehicles, in rail rolling stock, in stations and other of things to get home —_waichorthemsclvesto than creep unwillingly to 
on.ae e ° fter work is over) he «a ‘d taking an whoo p 
buildings, and in transport publications —is a medium in ~* active 
a even more active part 
itself... and at economical rates. ’ 


Advertising Agents. Write or phone for your copy to :— 


London's Travelling Public is free to Advertisers and PS at 3 
| 
Sh, 22 


? | 
THE COMMERCIAL ADVERTISEMENT OFFICER f 
BRITISH TRANSPORT COMMISSION 


Cranbourn Chambers, Leicester Square Station, London, W.C.2 


SHOPPING. 25 per cent CINEMA OR OTHER REASONS. 2) 

Telephone : Temple Bar 3490 travel regularly to the THEATRE. 26 percent per cent travel regularly 

‘ shops trav gulatly to te for reasons perhams too 

Scottish Office : 7 Castle Terrace, Edinburgh entertained, to exchange various to be classified (or 
Telephone : Edinburgh 31021-2 the seat in the bus or perhaps too confidential 


to be revealed) 


The illustrations are fram London's Travelling Public, destgned and produced by 
Cooper Lid 
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ADVERTISER'S WEEKLY 


A weekly’s pull — 


* VRAVEL to the Old 
Country,” urges the ad- 
vertisement before me. 

Fare for the round trip, New 

York- Plymouth, is from 400 

doliars up. I am urged to buy 

my tcket from Hill Thomas. 

A nice guy, with a broad smile 
and a knock-out tie, beams at me 
photographically. Presumably it 
is Bil himself His address? 
Why-—it is the Chrysler Building, 
in litthe old New York 

And what intrigues Me most 5 
why this advertisement should 
appear in the Cornishman 

* * * 

PTVHE answer is supplied by Mr 

H. Hartley Thomas, manager 
of the newspaper concerned, and 
no relation to the advertiser. 

Bill Thomas, it transpires, was 
born in Penzance Like many 
Corn.shmen he emigrated to New 
York. There he met the late Sid 
Blake, who ran the Cornish Arms 
hotel which specialised in enter 
taining vieitors from the Duchy 
Blake gave personal service by 
meeting the steamships, secing 
passengers through the customs, 
and—after a sojourn at ais hotel 

secing them aboard the train 
for thei journey inland 

From this developed the Sid 
Blake Excursions to Cornwall 
every year. Blake advertised ex- 
tensively in the Cornishman, an 
nouncing the date, and sometimes 
a hundred or more from all parts 
of the United States would join 
an excursion to visit their old 
home and relatives. Blake fixed 
ther train tickets, liner berths 
and hotel accommodation 
Usually he and his wife accom 
panied the party 

In due sea‘on Bill Thomas be 
came Blake's assistant. Being « 
live-wire, he soon earned the 
respect of the shipping compan es 
by his enthusiasm and detailed 
attention to the comfort of the 
passengers under his care After 
Blake's death Bill Thomas began 
organising his own excursions to 
Cornwall 

Then came the war, and Bill 
finished up a prisoner in Ger- 
many. His experiences, however 
could not quench his initiative 
Back in the States he soon re 
gained his old-—and new—clients 
And further developed his ser 
viee 

Bill's success has, as its main 
spring, a secret. Cornishmen the 
world over prefer to deal with 
Cornishman, if they get half a 


REGIONAL WEEKLIES 


across the Atlantic 


chance Hence he uses the 
Cornishman, an ideal medium 
when we recall that no matter 
what part of the world a Cornish 
man visits, he ofien arranges for 
his local paper to follow 

Bill's advertisement in the 
Cornishman a few weeks ago an 
nounced that he had moved jo 
larger offices. He is running a 
Festival of Britain excursion 
aboard the Queen Mary in 
August 195] 

Are there, | wonder, any other 
stories behind the ads.——of equal 
interest? 

* * * 

ROM facts to fillers. Some 

weeklies are well disposed to 
odd snippets, to fill in at the 
bottom of columns. Old- 
fashioned it may be, but habits 
dic hard, and may save time in 
setting and make-up Some 
papers use political sallies; others 
preter grains of knowledge, which 
inform a delighted reader that 
nankeen ts a cloth made in Japan, 
Big Ben was named after Sir 
Benjamin Hall—and other oddi 


ies 
If fillers are necessary, the ex 


There was more than met the eye in the 


ad. which 


WILTON 


EVAN found in 


the *“‘Cornishman”’ 


The milk of human kindness 
keeps the world turning. Ad 
vertising does that to business 

When you advertise in the 
local paper you advertise in the 
right place at the right ume 

What is business’ Manufac- 
turer, local newspaper advertis- 
ing, local trader, local customer 

Hard working partner in 
every successful business 
local newspaper advertising 

Local papers are the most 
powerful instrument for pub- 
licity in Britain to-day.”—-Lord 
Mackintosh of Halifax 

* * 


l IRECT sales cannot be al- 
ways traced specifically to 
advertisements in the local Press, 
in the opinion of Mr. G. L. 
Timmins, publicity manager for 
Roomes Stores, at Upminster, 
Essex 

Undoubtedly, if a special line 
is offered, the response is good, 


SUGGESTIONS 


From the Store of Thousands of Gifts 


\ —< : 
40! Tm cham 


ca 


hia] 


ROOMES STORES wm 


STATION ROAD UCPMINSTER Coe 


The advertisement manager helped, and his newspaper provided the 
illustrations 


ample of the Goole Times merits 
study. Apparently they keep a 
stockpile of slogans about adver 
tising. Here is a selection from 
one rssue 
Big business does not adver 
tise because it’s big. It's big 
because it advertises 


but it is not easy to spotlight the 
exact cause. Consequently Mr 
Timmins favours a more general 
approach. His aim to empha- 
sise the attractions of a family 
store, and to make them a local 
talking point 


With a nimble pen he contri- 


butes to the news and feature 
columns of the local papers, 
usually on something happening 
at the stores which is of general 
interest and merits mention as 
news Mr. Timmins does not 
make the mistake of plugging the 
firm's name in every alternate 
line, Often he never mentions it 
His maxim is that if the matter 
is good enough folk will talk, any 
way—and thus an indirect adver- 
tisement ts gained 

With fairyland cut-outs, for a 
gay canopy, a line of W ft 
Christmas trees, and a Santa who 
upped the scale at 16 stones, the 
stores had plenty of Christmas 
publicity. 

Co-operation with the adver 
tisement managers of local news- 
papers heiped to build up the 
Christmas atmosphere One 
result, reproduced here, shows 
how effective this co-operation 
proved with the Romford Times 
A series of large advertisements 
was placed, the illustrations com- 
ing from the newspaper’s own 
service 

* . 2 


T was with certain misgivings 

that Sir Basil Mayhew, chair 
man of the Norfolk News Com- 
pany Ltd., viewed the suggestion 
that the Lowestoft Journal should 
promote a Home and Trades 
Exhibition. It was 11 years s nce 
a trades fair had been sponsored 
in the borough, the local Cham- 
ber of Commerce then taking the 
initiative 

“Our newspapers have, in the 
public interest supported many 
exhibitions, and | was concerned 
lest we, in a busy newspaper 
office. might not be able to give 
the time to the intensive organisa 
tion which such an_ event 
deserves,” said Sir Basil, subse 
quently 

Such anxieties as may have 
been entertained were «wept aside 
however, by local enthusiasm 
The exhibition, which lasted a 
week, attracted 18.500 visitors, 
some from Scotland and Northern 
Ireland. The Mayor described jit 
as “the outstanding event of the 
year in Lowestoft.” It provided 
a stimulus for local trade; it 
helped to enhance the commercial! 
status of the town; and Sir Bacil’s 
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last word was as modest as his 
first was candid. “We have done 
no more than our duty to a loyal 
and constant readership,” he 
wrote in a foreword to the 
souvenir programme and cata- 
logue 

Congratulating standholders on 
the attractiveness of their dis- 
plays. Mr. W. M. Young, manager 
of the Norfolk News Co., said 
that the most gratifying aspect of 
the exhibition was that excellent 
business had been done. Mayoral 
congratulations were voiced ‘o 
Mr. |. W. Ebben, branch man 
ager, as “the moving spirit of the 
venture.” 

Excellent editorial coverage 
was given, and among the advance 
publicity was a full-page compo 
site supported by 23 display ads 

Already the directors have an 
nounced they would like an 
option for a repeat performance. 

This experience should tempt 
others to “take the plunge.” 

~~ * * 


IME was when many large 

firms ran columns, in 
editorial] guise, in their local 
papers One noted = survival 
brightens the smalls columns in 
the Newark Herald Here is its 
eye-catching title block 


Some 


worth their 
in 8 point 


are weight 


A few selected 


lines of mer 
chandise are mentioned, almost 
In passing, in a gossipy half 


column. Even an explanation is 
given The dove on the hat in 
the window last week was not a 
fugitive from Sheffield. It hap 
pened to be part of the hat.” 

Bright, and eminently readable 
some of these columns are worth 
their weight in 8 point 

* * * 
ARELY has a weekly news 
paper been subject to such a 

chapter of accidents as beset the 
Chorley Guardian—and certainly 
no paper has survived “blitz con 
ditions” more suc 
cessfully 

The newspaper and general 
printing departments are once 
more together after seven months’ 
separation during re-r 


their Market Street 


In peacetime 


‘fing 
premises 


267 


The Roof Came Down, But The 


Guardian Didn't Stop”—this 
was the bold streamer under 
which the newspaper told its 
own story 

General printing machinery 


was moved into a former aircraft 
factory and fitted with individual 
electric motors. A large poster 


machine — which had printed 
election posters for every local 
contest since the middle of the 


had to be broken 
Special lifting 


19th century 
up for scrap 


PRR E RE RHE EERE REET EE EEE EEE TEESE Eee 


WEEKLY ENTERPRISE 


@ One kept going when the 
roof fell in. 


@ Another retells the 
‘Odyssey’ for popular reading. 


PreeereECITT Cie) 


devices were necessary to move 
some of the machines. One, a 
fork truck, went straight through 
the floor of the works garage, and 
had to be lifted out by a crane 

At the old works the news- 
paper press was running when it, 
and the operators, disappeared 
from view under a choking cloud 
of plaster dust. lt was shrouded 
with tarpaulins while the roof 
was renewed, but Thursday, as 
press night, was invariably wet 
With leaks and cascades—-on one 
occasion the machine room was 
flooded-—grease-guns and oil cans 
were In constant use against rust 
Even an electrical breakdown 
occurred—to add variety to the 
troubles 

The Guardian's modest account 
of its difficulties, and how they 
were surmounted, was accom- 
panied by display advertisements 
from contractors engaged on the 
job 

* * * 
NEAT full-page composite 
on cheerful homes in the 

Crosby Herald carried as editorial 
a story “Home's Haven Dearly 
Won.” It was Homer's “Odys- 
sey,” re-told in factual style 

Lovers of the classics may 
wonder if the Herald has started 
something here 


Weekly’s Christmas 
Shop Window 


Last week's tssue of Y Cymro 
the national newspaper of 


Wales—included a Christmas 
Shopping Window of advertise 
ments from four counties, run 


ning to a total of four pages in 
four editions 

Space was allotted on selective 
basis, priority being given to the 
“small” advertiser. One adver- 
however. took a 94 in 

space—-over half a page 
In all the advertisements, the 
was urged to “Shop in 
your own county.” 
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rc 
“For Greater London &Surrey Campaigns” 


Croydon 


‘ 104 HIGH ST., CROYDON 


Cimes 


- 


CT. 


Largest Nat Sale in Kent 


KENTISH TIMES 


SERIES OF EIGHT LOCALISED EDITIONS. 


NET SALE NOW EXCEEDS 


83,000 


COPIES WEEKLY 


Advertisement Flat Rate 23/- per s.c. inch 


TIMES BUILDINGS, SIDCUP 


London Office: 


329 High Hol*orn W.C.! Tel 


Tel.: Foots Cray 3077 (3 lines) 
Holborn 2730 


also at Bromiley, Orpington, Eltham, Bexleyheath, Erith and Dertford 


THE COUNTY OF 


MIDDLESEX 
CHRONICLE 


Intensively cover the populous and 
prosperous area of South-West 
Middlesex. 


NET SALES 


42,778 


A.B.C. 


136 HIGH STREET 
HOUNSLOW 
Phone ; HOUnsiow 0016-74 
London ; George Jackson, 
Cliffords tna, yr HOL Mi! 
Founder Member London Subur bon 
ond Home Counties Press Group 


HIGHEST EVER! 


Essex County 
Standard 
Series 


ESSEX COUNTY STANDARD 
COLCHESTER GAZETTE 
BRAINTREE & WITHAM TIMES 


40,644 


November A.B.C. proves it 


CANNOCK CHASE 


POPULATION OVER 65.000 


CANNOCR 


A 


WEEKLY NET SALE over IS000@8c) 


HEAD OFFICE CAMMOCK STAFFS TEL 2225 
LOMDON 80 FLEET STREET TEL CEN 7500 
BROCHURE Of REQUEST 


LONDOW TEL: TRA. 4277 
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ILFORD itP3 does it 


FOR THE SECOND YEAR SUCCESSION PICTURE 


NEWS. Ist PRIZE. ** Eyes on the Voice” 
by R. Mitchell, Associated Press Lid. 
SPORT. Ist PRIZE. *‘*Walcott catches Edrich at Lord’s’ 


by C. E. Seymour, Sport & General Press Agency Lid. 


SPORT. 2nd PRIZE. ‘*Falmouth Handicap at York” 
NEWS. 3rd PRIZE. ‘Royal Holiday” by C. Holliday, Sport & General Press Agency Lid. 
by E. Worth, Associated Press Lid. 
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gain 
ON oP wae HP3 HAVE WON ist ond and 3rd 
feck aan awards in the 
NEWS, SPORTS and 
FEATURES sections 


in the third Annual BRITISH NEWS PIC- 
TURES OF THE YEAR competition sponsored 
by the ENCYCLOPEDIA BRITANNICA, 


FEATURE. Ist PRIZE. **Mother nurses Famous Baby” 
by C. Dawson, Planet News Lid. 


FEATURE. 3rd PRIZE. ‘* Wake up in the front there!” 
by D. Lee Royle, Associated Press Lid. 


SPORT. 3rd PRIZE. 

“Desperate Remedy no 

cure in 4th round of Cup 
Swansea v. Arsenal” 

by Malcolm McNeill, Sunday 

Pictorial. 


FEATURE. 2nd PRIZE. 
**Would it go in My Home?” 
by Bela Zola, Daily Mirror. e 
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Transport advertising planned to ensure 


a smooth passage 


When we started to specialise in the business of 
transport advertising, an omnibus was a horse-drawn 
vehicle. In the intervening sixty years we have come 
to know the technicalities, complications and diffi- 
culties of transport advertising very thoroughly indeed 
Transport, like any other advertising medium, will 
always have its own individual snags We step 
in to relieve you of these unavoidable difficulties, 
and you may be sure, when you table a schedule 


ripe. 


MASONS ™ 


of transport advertising planned by this organ- 
isation, you will have in your hands a plan that 
works You can, moreover, ensure a continued 
smooth passage for your campaign by entrusting 
us with the remainder of the task, for we are well 
equipped to finish it—from the design of the 
advertisement, step by step, to the routine inspec- 
tion and complete maintenance of all your Transport 
Advertising wherever it appears. 


a comprehensive transport advertising service MASON 


FRANK MASON & CO. LTD, 33. NORFOLK STREET, STRAND, LONDON, WC 2 Tem 
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WHAT THE SIGN TRADE CAN OFFER 
THE ADVERTISER 


By P. E. HALL, Secretary, 
Master Sign Makers’ Association. 


LTHOUGH the essential 
Ae played by advertising 
in the welfare of this 
country is fully realised by read- 
ers of the ADVERTISER'S WEEKLY 
it is by no means certain that 
everyone has a full appreciation 
of the importance of the various 
links in the adver.ising chain. 
An incompete understanding 
of the functions of any one of 
those links—with a consequent 
failure to make full use of that 
particular medium, in any pub- 
licity campaign — neutr.lises 
much of the effectiveness of the 
o.hers, and might well damage 
the whole scheme very seriously. 
An outstanding instance could 
be the lack of provision for full 
use to be made of outdoor adver- 
tising, in conjunction with an 
ambitious Press campaign. While 
the Press creates “consciousness” 
of the brand of article advertised, 
it is not invariably the cause of 
mmediate buying and it remains 
for outdoor advertising, by means 
of the reminder qualities of 
posters and signs, to direct the 
active buying into the desired 
channel at the right time—when 
the prospective buyer is on the 
way to make a purchare, of 
actually on the premises of the 
retailer. 


Sign Man Hid 
His Light 


Of the two branches of outdoor 
advertising, posters and signs, 
perhaps less is known generally 
of the amount of help which the 
‘ign industry can give to the ad- 
vertiser. In the past, the sign man 
has tended to hide his light—with 
a few notable exceptions 

The most obvious 
which the sign 


field in 
man can be of 
help is, of course, that of the 
point of sale By numerous 
applications of his skill in the 
production of attractive signs- 
painted, silk-screened, embossed 
engraved, cut-out, sand-blasted-—— 


and using a great variety of 
materials—-wood, metal, glass, 
canvas, board, plastics—he can 
bring the brand name to the 
attention of the buyer at the 
premises where it can be bought 
In this same category comes the 
variety of attractive forms in 
which the trader himself can 
advertise his name and activities 

from the pictorial inn sign to 
the modern lettering on his shop- 
front. 

Not perhaps so generally 
appreciated is the service which 
the sign trade can give to both 
local trader and national adver- 
tiser by the provision of carefully 
sited advance business signs, 
combining publicity for the 
manufacturer with direction to 
his local agent or dealer 


Bulletin 
Boards 


In the last few years, the 
bulletin board has developed 
into a particularly attractive form 
of advertising, and to-day there 
are many fine examples—those 
of the Yardley company, for 
instance——much admired by the 
public, and acceptable to plan- 
ning authorities. They are the 
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N this and the next page, a light is thrown on one of 
the lesser known branches of the advertising business 
of whom knows his subject 


by two writers each 
intimately. 


trade associations. 


Fed 


They deal respectively with signs non-electric and electric, 
and among the points they make are: 

1. Expert guidance on their rights under the Control 

of Advertisements Regulations is available to all sign 

makers—and the advertisers they serve—from their 


2. The M.S.M.A. classified list of members is of 
great value to the advertiser. 


3. Electric signs are now designed to 
attractive when unlit as when illuminated. 


7 
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Windsmoor Lid. once again have a colourful Christmas sign on their 


Piccadilly garden-site 
the New Year. Size 
posting Co. Painted by 


Si ft 


work of some of the finest crafts- 
men in the sign industry. Several 
firms specialise in this type of 
sign 

Another specialised branch of 
the sign man’s craft is the design- 
ing and executing of publicity 
for advertisers on their own 
commercial vehicles. There are 
numerous signwriting firms whose 
activities are almost entirely 
confined to this—and who are 
consequently relieved of many 
a headache. for such publicity 
does not come within the scope 
of the Control of Advertisements 
Regulations. 

I}lumination 


im various forms 


look as 


It is lit by 
10 ft 
Speedway Sign Service 


18 floods, and will 
Artist: Robb. Site 
Agents 


be up until 
Boro’ Biil- 
Greenlys Lid 


neon, fluorescent, lamp, flood- 
lighting—is one of the major 
branches of the sign industry, and 
heading the list of firms concen 
trating on its production are some 
very large organises pons, capable 
of designing and carrying through 
most ambitious schemes, Recent 
months have seen some striking 
examples of the work of the 
electrical sign companies, one 
being the sign built on the roof 
of the Nestlé Co. at Hayes. 

The silk sereen process is 
widely used throughout the sign 
trade. For the advertiser requir- 
ing numbers of identical—or 
almost identical—-advertisement 
signs, it has proved a boon. Very 
remarkable strides have been 
made in the last few years in the 
various applications of the 
process, and this country can 
claim to have some of the finest 
operators in the world The 
range of materials to which the 
process can be applied, and the 
uses to which it can be put, grow 
every year 

The services which the sign 
trade has to offer are not, of 
course. confined to outdoor 
advertising In the world cf 
entertainment, display and exhi 
bitions there are sign firms 
specially equipped for the par- 
ticular job. Further, all over the 
country are individual craftsmen 
who, from time to time, are called 
upon to undertake the more 


(Continued on page 273) 
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HOLBORN ; 


. . + and on behalf of the 16 
bus Companies represented by 
us, a very prosperous 1951. 


Birmingham and Midland Motor Omnibus Co. Ltd. (‘Midland Red’) 
East Midland Motor Services Ltd Gateshead and District Omnibus Co 


Hebble Motor Services Ltd Northern General Transport Co 


North Western Road Car Co. Ltd Potteries Motor Traction Co. Ltd 
Ribble Motor Services Ltd South Wales Transport Co. Lid. * Sunderland 
District Omnibus Co. Ltd Trent Motor Traction Co. Ltd. © Tynemouth 
and District Transport Co. Ltd Tyneside Tramways and Tramroads Co. 
Western Welsh Omnibus Co. Ltd ° Yorkshire Traction Co. Lid. 


Yorkshire Woollen District Transport Co. Ltd. 
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OUTDOOR ADVERTISING 


What the Sign Trade Can Offer—-continued 


unusual tasks illuminated 
addresses, the renovation of old 
and valuable carvings, and a 
thousand and one similar tasks 
calling for craftsmanship of the 
very highest order 


Label Is 

All-Embracing 

Thus, it can be readily under 
stood that the label “sign maker™ 
might well mean a firm of sheet 
metal workers, or electrical 
engineers, or pictorial artists; and 
it could be most difficult for 
contact to be made with the 
particular type of sign maker 
to cover the requirements of an 
advertiser. 

A broad classification, such as 
that between electrical sign 
makers and the rest of the 
industry, does not present much 
difficulty, but when it comes to 
the question of those sign makers 
specialising in glass-embossing, 
engraving, plastics, painted 
pictorial work, etc. it could 
become more puzzling. There 
are, of course, a large number of 
firms capable of undertaking 
most, if not all, of the many types 
of sign work; but even so, # will 
be appreciated that some easy 
form of reference to the trade 
would be of great value to the 
advertiser. Such a reference is 
available—in the shape of the 
list of members of the Master 
Sign Makers’ Association 


List Of Several 
Hundred Members 


This association, formed more 
than thirty years ago, to-day has 
several hundred members, rang- 
ing from the large firms with 
many employees and dealing with 
all kinds of work to the master 
craftsman with his three or four 
assistants 

This is of particular value in 
the field of the control under the 
Town and Country Planning 
Act, 1947 The Master Sign 
Makers’ Association, in con- 
junction with bodies representing 
the other branches of outdoor 
advertising, has been for several 
years, and still is, actively con- 
cerned in watching over the 
interests of the industry vis-a-vis 
the Control of Advertisements 
Regulations, and the advertiser 
going to the smallest of sign 
makers who is a member is 
assured of having expert guidance 
available for the asking 

The association issues a list of 
its members. classified for ease 
of reference both as to towns and 
the various types of work which 
the members undertake. Copies 
of this list, although not gener- 
ally available, are supplied to 
those having regular need of the 
services of the trade Many 
national advertisers make con- 
stant use of it. and the association 
is at present engaged in producing 


a revised edition which should be 
ready before the end of this year. 

The distribution and fixing of 
signs under “dealer aid” schemes, 
where the signs have been 
prepared in bulk, is made very 
much easier by the use of this 
list, as many manufacturers and 
national advertisers have dis- 
covered On the other hand, 
those with national or area 
schemes who prefer to use a local 
sign man throughout, can by its 
use contact a responsible crafts- 
man in most places In an 
isolated case, where an advertiser 
requires the services of a sign 
maker in any part of the country, 
a telephone cal! to the association 
will provide a solution. 

Associate membership of the 
association is open to users of the 
industry's services, thus putting 
at their disposal a source of 
advice on the Control of Adver- 
tisements Regulations, and 
enabling them to receive help and 
advice in the lodging of appeals 
against decisions of local plan- 
ning authorities 

While many electrical sign 
makers are members of the 
Master Sign Makers’ Association, 
there is also the Electrical Sign 
Manufacturers’ Association, with 
a membership of firms specialis- 
ing in illuminated signs. The two 
associations co-operate in the 
work of the Advisory Committee 
of the outdoor advertising 
industry, together with bodies 
representing the other outdoor 
interests (posters, solus boards, 
etc.). 


Well Organised 
And Efficient 


All in all, the outdoor adver- 
tising industry can present to the 
advertiser a remarkably well 
organised and efficient link in 
the advertising chain, and within 
that industry, the sign trade is 
not lagging behind in that respect. 
Too often, in the past, little or 
no provision has been made for 
signs in the allocating of expendi- 
ture on an advertising campaign, 
but, given proper consideration, 
the industry can make an impor- 
tant contribution to the success 
of a scheme 


NO TROUBLE 
TO RADIOS 


Interference with wireless and 
television by electrical signs 1s 
practically nil 

According to figures recently 
given by the Post Office to the 
Electrical Sign Manufacturers’ 
Association, electrical signs were 
responsible for only -86 of all 
radio and television complaints i: 
July, while in August they were 
responsible for only :79 of all 
complaints received 

Total figures were, in July, 71 
out of 8.198, and in August. 00 
ovt of 7,577 
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Electric Signs—The 
Demand: Is Growing 


BY A TRADE CORRESPONDENT 


HE electrical sign industry 

has seen tremendous pro- 
gress during the past few years. 
In design, colouring and finish 
the standard has never been 
higher. 

Undoubtedly the biggest 
advances have been in the range 
of colours available. The main 
colours used to be red, blue and 
green, but with the development 
of the fluorescent tube and fluor 
escent powders the range of 
colours now available is almost 
unlimited. 

In design there has been a 
complete break-away from the 
old methods, and to-day far more 
attention is paid to this very 
important matter. Signs are now 
designed to look as attractive 
when not illuminated as they are 
when lit up, and every effort is 
made to ensure that they blend 
in with and form part of the 
buildings on which they are 
displayed. 

Great improvements have also 
been made in the past few years 
in Maintenance Bad maintieo 
ance is bad publicity, and most 
firms seem to be doing far more 
about this very important matter 
than they did pre-war 

Most firms report that demand 
for new signs is increasing, while 
there is still a large amount of 
replacement work still to be done 
One good omen for the future 
is that the usual pre-war summer 
recess in trade does not seem to 
have taken place this year 

The industry is not, however, 
without its troubles. Too much 
planning is the chief trouble at 
the moment. Most firms agree 
that some control is necessary, 
but far too many planners seem 
to dislike illuminated signs for 
no good reason 

The public clearly likes 
illuminated signs, but this does 
not seem to influence many of 


our new town planners. When 

it comes to bright and light 

towns ours are far behind 

American and Continental 

cities, where illuminated signs 

are recognised as playing an 
important part in keeping the 
public cheerful. 

The other chief trouble is not 
a new one, nor for that matter is 
it confined to the electrical sign 
industry. It is the old one of 
the damage caused to the industry 
by shoddy work. Unfortunately, 
there are still too many mush- 
room firms turning out third-rate 
signs, but the reputable firms 
believe that this trouble could 
be stopped if only planning 
authorities would insist on a 
higher standard of work. 

The Electrical Sign Manu- 
facturers’ Association reports 
that its membership now includes 
practically all the main electrical 
sign manufacturers throughout 
the country 


An Encouraging 
Report 


Asked for his views on ‘the 
present state of the industry and 
the prospects of the future, the 
secretary, Mr. Bernard Moss, 
said: “From what | hear all 
members of the Association are 
busy, and so far there seems to 
be no falling off in orders 
Rebuilding in the heavily bombed 
provincial cities should bring in 
work for some time to come, 
while there is still room for more 
and better signs in all our main 
towns More illuminated signs 
are being erected on factory 
premises than ever before 

“More business people are 
becoming neon sign conscious. 
They are realising the immense 
amount of extra business which 
can be got by having illuminated 
signs on their premises.” 


There is 1,144 ft. of fluorescent neon tubing in these signs erected for 


Birmingham Gazette Ltd. by Franco Signs Ltd. 


Sheet steel letters 


have bronze faces and green returns; background is neon tubing on 


white aluminium composition panels. 
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17FORD and 
DISTRICT BILLPOSTING 
& ADVERTISING CO. LTD. 
announce that as from the 
Ist April, 1951, a new rate 
of charge will be made in 
with their 


idverlising Space. 


connection 


Particulars can be obtained 
from their offices at 38, King 
Watford. Telephone 

WATFORD = 4882. 


Street, 


number 


with the age 1 


of eade - 


i 


e? Cy MANCHESTER 


ne 


MANCHESTER BILLPOSTIN 


ING CO. L7? 
29 BOOTLE STREET : DEANSGATE - 


MANCHESTER 2 


fincus. 


Al LY AT 2-30 & 6-30 


MULTI-UNIT DISPLAY MAKERS 
HALF-TONE SPECIALISTS 


LONDON 
FIRM 


OF SILK SCREEN PRINTERS 


MOUNT WORKS + 96 UPPER CLAPTON ROAD - LONDONE.S 


TELEPHONE ; AMHERST 2311-2 
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/ 71TH the praiseworthy inten- 
Y tion of replacing an eyesore 
with a colourful gable end dis- 
play, Sheffields Ltd. applied to 
the local authority for permis- 
sion to erect a Yardley sign 
next fto a bombed site at 76 


Decemper 21, 1950 


THEY TURNED THIS DOWN 


Sometimes the motives 
officialdom defy explanation 


of 


ing at the top and bottom and 
finished in semi-gloss paint.” 
Every effort was made to ensure 
that the display would be pleas- 
ing. But the local authority re- 
fused permission 
On appeal, their decision was 


upheld by the Minister of Town 
and Country Planning, on the 
grounds that the proposed sign 
would affect the amenities of the 
district 

Yet No. 76 Bull Street, Birm- 
ingham, is not only next to a 
bombed site. It is in the middle 
of one of the main shopping 
areas of the city. 


Bull Street, Birmingham. 
Shefficlds proposed that “the 
display wall be rendered and 
finished with a crimson colour; 
that the adjoining vertical wall be 
finished grey, thus cleaning up this 
irea™; and that the Yardley 
lavender girl” panel have a back- 
ground of “white verticals, curv- 


Whaz prejudice to amenity here? 


A Striking Christmas Poster 


This D. H. Evans (1 
looks very well on 


Elfer, 


ondon store) poster has a mosaic effect which 
the Underground walls. It was designed by Arpad 
of Colman, Prentis & Varley Ltd., and printed by J. Weiner Ltd 
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Three Appeals Which 
Succeeded 


[: spite of the encouraging advertisements shows no sign of 


softening as yet 

Yet some appeals win through 
And here, to cheer the hearts, it 
this season of goodwill, of those 
who are campaigning so valiantly 
for their industry. are details of 
three that did—albeit with reser- 


interview which the deputa- 

tion from the Outdoor 
Advertising Industry Advi ory 
Committee had with Mr. Dalton, 
Minister of Town and Country 
Planning, last month, the offi-ial 
attitude towards new outdcor 


vations 


1. Refusal on grounds that the use of the site for the display 
of advertisements is unsuitable in the light for the general character- 


istics of the locality. The appeal was allowed subject to the condi- 


tions that the display of each advertisement shall be permitted for 
three years and that the display shall be limited to one quad demy 
panel, the Minister being of the opinion that the display of advertise- 
ments of this type would not be out of keeping with the characteristics 
of the locality 


Mills & Rockleys Ltd. Site: 1 Chequer Bank, Main Road, Moulton. 
Authority: Northants County Council. 


2. Refusal on grounds that the use of the site for the display 
of advertisements is unsuitable in the light of the general characteristics 
of the locality The appeal was allowed subject to the conditions 
that the display shall be permitted for three years, and that the display 
shall be restricted to one quad demy and two double demy panels 
the Minister being of the opinion that the display of advertisements 
of this type would not be out of keeping with the characteristics of 
the locality. 

Mills & Rockleys Ltd. Site: Salvage Yard, Junction of Stocks 
Hill and Regent Street, Finedon. Authority: Northants County Council. 
(Continued on page 276) 
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G. A. Shankland Ltd 


GRAFTON WORKS, GRAFTON RD., N.W.5 
GULLIVER 5595-6 


+ THE SYMBOL OF FINE QUALITY 
SILK SCREEN PRINTING AND DISPLAY 


POSTER 
ADVERTISING 


is more 


important than ever. The 
restrictions on many forms of publicity 
have considerably increased the impor- 
tance of Poster Advertising. Posters not 
only enable the advertiser to fill the 
gaps in his advertising programme 


they provide 


a cvmplete campaign in 


themselves 


Sheldons It¢ 


Established 1840 


SHELDON HOUSE, QUEEN STREET, LEEDS | 
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OUTDOOR ADVERTISING 


| A Landlord Wins 
His Case 


@ an a new tenant of property carrying adver- 
tisements on the outside walls have those adver- 
tisements removed? 


Decemper 21, 1950 


“TI don’t belteve rt!’ 


@ he answer was given by the judge in a recent 
case here reported by a Barrister-at-Law. 


CASE recently heard in 
A the Chancery Division by 
Mr. Justice Danckwerts 


to use, without the consent of the 
tenant, the outer walls of the 
tenant's property for advertising. 


| 


old lady said... 


Thank your lucky sales-stars that the public 
as a whole isn’t like the old lady who said, 
‘1 don’t believe it” on first seeing a giraffe 
Yet your own particular product or process 
may seem as unlikely—another tall story 
and boring at that—when expressed in the 
technical phrases of your every day 

Let Wiley's give effect to your sales-story 
their staff includes experts specially trained 
science within the 


to bring “ unbelievable ” 


ordinary grasp. Let Wiley’s give effect by 
means of skilled design. 


of good display that always invites close 


the picture-story 


attention. Let Wiley’s make your point-—the 


point of your story—and right at the point 


of sale. With the general public seeing is 


believing and seeing the point leads to 


buying 


WILEY 


J 


AN IDEA A MINUTE WILEY DISPLAYS LIMITED 


SCHOOL STREET, LOW MOOR 
BRADFORD. Tel. Low Moor 914 (4 lines 
Williams, Deacon's Bank 


Manches ‘er 
ct Stratford Road, Holme 


hambers 
Manchester 
Newspaper House, 167-170 Fleet 
Tel. Central 3625 


London 
Street, London, E.C.4. 


| clarified certain rights in relation 


to advertisements painted on 
the outside walls of business 
premises, and as it reiterated an 
important legal principle, the 
facts and the decision will be of 
interest to all engaged in out- 
door publicity. 

A landlord let premises which 
consisted of first and second floors 
only, the landlord retaining the 
premises on the ground floor in 
which he carried on his own busi- 
ness. In the lease nothing was said 
about the responsibility for 
repairing the outside of the 
tenant's premises. Painted on an 
outstde wall of these premises 
were two large advertisements, 
one for the landlord's business 
(carried On on the ground floor), 
and the other for an independent 
advertiser 

The tenant now claimed that 
the landlord was not entitled to 
have the advertisements displayed 
and the judge was asked to decide 
whether the landlord was entitled 


The judge decided, in the first 
instance, that the outside walls 
were included in the tenancy; but 
he held that as nothing was said 
by either party about the removal 
of the advertisements when the 
premises were let, it appeared to 
be common sense to imply the 
intention of the parties that they 
should remain 


Rights Were 
Implied In Lease 


He decided that there was im- 
plied in the lease a right for the 
landlord to keep those two ad- 
Vertisements in the position in 
which they were, with a further 
right to repair them, paint them, 
and do what was necessary to 
preserve them as effective adver- 
tisements. 

The right, however, was limited 
to those two advertisements, and 
the landlord could not add to 
them, or substitute other adver- 
tisement for those already in 
existence. 


THREE RECENT APPEAL DECISIONS 


(Continued from page 275) 


3. Refusal on grounds that there was already a sufficient number 


residential 


| of advertisements being displayed in this neighbourhood, which is 
The appeal—for 2/16 sheet hoarding—was allowed for 


1/16 sheet in place of two subject to the condition that it is to be no 


more than 12 ft 
opinion that o 
with the characterist 


verall from ground level, the Minister being of the 
ne advertisement hoarding would not be out of keeping 
cs of the locality. 


Sheffields Ltd. Site: 175 Lee Bank Road, Birmingham. Authority: 


Birmingham C( orporation. 


ah N Werte 
of By 
. 
- —_—_— oo — so e  - «CCC COOCrCr°rQCC 
| —— 
< re 
4 ; 
e- r 
“; ; in 
25 a 
vd D | 
i y a a | ioe: 
2 / ee | 
“a > | Fis, 
re i ha 
* | 
; | 
ee! | 
sv 
F a 
wi 
; 
ae cn. 
a os 
: “ on - 
=a i 
a eee 
x . = 
; ee ’ ' 
“ ee es ee . 
a ee , 
-* z . 
Ty | } ° : a § 
ae) : h, —— ‘ 
Be | o- e: Ne : 
- ; 2 > 
= ‘ Be je, is 
me: Sh ha. Sea x i eae 4 
‘So SS Pai +e BE + my ae ae ay 
wee ae ies ba ' E =a a. : 
7h | li] / | —_ eS a i 
Ne || 4 2 SA ~ CES 
be TT eae 3 
* R ae ee at Spy : » y 
B.: \ \ 1} Ii f 
* a 
; Wh /) 
; [' 
‘ bk 
i ee 2 
: a | Po 
: ee 
i Ene mE 
- ‘ rae ee ag yet “ats ey aa | Se a mes ec coe eo er 


Facey’ | e Tae i x — & PY | ae +o. eR a a oe A me, oe 


Supplement to ADVERTISER’S WEEKLY. Thursday. December 21, 1950 


LOOKS FORWARD 
AT MID-CENTURY 


A 


The Arms of the Gowermmant of 
Northern Irelard 
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SANDRINGHAM 


~ — 
®y . ] ~ THE FIRST MANUFACTURERS 
’ OD 7 OF AIRCRAFT IN THE WORLD 


a 
SEALAND 


UNDERLAND 
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The local craft of Belfast,f following an age-old traditiqp of fine workmanship, 


lives today in the productsfof The New Northern Spinningynd Weaving factories 


in Ulster. Here are prdduced pure Irish linens and their\nodern counterpart 
*Lisnacraig’ Irish spun{_rayons— bought in the piece by women with an 
international reputation leg. sponsored by the foremost 


dress houses and d throughout the world. 


| el ad 
New sonnnr\. Lisnacragy’ 


PURE VAISH LANEN (/ IRISH SPUN RAYONS 


THE NEW NORTHERN SPINNING & WEAVING CO. LTD., BELFAST, NORTHERN IRELAND 


idvernang Agen OSBORNE-PEACOCK CO. LTD. LOND 
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Decemper 21. 1950 


is part of the 


There are no trade or Customs 
barriers between Great Britain 
and Northern Ireland, the whole 
of the United Kingdom being a 
single fiscal unit. 

Northern Ireland’s world-famous 
industries include linen and other 
textiles (a vital export to dollar 
countries), shipbuilding, aircralt 
manulacture, textile machinery, 
engineering, ropes, whiskey and 
tobacco. 

Many new industries have recently 


been established with Government 


assistance, 


UNITED KINGDOM 


of the economic structure of the United Kingdom. 


Agricultural production is excep- 
tionally high. Northern Ireland 
sends immense quantities of food 
to Great Britain. 

As a tourist centre Northern 
Ireland is unsurpassed for scenic 
beauty. There are excellent 
shipping and air facilities from 
Great Britain. 

Besides bearing the cost of its own 
Government services Northern 
Ireland has contributed a net sum 
of {246,000,000 to the British 
Exchequer for defence and other 


purpe ses, 


Northern Ireland is an invaluable asset to Great Britain and an essential part 


Issued by the Government 


: a |: : oi i ~~ a s its” 5 = 4 5 7 a” lll _— is a = z - ad 
2 e . s aay. Fe 
Say 
. po 
me { 
- "| Co] + Pot : ‘ 
i! i 
a4 
_ : Ps 
a ; 
e Po 
4 ; 
a 
7 
r 7 
7 e q 
a ry * 
re ; 
— 
om 
4 
~# 
Sg ; 
o ‘ : 
Eapent s 
4 
2 
“a 
xd * - 
x 
Y 
ab ; 
Ps 45 
ee 
ca 
Me . ie 
a , 
> & , 
oa 
os 
v5 
i i ° P 
t- | eee NANNIES ee ES RRR IRE RE RF EE A NS : 
are 
c a — = ee 
Chk S . 
‘i _ . ) ; ‘> : : , ag 
oe ae. eo - ir AI hs ieee Sid: SS. eee ge SF 


Decemper 2}. Northern Ireland ement 


4 M i 
AES) AAAI 


_ 
| ~ $b >dtt —— 49 ] 
i | in ~ 


so 
ee ' 
se 


— 
ee | q = = < - a“ . ‘ 
lee oe re < ; ' . ae . . ; 

2 ee : f 
aa 


a a at Pence py , 
nm GS agli as pane OS Tle eS aS ne 


» Northern Ireland Parliament Build ngs in the beautiful Stormont grounds (British Travel and Holidays Association photo) 


Prime Minister's Declaration 


We in Ulster intend to remain within the United Kingdom, giving our whole-hearted 
allegiance to the Crown, standing side by side with our fellow-citizens in Great Britain 
in peace and war, and playing our full part in the struggle for European recovery and 


the economic stability of the world. 


A loyal Ulster within the United Kingdom is a bulwark of British security, as the 


experience of the last war strikingly proved 


Ulster’s true destiny is with Britain and the British Commonwealth. 


Northern Ireland, Stormont, Belfast. 
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WHITE’S WAFER OATS 
WHITE’S JELLY CRYSTALS 
WHITE’S TABLE CREAMS 
WHITE’S FLAKED RICE 
WHITE’S TAPIOCA FLAKES 
BRISKIES: R.S.0. FOOD 
and other proprietary foods. 


ESSENCES, FLAVOURS 
& COLOURS for bakers, 
sweet manufacturers, 
mineral water trade, etc. 


the management of a 
household or family. 


A sound economic system is not a machine ; 
it is a living organism. 

Created by man’s will and wisdom, 

sustained by the satisfaction of human needs, 

it grows in strength and expands in size— 

like a tree in its natural habitat. 


WHITE, TOMKINS & COURAGE LTD., BELFAST, 
who started in trade !09,years ago, 

know that the private enterprise system— 

the manufacture and marketing of proprietary products— 
is a sound economic system for the whole community— 
for consumers, 

for distributors, 

for themselves as manufacturers and carriers. 


WHITE, TOMKINS & COURAGE LTD know that 
a trademark is an asset 

only when the product is good, but that 

a trademark is a liability, a warning, 

if the product is not good. 


All the products of W.T. & C. for human consumption are 
packed as instantly recognisable trademarked goods. 
They are White Lines, and trusted like those on the roads. 


The highest standard of quality, at 
prices fair to all concerned, 
has always been the guiding principle of 


BELFAST, LONDON, 


LIVERPOOL, REIGATE, TANDRAGEE, CO. ARMAGH 
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SUPPOSE you had a fence that needed painting—how 

would you go about it? Would you paint one side 
only, and leave the other side uncovered to deteriorate ? 
Not likely! You would see that both sides were well 
protected 


Well, the Northern Ireland market is just like a 
fence. You want to cover it and cover it well. But 


there are two sides to the “Fence” in this market 


You can cover one side of it and one side only by using 


certain papers If you do this the other side of the 


“Fence will be absolutely neglected, and your 


coverage will not be very complete, will it ? 


So, to be sure you do the “ ee * job well, 

get the other side covered by using “ IRISH NEWS.” 

It is the Only Daily in Northern Ireland which is 

published solely for the “ other side." It may have contemporaries, but “ IRISH NEWS” 
has certainly no competitors. If you neglect it, you will find your covering job will not be 


the success it should. How could it? 


Svish News 


DONEGALL STREET, BELFAST 


Phone 25486-7 


London : Glasgow : 
177-178 FLEET STREET, E.C 4 31, NORTH FREDERICK STREET, C | 
Telephone | Central 8497 Telephone : Douglas 3839 
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HEAD 
LINE 
AND 
LORD 
LINE 
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ULSTER STEAMSHIP 


COMPANY LIMITED 


Managers: G. Heyn & Sons Limited 


Head Line Buildings, Belfast 


REGULAR LINER SERVICES 
U.K. AND IRISH PORTS 
TO AND FROM 


CANADA: U.S.A. * BALTIC and CONTINENT 


Telephone No.: 21881 (8 lines) Telegrams: Heyn, Belfast 


G. HEYN & SONS LTD. 
HEAD LINE BUILDINGS + BELFAST 


Steamship Managers + Ship Brokers 
Stevedores and Forwarding Agents 
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to-earth, by T. WELLS, Managing Director of Wells 
Advertising, Belfast i8 


Linen industry's order files are overflowing, by - : ee 
SONIA WHITFIELD, Public Relations Officer, Irish Linen Another little drink 


Guild ae : Thrift thrives in Ulster . 
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Extending the uses of a brand, the story of Old Bleach 
furnishing fabrics 


complete daily coverage of the whole 
Province is given only by the local papers. 


~ LONDONDERRY, ( 


has largest morning 
circulation in NORTHERN IRELAND 
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NORTHERN # IRELAND 


An integral part of the Unitea Kingdom 
of Great Britain and Northern lreland. 


Its major industries—Agriculture, Ship- 
building, Linen Manufacture, Aircraft 
Construction, Tobacco Manufacturing, 
Rope Making, Engineering, the manu- 
facture of Textile Machinery, and 
many other smaller industries continue 
to play their full part to win the 
Battle of Britain’s economic recovery. 


The total value of the Imports and 
Exports of Northern treland during 
1949 amounted to £365,000,000, or 
in other words, an average value of 
the trade of Northern Ireland exceeded 
£7,000,000 a week. 


The industries of Northern  lreland 
bring high wages to the workers, who, 
therefore, have money to spend—a 
market of splendid opportunity for 
the advertiser. 
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Belfast C Teleat qraph, ; 


THE NEWSPAPER WITH THE LARGEST CIRCULATION IN NORTHERN RELAND 
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ORTHERN IRELAND 

occupies a unique po- 

sition in the British 
community of nations. It is 
at the very heart of the 
Commonwealth, being a con- 
stituent part of the United 
Kingdom. Yet, for a wide 
variety of purposes, it has a 
Parliament of its own, and 
for nearly thirty years it has 
demonstrated in 


increasing 
measure that this local au- 
tonomy can be successfully 


woven into the larger pattern 
of imperial relationships 

In 1920 the people of Northern 
Ireland resolutely refused to 
acquiesce in a plan which, if it 
had succeeded, would have 
separated them from Great 
Britain. The outcome was the 
setting up of a Parliament in 
Belfast, with continued repre 
sentation in the House of 
Commons at Westminster. In 
the Northern Ireland Parlia- 
ment there are 26 members of 
the Senate and 52 of the House 
of Commons. The nuniber of 
members elected to the United 
Kingdom Parliament is twelve 


Such matters as defence, 
foreign relations and (for the 
most part) taxation are still 


dealt with at Westminster, but 
the Northern Ireland Parliament 
operates in an extensive legisla- 
tive field. Besides the Cabinet 
Secretariat 


there are seven 
Ministries Finance, Home 
Affairs, Labour and National 
Insurance, Education, Agri 


culture, Commerce, and Health 
and Local Government 
Looking back on the history 
of Northern sreland since 1921, 
one can with complete 
confidence that immense pro- 
gress has been made and that 
the people to-day enjoy a 
higher standard of life and a 


say 


greater measure of social se- 
curity than ever before. From 


the troubled conditions of thirty 
years ago Northern Ireland has 


advanced to ordered and efficient 
government, with expanded pub- 
lic services, a prosperous agri- 
culture, highly organised urban 
industries of world renown, 
better educational opportunities, 
and improved amenities of life 
for all sections of the population 
It might have been supposed 
that because of its relatively 
small size Northern Ireland 
would have been unable to carry 
the financial burden of peace- 
time development and wartime 
expenditure. Yet the country 
has not only paid its way but 
made substantial contributions 
to the cost of defence and other 
services common to the United 
Kingdom as a whole. Instead 
of being, as some have imagined, 
a “poor relation” depending on 
the bounty of the taxpayers of 
Great Britain, Northern Ireland 
has met the cost of its own 
services and (out of its own 
taxable resources) contributed 
an aggregate of £240 millions 
to the United Kingdom Ex- 
chequer since the period of local 
self-government began 


Ulster’s Vital 
War Service 


During the war Northern 
Ireland concentrated all its 
efforts on the task of making 
victory sure Its strategic 
Position was a vital factor in the 
winning of the Battle of the 
Atlantic. Ulster people, from 
field marshals down to the men 
and women in the humblest 
ranks of the Services, played 
their part nobly in the struggle 
From farm, factory and ship- 
yard poured the supplies essential 
to the successful prosecution of 
the campaign 

Since the war Ulster’s agri 
cultural and industrial pro- 
duction has been an important 
dollar-saver and dollar-earner, 


thus hastening the economic 
recovery of the United King- 
dom. Linen made in Northern 


Ireland occupies a high place on 
the United Kingdom list of 
exports to hard currency coun 
tries, 

My recent visit to the United 
States and Canada and my 
personal knowledge of various 
countries convinces me that the 
achievements of Northern Ire- 
land and its people are known 


oe ani 


A message from SIR BASIL BROOKE, 
Bt., G.B.E., M.P., Prime 
Northern Ireland... 


and valued in both hemisp! 

What is the outlook the 
future? If mankind is spared 
the tragedy of a third world war 
[ believe that the vigo ind 
industry of the Ulster people 
will cope successfully with the 
economic problems that have 
still to be faced Trade ex- 
pansion depends partly on inter- 
national conditions that are not 
easy to control. But the enter- 
prise of Northern Ireland busi 
ness men has overcome many 
obstacles in the past and is 
capable of meeting the trading 
difficulties that may arise in 
world markets in the years before 
us 

In Northern Ireland a pro- 
gramme of industrial expansion 
has been successfully inaugurated 
and thousands of men and 
women are employed to-day in 


eres 


--- and from two civic leaders 


Lord Mayor of Belfast 


We Peet there is much in our city 
to interest fellow business men 
from other parts of the United 
Kin gdom 
and we afc 
proud of the 
high reputa 
tion of our 

industries 
The ship 


building 
linen, ter 
tile and 
engineer n g 
concermms m 
Belfast are 
contributin g 
mall 
economic fe 
nation, and it 
tnteresting to note that the out 
put per head of the population 
of Northern Ireland of goods for 
export to hard currency coun 
tries is greater than for the 
of the U.K 

This comparison shows the 
effort put forward by employers 
and workers alike in our factories 
to mainiain constant flow of 
production to meet the d if gap 

Belfast can provide every 
facility for new industries 
several of which are ready 
established in the city. 1 pub 
lhe utility undertakings ovide 
economical und labour 
is available 


W. E.G. Johnston 


in no 


the 


measure to 
covery of the 


rest 


services 


B.A, 
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Minister of 


new factories started with Gov 
ernment co-operation ‘The 
maximum of assistance and the 
minimum of interference’ is 
still our guiding principle. We 
are doing everything possible to 
interest United States and 
Canadian industrialists in the 
opportunities existing in North- 
ern Ireland for productive enter- 
prise. I expect that in the near 
future some of those whom I 
met on my transatlantic tour 
will come over to explore the 
possibilities for themselves 


Never has Northern Ireland 
been so keenly alive to jts 
industrial potentialities. Never 


has it been more determined, as 
part of the United Kingdom, to 
play its part in building up the 
British Commonwealth, with 
whose future prosperity its own 
is entwined 


Mayor of Londonderry 

It GIVES Me great pleasure to be 
associated with the ADVERTISER'S 
WreKty, and to send 

from Londonderry. -t 
historic City in Northern Ireland 
with centuries-old with the 
City of London 


greetings 


ne mos 


ties 


Northern Ireland is playing its 
part in the economic recovery of 


the nation, and Londonderry ‘s 
to the fore in the present export 
drive Derry” -made shirts are 


famous and find a 
parts of the world 


narket in all 


Londonderry 
supply of skilled and semi-skilled 
male labour, and its public utility 
undertakings compare favourably 
im cost with 
Suitable 
Sites are 
available 


has an abundant 


elsewhere 


those 


within easy 
ac[eess of 
the docks. 

To aligf 


business 
men tl ex 
tend a hearty 
invitation tog 


inspect its 
facilities ! 
shall be 


pleased to give my 
personal ittention to all whe 
iccept 


Gerald 8. Glover, J.P. 
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HE year 1950 — the turn of 

the century marks an 
appropriate vantage point from 
which to view the happenings of 
the past, to take stock of achieve- 
ments, and to survey plans for 
the future 

It is not my intention to dis 
cuss the earlier years of the 
present century, before Northern 
Ireland had been constituted as a 
self-governing entity, but rather 
to confine my survey to that 
period, beginning in 1920, when 
a Parliament of Northern Ireland 
was created with cxtensive icgis 
lative powers for the 
of its own 


regulation 
internal affairs 

The establishment of the Par 
liament of Northern Ireland 
occurred during the period of 
industrial uncertainty which suc 
ceeded the 1914-18 war At the 
end of the first decade of its 
existence, when severe industrial 
depression overspread the whole 
of the United Kingdom, unem 
ployment in Northern Ireland rose 
sharply to the figure of 65,000 
persons, representing rather 
more than one quarter of the 
industrial population at that ime 

The persistence of this high 
unemployment ratio was related 
directly to the fact that the in 
dustrial economy of Northera 
Ireland rested upon too 
a basis There had 
much dependence upon the prin 
cipal industries of linen, ship 
building and engineering indus 
tries of a kind liable to feel the 
first effects of a general depres 


narrow 


been too 


Completed last vear, this ¢ 
for Taylor, We 


typical of the 


Northern Ireland Supplement 


ment-built factory at 
crers of fully-fashi 


lustries Dev elopment 


sion and to recover only slowly 
from its impact 

It was against this background 
that there emerged, with the 
passing into law of the New 
Industries (Development) Act of 
1932, the first design of a policy 
which has, over the ensuing 
twenty years, grown to be the 
industrial development policy of 
the Government of Northern 


Ireland. 


Ulster Skill 
Surprised Them 
Many firms dispersed from 

Great Britain during the war of 

1939-45 to the then comparative 

safety of Northern Ireland dis 

covered to their surprise that 
within a matter of weeks their 
newly-established plants were in 
full competition with the parent 
unit, not alone on the score of 
quantity but also of quality 

Certain units earned high praise 
in that the percentage of rejects 
in their production was far below 
that of the more experienced 
parent firms. Young workers hay 
ing had no previous industrial 
training whatever were working 
smoothly and efficiently within 

tolerances of two-tenths of a 

thousandth of an inch 
Since the war more than a 

hundred undertakings have been 
established which already 
employing almost 15,000 workers 
will afford employment to some 

24,000 when they have attained 

to full production 
The outstanding 


sucecss Was 


the establishment of a major air- 


I nniskillen 
hosiery. is 


Acis, 1945-8 


We want new industries, and will 
help them to come here 


By the Rt. Hon. W. V. McCLEERY, M.P. 
Minister of Commerce. 


craft industry in Northern Ire 
land The combination of two 
firms of the standing of Harland 
Wolff Ltd.—the world-famous 
Belfast shipbuilders—and Short 
Brothers, the important Rochester 
firm of aircraft manufacturers, 


ensured that th undertaking 
established in Belfast by Short 
Harland Ltd. should go ahead 


steadily 
1938 
As a result, there was available 


from its inception in 


to the Allied cause on the out- 
break of war an aircraft plant 
which iployed at one stage 
close on 20,000 workers and 


which made no smal! contribution 
to the 
supremacy 

It was in the light of the experi- 
ence gained those years 
that the Industries Development 
Act (Northern Ireland), 1945, was 
drafted and brought to the Statute 
Book 

The pressing problem in North- 
ern Ireland is male unemploy- 
ment, and the activities of the 
Government are largely directed 
towards its solution 

kt is argued thai 
male employment connotes heavy 
industry and that the mineral! 
wealth of Northern Ireland is so 
limited as to preclude the estab 
lishment of heavy industry in the 
area So fi from this being 
the case, howe the shipbuild- 
ing industry of Harland and 
Wolff, the aircraft plant of Short 
Brothers and Harland, the engin 
ecring shops of Mackie, of Fair 
bairn Lawson Combe Barbour 
and of Sirocco, the rope industry 
of Belfast Ropeworks and the 
tobacco manufacturing plant of 
Gallaher—one ~ the largest 
the world 
depend « nportation of raw 
materials and their conversion by 


Northern Ireland 


maintenance of air 


during 


sometimes 


units of its kind in 


raftsmanship 


into pr cts which command a 
world m In the light of the 
experience of these undertakings 
te can be said w confidence that 


the choice ern Ireland as 
the location f i ivy industry 
cannot be set asid thtly on the 
score of absence of raw materials 


How Government 
Helps Industry 


Apart from the question of raw 
materials and vailability of 


labour the fustrialist will 
naturally consider the degree of 
Gover port which may 
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be available to him in the estab- 
lishment of an undertaking. The 
Industrial Development Division 
of the Ministry of Commerce 
exists for the purpose of guiding, 
and assisting in this matter 

Such vary 
from the formal support given for 


co-operation may 
a Capital issue to the arranging 
of building, steel and cement 
priorities, or the solution of 
travelling and hotel problems. In 
Short “the maximum of assistance 
with the minimum of interfer- 
ence,” an admirable dictum which 
has been laid down by the Prime 
Minister 

In addition to 


co-operation, 
however, the 


Ministry of Com 
merce is empowered, in approved 
cases, to prov de a site and, in 
close collaboration with the firm 
ed icerned or its 


construct 


architects, to 
factory premises 
plete with office, welfare 
teen facilities, for 
firm for a term of years, with the 
added attraction of a reduced 
rent during the initial years of 
occupation. 


com- 
and can- 
leasing to the 


Grants For 

Plant, Premises 

Nor is this the limit of possible 
assistance, If shown to be essen- 
ual for the establishment of an 
approved undertaking direct 
financial grants, as distinct from 
loans, may be given in respect of 
expenditure on purchase or trans 
fer and installation of plant and 
machinery or on the construction 
ot factory premises built by the 
firm concerned ; 

Such grants may also be made 
for the provision of basic services 


such as gas, water electricity 
sewage or housing. The housing 
gr iade available in cases 
where a firm is willing to erect its 
own houses as an alternative to 
the facilities offered by the 


Ministry for obtaining priorities 
7) «the allocation of houses for 
workers 


issistance has 


been given by the Ministry of 
Commerce for the establishment 
of a new industrial undertaking 
or where fact premises have 
been provided, discretion is given 
to the rating authorities con 
cerned to exempt the undertaking 
from the pa local 
rates fora p years 


rlorment 
Division of the 
merce has its offices at Chichester 


House, Chichester 
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Northern Irelan 


Real progress is being made 


in health and housing 


N closing his review of the 
progress of the health and 
housing services last year, my 
predecessor (the late Mr. William 
Grant) appealed for co-opera- 
tion and goodwill in the enor- 
mous task to which he had set 
his hand. His appeal did not 
fall upon deaf ears, and I am 
glad to report that we are now, 
in fact, drawing on a great 
reservoir of co-operation and 
good will 
The Health Service—after its 
radical re-shaping in the years 
1946-1948-—is now beginning to 
settle down There is a vast 
amount to be done, but the 
public-spirited men and women 
serving on the Tuberculosis Auth 
the General Health Ser 
vices Board, the Hospitals Auth 
ority, the Hospital Committees, 
the County and County Borough 
Health Committees and all theu 
subsidiary concerns are bringing 
to the task a great fund of exper: 
ence, of knowledge and of en 
thusiasm, and-—a point that i 
often forgotten when we talk of 
new government they 
are placing ut all at the disposal 
of the country without thought of 
reward or return 
I should like just to touch upon 
a few outstanding developments 
First, as a sort of measure of the 
way in which this “controversial” 
health fact, been 
accepted by the people of our 
country, the number of names 
reg stered as on the lists of 
general medical practitioners now 
represents 97 per cent of ou 
popul tion. The dentists are prob 
ably busier than they 
been, as are also the 
And practically every chemist ts 
making up health service prescrip 
There have been 
difficulties, but 


that t 


schemes 


service has, in 


Nave eve 


opticians 


and still 
nany | have 

ry confidence 
goodwill can 

Neat let me 
one or features 
pital service, Not least among th 


of our 


overcome 


draw tention { 


two hos 


adit 
the count 
r spec 
rated in and around 
more and 


alists 


rat 
Belfast 
more of the 

pitals fifty miles or more fron 
Belfast And with that develop 
ment of the specialist service has 


now we sec 


n based on local hos 
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By the Rt. Hon. DAME DEHRA PARKER, D.B.E., 
M.P., Minister of Health & Local Government 


gone hand in hand a much needed 
development in our out-patient 
where attendances have 
increased enormously 

The Hospitals Authority is 
undertaking an eXtensive pro 
gramme of building new hos 
pitals, as well as extending and 
altering existing hospitals, and 
this work is being carried on at 
the greatest possible speed within 
the limits of the labour 
and materials ava The re 
equipment of hospitals in country 
areas with up-to-date appliances 
is also proceeding 


Service, 


money, 
1 
ible 


Mental Health 

Scheme 

In the menta field we 
are beginning to first 
fruns of our very up-to-date law 


on mental 


health 
reap the 
deficiency, or “special 
care’ work, as we call it. For the 
first time we have in Northero 
Ireland the beginnings of a real 
scheme for looking after unfor 
tunate children of “arrested or in 
complete development of mind.” 

In the mdst of all our plans 
for institutional care we are not 
forgetting the very successful and 
happy arrangements which can be 
made for these children in the 
ordinary community. Here again, 
the situation is bristling with 
difficulties of the sort which 
existed in the past and which the 
new service, by throwing open the 
field to all, has served to empha 
$ise, 

|} am extremely gratified to 
report that the treatment of 
tuberculosis is now steadily im 
proving under our Northern Ire 
land Tuber Authority 
scheme, and we are beginning to 
think 


look on > white 


' 
culosis 
about } time when we 
ean plague as 
an enemy conquered 

Of the many which 
this end, the 
Rad ography is 
important 


measures 
are contributing to 
Mass- Miniature 
surely ¢ of the mos 
In addition ou 

t h has already 
yndonderry ! 


le umt which 


so-called 


lactor 

town. taking 
pied “health photo 
thousand 
nment. of 
| part im our 
health ser in the all 
importan Th 


mental! 


course 


Ww environ 


Sanitary services (without 


which there would be no civ 
amenities) and 
health ser 
laternal and health 
schoo] health service 
education and so on 
Now, turning to the hi 
position in| Northern 
the middle of the 
gress made since the 
1939 45 war has 
encouraging ft not sp 
t 


i 
It ts estimated that by the 
1950 


second 
local vices such 


child 


Irela 
century 
end of 


been so 


will hav been well 
over 20.000 new homes built, thu 
in itself, will 
considerable 
ally when it is compared with the 
number of new 
ing the corresponding period after 
the end of the 1914-1918 war 

when fewer than 3,000 


completed 


there 


represent a not 
achievement, espec 


houses built dur 


houses 
were 
There 1s, however, no room for 
complacency over what has been 
done The waiting 
local housing authorities are st 
overflowing with the names cf 
those who are anxious to have 
homes of their own There are 
in addition, many thousands 
families Who are living in 
houses which are, of 
be, ripe for pulling down 
problem of sium clearance 
many of the larger centres 
population is acute and must be 
tackled resolutely 
been a sufficiency of 
built to relieve the 
problem- overcrowding 


lists of « 


soon 


once there has 
new 


immediate 


houses 


——_ 


Public and private interests have 


Here 


One gratifying feature of the 
Northern Ireland house-building 
drive has been the way in which 
public and private interests have 
combined, each playing its own 
distinctive and characteristic part 
in helping to solve the general 
problem 

The needs of the person who 
wishes to build his own house 
have not been overlooked in 
favour of a programme almost 
entirely devoted to the provision 
ot publicly-owned houses built 
purely tor letung: the Govern 
ment decided when introducing its 
housing legislation to cater for 
the needs of all classes of the 
community, and the results have 
amply justified its decision to do 
ore) For example, of the 20,000 
houses to be completed by the 
end of 1950 approximately 6,600 
will have been provided by the 
local authorities, 6400 by the 
Housing Trust and 7,000 by pri 
vale enterprise 


A Home 

For Everyone 

As te the future, the ultimate 
aim must be that a separate and 
decently habitable dwelling shall 
be provided for each family re- 
quiring one This presents a 
gigantic task, but there is every 
reason to hope that with sufficient 
goodwill and energy on the part 
of all concerned with the building 
of houses the goal will be reached 
in a reasonable period of time 


joined forces in the housing drive 


s a typical estate 
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Farmers are helping to win the 
fight for recovery 


Rev. the Rt. Hon. 


YOR some years past it has 
been my privilege to tell tn 
ADVERTISER'S WeekLy how 
the farmers of Northern Ireland 


national economic recovery, and 


that they are making towards 


allotted to them under the five 


reases in OUulpul w 


115 million gallons 


in output of 50,000 tons 


prone to waste his hardly ear 


feeding stuffs subsidy ear! 


Reports that have reached 


Decemare 21. 19% 


ROBERT MOORE, M.P. 


Minister of Agricu Iture. 


$s 4 premium scheme for rams 
wi cattle we have a whole 
series Of schemes such as grants 
f the purchase of male and 
female stock, the artificial in- 
semination service and =the 
itlested herds scheme 


Ambitious 

Milk Scheme 

I last named of these 
chemes is intimately bound up 
with the grading up of our milk 

pply. in Northern Lreland we 
tested herds 
sheme in Operation for only a 


litthe over a year but already we 


have over 250 herds either actu 


ittested or under supervision 


with a View lo allesialion 
This rate of expansion is rea- 
nably satisfactory, but | hope 
mat it will be accelerated con 


siderably in the future. I regard 


sx is of importance not 
only tre the point of view of 
yur dairy herds but also of our 
important trade in store cattle 
Last year certain areas in 
England were classified as eradi- 


cation areas under their attested 
herds scheme, with the result that 
it is not 


possible to keep 


dairy herds in those areas unless 
they are altested The ultimate 
esult must be to affect our store 


trade unless we are in a position 
» sell store cattle from attested 
herds in Northern: and 

I expect to see the number of 
ir attested herds expanded more 
ipidly once our new Milk Bill. 


which | presented to Parliament 
i Short time ago, and which 
came up for consideration in the 


iutumn, is on the Statute Book 
This Bill envisages that after a 
certain period of transition the 
ynly milk that may be sold for 
human consumption in this area 


d and Grade A 


ill be paste 

But lest it should be thought 
for « moment that we have 
forsaken tillage or broken away 
fr United Kingdom policy, let 

¢ say at once that such ts not 
the case Qur tillage targets in 
clude 450,000 acres of oats 

0,000 acres of potatoes 13.000) 
acres Of other grain crops and 
» Li 1weres ot vegetables 


In fact. all aspects of our agri 
culture are intimately bound up 
ye with another, and all mem 
bers f the team-—the farmer, 
re fa worker, the scientist, the 
Advisory Officer. the Ministry 
king with the one end in 
It is because of the know- 
of this fact that I look 
rd with confidence to reach 
eed passing all of 
reets by the assigned date 


sey, 
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there During the year with Ministry is t help farmers to 
ie which | am dealing some 109,500 nake the kimum contribution " 
5 tons of ware and 161,500 ton to the nat food pool, for é 
a of seed potatoes crossed the igriculture 1s w recognised as P 
7 are ta for Channel, together with 6,900 tons our greatest dollar saver We , 
a ole poultry, 19,500 tons of are approaching the task from 
¥ more recent of the ¢ ess ryegrass seed and ryegrass seed variety of directions—livestock 
g } os r canned foods The value of eclamation, field drainage and 
‘e the tal t mM ets these shipments, excluding the the provision f better farm 
“g ee j processed milk which is in the roads, to ment only a few 
ya years’ agricultural expansion form of proprietary products spart from the researc work : 
J , 
a‘ lj programme amounts to almost £26 millions which our scientific staff 1s con : 
: " ‘ 
; I have already given details of Among all the other preoceu stantly car g on cr. 
; the inc hich the pations .of the present day we In tl ust cM ction I would Z 
- { : ittainment of those targets in must never forget the approach pust ike 1 p mut that the 
hd 
{ ff volve: but so that their mag f the und of Marshal! Aid. The term “back boys” which Cis = 
es tude may be the better apprec one and only safe course f ur nowadays is oft used implies Cs 
; a a be no cate what farmers in Northern Ireland, and that the highly skilled men who rd 
: they actually mean in terms ol indeed in the rest of the United are engaged on , work are. so 
total production Kingdom, is to make themselves to speak race apart. Nothing ie 
The 134 muilhon gallons mor is self-supporting as possible l could be sleading The - 
“ f a 
+, milk means an annual output of have urged our farmers to grow veterinary “ ) workers, the - 
: Es, Siitiilariy the six acres of Oats, our greatest plant pat! gist re soil chen ee ee 
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This market will produce 
a fair return 


oe 


By B. D. COPELAND, of London Press 
Exchange Ltd. 


“ETN goods and services, in smallest ad t ve unit, there 
what we supply to the ¢ \ tricts, 24 urban 
common larder from our agri c ‘ une §=6municipal 
cultural industry, in our contri : vs! hese are grouped in 
. cain tn eitkel . he 
bution to the export trade, ad 4 th es to which ee b 
idgegd the two county Doroug! 
particularly with hard currency ysl we soa See 
t Belfast and Londonderry 
countries, we are an important . ¢ 
factor in the economic stability ral registers “~~ — 
zovernment = units——an 
and recovery of the United . nag oe 
Kinedom.” r the Northern Ireland 
ue 
+ can be used for the 
So said the Minister of Finance an ey san pling but 
+ : ge a n an probably simpler for the 
ouse 0 ommons country on this side 
of 1,363,990 people which exports “* 


annel to use the 


over £17 millions worth of linen pet } 
goods a r, and which shipped wg hoes Soe gee — found in the Ulster Year Book Table Hi all but two, London 
i . t i PI nsult . 

to Britain in 1948 nearly 19 mil This co at th a new edition of which is derry and Coleraine, are within 
hon gallons of Ik. 32 million S register ts to appear in the near futur bout 35 miles of Beifast, thus 
dozen eggs and 752.000 hundred Big, nog , s ety w Northern Ireland has a popu forming a compact and casily 

¢ “ mt < “nt t ’ . ri . rs 
weight of mez obviously a s Kops date trom the ation Of 1,363,990, about half o sceessable urban market 


valuable partner: and the tha Eire and just The age and sex distribution of 
thirty-five miles of sea which TABLE = Il-—DISTRIBL- greater than that of hire the Northern Ireland population 
separates us is no excuse for neg 11ON OF URBAN The current estimate, as supy differs slightly from that of 
lecting the Ulster market. Since POPL LATION by the Registrar-General, is 1 England and Wales Broadly 
the war, in which she played such é 0 inhabitants o vided in full in Table I for eas speaking there are proportion 
1 vital part, Ulster’s industrial wifes ference. In area it is roughly ately more children in Northern 
ind agricultural production has ondonder 1,90 equal to Northumberland, Cum Ireland and in general the popu 
shown a marked incre: Ao 1%, berland, Westmorland and Dur lation is younger, Old persons, 
are no barriers ‘ ao 1s ham, but fully two-thirds of its that is men above 65 and women 
way flow of goods 2 “rVvice sbur P population—about 912,000 people above 60, form just over 11 per 
which will benefit all concerned anya yt is «concentrated in County cent of the Northern Ireland 
Before dealing the popu ne ’ Antrim County Down and Bel population as compared with 
lation of Northern Ireland and . ws +9 - fast. Belfast alone accounts for nearly 14 per cent in England 
its geographical distribution, it is : praene — ilmost exactly a third ind Wales 
perhaps as well to notice briefly Although agricultural Because of the slightly greater 
records of national registration 


the structure of Government and 
the various official bodies which cards TABLE COMPARATIVE AGE & SEX DISTRIBUTION OF 
ire of importance from a mz Four Ministries are of special POPULATIONS OF NORTHERN IRELAND AND ENGLAND 
keting point of view The > interest-—Labour ind National AND WALES 
tiser or business man operating Insurance, Health and _ Local Northern Irelan 
in Northern Ireland will find that Government Commerce and 
the machinery of government is Finance The Registrar-General 

that of England for the Ireland (under the 

Starting it the > ' nance) Is respon 
collection and pub 


cont Per cont 


POPULATION ira Sateen 
TED al ensuse \ sen taken during 
CH 41. 1950 us century, in 1901, 1911, 192¢ 
. r next one is duc 
year. Popula 
latest of which 
1950, appear 
obtainable 
gistrar-General in 
ide summaries are 
the Ministry 


Although some 


Male 


Female 


yment in 
published 
hour Gazette 


t Northern Irel 


umber of young persons in 

Northern Ireland, the working 

populations (men over 15 and 

inder 65, women over 15 and 

under 60) are proportionately 

rather fewer in Northern Ireland 

ture han in England and Wales. De- 
century, h “me r tails of the age and sex distribu 
ncreases in fr tron can be found in Table Il 

ire almost cc ( Probably the 10st Important 


\ wn ' population figure for marketing 
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38 Urban a 7h ; 5 | 4 , 
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5 R so phe Per cont Per cont 
fe ( aaite : ee tf 2 
Rural areas 47,18 le 
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. tural areas ‘ - of 
obs County Tyrone “4 Ministry of 1 it is 
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a pa ie Employment and Unemployment ' 
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TABLE 1V—COMPARATIVE DISTRIBUTION OF WORKING 
POPULATIONS OF ra IRELAND AND GREAT 
B AIN 


(rveat 
Northern Ireland Aritaiwn 
y 
— Agriculture and fishing 1,520 67 4 
Mining and quarrying 4,00 oa ‘ 
7 Non-metalliferous mining products 1.700 Oo 
f Chemicals and allied tredes 1.410 0 
A Metal manufacture 
7 Engineering, shipbuilding and electrical goods 41,650 xo 
.e: Vehicles 14,400 44 
a Metal goods not separately specified 1.080 o4 1 
Precision instruments, etc 140 ri ‘ 
Textiles 7 ” 164 se 
Leather 7) oO? ‘ 
Clothing t 
Food, drink and tobacco ‘ i 
Manufactures of wood and cork i 
Paper and printing i 
Other manufacturing industries 1,7 7¢ o4 
Building and contracting 4,020 7 t 
Cras, electricity and water 4,070 l 
Transport and communication 2,20 “9 ie 
Distributive trades 0,200 1O-¢ of 
Insurance, banking and finance ” z 
Public administration and defence 4,570 
Professional services 4,200 Y 4 
Miscellaneous services 5500 x2 ; 
Total fie 000 1000 wo 
purposes is the number of house in engineering, shipbuilding and 
holds; and the neglect of the electrical engineering, son 
Northern Ireland market, from a 19,600 are concerned with ship 
research point of view, is no building and 7.900 with marine 
where more apparent than here engineering The strength of 
icultur i hich , 
- . The Social Survey does not agriculture, with which is ’ 


include Northern Ireland in its  ‘luded fishing, is roughiy similar 
work, the Home Market confines © that in Scotland, where 6 per 


* itself exclusively to England cem of the insured population ts 
iv Wales and Scotland and so do th engaged in this activity Apart 
Hulton Readership Surveys. {rom these three major industries 
Some attempt must therefore be &9d the manufacture of food 
ts made to fill this gap and to pro irink and tobacco and of vehicles 
7 vide a figure for the number of no other manufacturing industry 
: families in Northern Ireland and 4¢counts for more than 1:3 pet 
o* their average size cent of all workers 
A : At the last census (1937) there With the basic wage of farm 
i were 302.631 families and a total workers at about 95Ss. a large 
population of 1,228,990 This agricultural population might 
works out at an average family well spell a lower standard of 
size of 4:1, which is very much living; but if a comparison 1s 
higher than current estimates made between Northern Ireland 
for England, Wales or Scotland ind England and Wales in respect 
The average family size in Great of holdings it will be seen that 


Britain at the 1931 census was while 41-5 per ¢ 
79 


ent of the hold 
and is now 3:18. The aver ings in Northern Ireland are 


age family size in Eire, which is smaller than 15 acres and only 
perhaps more comparable, was ‘42 per cent greater than 100 
43 in 19% acres, in England and Wales just 

Current information from over a fifth of all holdings are 
Government = sources idicates of 100 acres or more. This would 
that there are now approximately apps ir to indicate i relatively 
345,000 inhabited dwellings in larger number of smallholders 
Northern Ireland ind medium-sized tenant farmers 


Where They 
, his 6 

All Work Se 
Table \V 
The simplest way of presenting At th 
the pattern of work in Norther 1945, 1 


Ireland is to illustrate the dist 
bution of the working populat 


tuation 1s 


ve agricultural census of 
84.404 persons were en 


gaged in agriculture and of these 
1SO.189 were owners or membe 


between the 24 major occupa f the family The remainde 
tional groups. This is contained ere permanent or temporary 
in Table IN That which is workers Apart from the steady 
ready well known—the don flow of foodstuffs to Great 
ance of agriculture, textiles and Britain, with which are included 
clothing (chiefly linen, of cours for example, potatoes both fo 
and engineering becomes ting and for seed to the 

_* mediately apparent If text f ? yproximately ‘4 

: ; and clothing are thrown toget 47). the grocultural industry ts 
some 22 per cent of Ss { currently responsible f 
workers fall into this category if a million ewt. of canned i 
compared with 7:9 per ce ck frozen foods This y 
England and Wales dustry. which is depend 


Of the 41,700 persons 


seven firms 


em 


700s workers 
nes concerned 


if milk 


Iris 9 h ws famous 
the world over so dependent 
t xtent on the land. Flax 
accounts f t over 80,000 
acres t { } S000) «ounder 
cultivation and f juces annual 
: it 38 per ¢ f the amount 
equired | voms of Belfast 
ind = distric The remainder 
ibout 23-5 isand tons) is 

yorted Alt gh there are 
already some $7,000 operatives at 

rk. t t Severe ortage 
f labo 

The importance of the textile 

des to Nor rn Ireland's 
conon s WwW venised by 
the Gove en which has in 

id pr sf ints to firms 
for the p of replacing 

bsolescent ac ry Exports 


hle fy 

j 
most efficient 
ever, import rest 
tine and B 


concer 


devalua 
to the Ur 


tion 


sting to note 


Linen Guild 


ke! research 


Is 


at their size 
vaign will be 
directed How- 


ctions in Argen 


re causing some 


Turning to shipbuilding and 
narin we find the 
same conc Lf ng costs The 
we nm p r not unsatis 
fact with t tput of the 


Belfast shipyards 
of this year st 
80.000 tons I 

six ships launct 


period, Most of 


Like other 
United Kined 
Northern Irelanc 
the economic 


! the first half 


ding at about 


made up of 


{ during this 

the work is con- 
nkers, as the re 

ra ec ims coming 

t is learnt that 


iid for two new 
Union Castle liners 


parts of 


tendency 


the 
in 


1 is to broaden 


Dasis of 


the 


Decemper 21, 1950 


country’s life in order to pre- 
vent undue reliance on a limited 
‘number of basic industries. The 
extension of food processing has 
already been noted and work is 
in progress on 26 new factories 
which will eventually employ 
about 17,000 men and 15,000 
women 


More Power 
For Industry 


Coupled with this is a forward 
looking plan for an increase in 
power for industry and for 
domestic consumers. This com- 
prises among other things, a 
drainage scheme for the Lough 
Earne area, a survey by the 
Ministry of Commerce in con 
junction with the Electrical Re 
search Association of wind power. 
and the new electric power station 
on West Twin Island in Belfast 
harbour This latter will be in 
full operation by the end of 1953 
ind its initial capacity will be 
approximately 30,000 kw. It is 
ntended that the whole of 
Northern Ireland can be served 
by this plant The specifically 

' 


rural programme is designed to 


bring electricity supplies to a 
further 714 farms, over 1,000 
rural dwellings and about 150 
shops, garages and public halls 

vere is still a long way to go 
however, and the present schemes 
will be running at a considerable 
loss 

To sum up, trade in 1949 was 
about 8 per cent up on 1948, and 
provided that costs can be kept 
within bounds there seems to be 
no reason why the industrial 
strength of Northern’ Ireland 
(and in this is included agricul- 
ture) will not continue to increase 

Northern Ireland requires a 
high level of imports to keep her 
economy in a state of well-being 


(Continued on page 43) 


TABLE V--COMPARATIVE SIZE OF AGRICULTURAL 
HOLDINGS ; 


Norther» 


and E 


Ir 


TABLE ‘VI 


IMPORTS INTO NORTHERN IRELAND 
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Aircraft ...schools...hardware— 
this firm makes them all 


S befits the firm that first 
fAsaw the possibilities of 
heavier-than-air flying machines, 
Short Brothers & Harland Ltd. 
can look into the = future 
with the confidence born of 
foresight. In the manufacture 
of aircraft, of domestic equip 
ment, and now of aluminium 
schools they have been quick to 
seize their opportunities; and 
there is little doubt that their 
enterprise will continue to bring 
prosperity to Northern Ireland 
over the next half-century and 
beyond 

Short aircraft are too weil 

und well respected—to 
detailed description here 
company that numbered 
firsts” the first twin 

the first aircraft 
ngs, the first ai 
stressed skin con 
first torpedo 
was not surpris- 
nanufacturer of the first 


of metal 
struction, and the 


! P alfeta 


ritish mach 


nes in service to con 
form to the standards of the 
International Civil Aviation Or- 
ganisation I » are the 45- 
seater Sole it for Tasman 
Empire Airways 
The Short Company built the 
famous flying-boats which pion- 
ecred the Far East routes, an 
which for twenty years gave un- 
paralleled service, not only to 
Britain but to the whole 
The sum total of the firm’s 
ence in land and 
e aircraft is contained in 
latest production, the Short 
land 


both 


Landplane and 
Flying Boat 


In a is four-fifths 
most of the 
based either on 
coasts of chiel water-ways, it 
not need much tmagination 
> that an aircraft which em- 
hodies the qualities of both land- 
g will be 
finite flexibility of 
an aircraft is the 
twin-engined am- 
of carrying eight 
equivalent load of 
profitable combina- 
It has been des'gned 
those parts of 
th diffic 


world that 
and where 


ties are 


r-boat 


tion of both 
ra ilties 
idequate air 

far been very 


*n designed 
nm narrow 


or congested waterways. Revers- 


ible-pitch propellers enable the 
machine to be moved backwards 
on the water in addition to other 
directions 

In the Short & Harland factory, 
work is also proceeding on the 
production of Sturgeon aurcraft 
for the Royal Navy These are 
twin-engined, high-speed aircraft 
designed for target-towing and 
containing special equipment for 
the photographic plotting and 
marking of naval anti-aircraft 
gunnery. They are the first twin- 
engined, carrier-borne aircraft 
designed expressly to a naval 
specification and have recently 
emerged successfully from 
arduous deck-landing, trials 
aboard an aircraft carrier 

When it comes to domestic 
hardware, Short Bros. & Har- 
land have in a comparatively 
short time built up a flourishing 
trade in their Metoluk products 
The range includes a table-top 
wringer; a lightweight wringer 
with or without stand; a carpet 
sweeper, and bathroom cabinets. 


The trade name Metoluk also 
covers steel milk churns and port 
able metal buildings Tens of 
housands of churns were supp! ed 
to U.N.R.R.A. in 1946, and they 
are now marketed extensively 
both at home and overseas. The 
buildings embody a new principle 


By A Special Correspondent 


A recently 


enabling them to be erected by 
unskilled labour in a few hours 
Several loca] authorities are using 
them as sanatorium 
and for other purposes 
Finally, this versatile 
manufacture under licence the 
Bristol type of aluminium schoo 
So far, two schools have been 
completed in Northern Ireland, 
while work is rapidly nearing iis 
end on two more Pre! nary 
site clearance has commenced for 
the fifth school and negotiations 


extensions 


firm 


completed Bristol aluminium 


school 


for several more are practically 
complete 

Ine Bristol type of school ‘s 
assembled from the raw material 
Stage into sub-components at one 
of the company's dispersed fac 
tories, final assembly taking place 
on the site his type of con 
struction lends itself to the erec 
tion of a warm, well-ventilated 
and thoroughly satisfactory 
school in one-twelfth of the time 
needed for traditional construc 
tions 


FOOD PROCESSING—AN £8m. INDUSTRY 


Epon future of food process- 
ing in Ulster depends on the 
marketing principles to be adop- 
ted for farm produce. 


Evidence of the potential of 
the industry in Ulster has been 
abundantly provided by its rapid 
growth during the war years. Be- 


fore the war the Province’s pro- 
duction of canned foods was 
small, and that of its quick 
frozen foods precisely nil 
1948 the value of the < 

the industry may be estin 

have been nearly £8 mill 

the same year it purchased from 
the Ulster farmer fruit and vege 


In the factory of New forge Lid. Belfast 


tables valued at over £500,000, 
and it directly and fully em- 
ployed some 2,000 men and an 
equal number of women In- 
directly, it gave employment to 
perhaps an equal number 
growing, harvesting, making cans, 
and handling export cargoes 

The remarkable progress made 
by the industry in the past 10 
years has now been checked, The 
sellers’ market of the war years 
in Great Britain has changed to 
a buyers’ market of extraordinary 
complexity and sensitivity, and 
competition from cheap imported 
canned foods is becoming pro- 
gressively keener. Unfortunately 
for the processor—and for those 
who seek a solution to Ulster's 
continued unemployment prob- 
lem-— his access to the principal 
raw materials of the Province's 
agriculture js still highly res- 
tricted 

Yet the processor can help 
agriculture, increase employment, 
and boost exports 
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Northern Ireland’s family farms 
have a bright future 


By G. B. NEWE, Editor of the 
‘Ulster Farmer 


knowledge through attendance at 
modern Agricultural Colleges 
st Cookstown and Muckamore 
the Faculty of Agriculture in the 
University is | 
the Ministry of Agriculture and 
with conditions as they actually 
are in farming Ulster We have 
quickly adapted ourselves to new 
nethods, and our young farmers 
are keen and go-ahead with their 
feet still on the land. We are 
setting out to make better use 
of our grasslands 

Our land improvement schemes 
have brought hundreds of 
hitherto unproductive acres into 


| LSTER is a country of 
small-scale farmers 

We must remember this fact 
when we try to look forward 
and get some idea of the likely 
trend of Ulster’s agriculture in 
the years ahead 

of 90,886 farms or hold 
ings, 86,119 are farms of under 
1h) acres 10,565 of these " 
2) 6 per cent-—are between 15 and 
%) acres in area. Our farms are 
wperated in the main by the 
Marmer and his family and 
wm consequence maintained in 4 
ich state of productivity 


It has been said that mechan 


inked closely with 


production—and these schemes 
are among the most popular 


Bathon means, or must mean in 
She end, the disappearance of th 
a | farm But a stu 
Bccounts of farms in thern { typical small farmhouse in the Mountains of Mourn 
Grcland would appear to prove 

fhe contrary. Many farmers, b 


vwperated by the Government 
Livestock standards were neve 
higher and, while the Ulster 
young farmer may prefer a 


‘ os . > he 
to say nothing of the next fifty lems of immediate practical ractor to a horse, he is, by 


a a — eae neplinats years! We may have to face importance to farmers, however tradition steeped in animal 
ho ) ‘ the onort . ' ‘ ntl » r 
Baboration with es Economics another war; if we do then it is small their operations may be husbandry. Recently we put on 
’ o tr ‘ ‘ a the St te \ ' » » 
Division of our Ministry and certain that the Ulster farmers Farmers elsewhere in the United 1¢ Statute Book an Act designed 


ss profit 


: these show that the contribution to the common effort Kingdom and it well to to help small farmers to provide 
i sr acre of farms of between four will be no less magnificent than j: remember that Ulster is part of themselves with er houses 

Qnd 30 acres has iveraged i? is been in the last two great the United Kingdom may I am not decrying the impor 

+ sere Farms in the 30 to conflicts. If, instead, the world grumble about f ing from tance of our great shipbuilding 

OO acre group average £17 and struggles through to lasting peace Whitchal We have no problem ind linen industries and of the 

~ 1 see £16 ind some measure of economic of farming from Stormont nany other urban industries of 

urther, er standing charges stability, then it is pretty f The Ministry of Agriculture is which we are so justly proud 

Bave to be charged aga nst tt that the Ulster farmer will € close to the sol and farms’ of when I say that the economic 

@aller gross proht of the large fully in the more stable con Ulster; our Prime Minister is life of Northern Ireland rests, in 

ns ditions himself a farme ind was at one the main, upon agriculture The 

These figures show that bigger What makes me so confident time not only Minister of Agri expansion of urban industry has 

Wrnover and increased protits a f this? First of all, because the culture, but president of the = only iltered =the proportion 

o be found in the biggc drive for efficient and economic Ulster Farmers’ Un Many of between the population of the 

I am not an econom production can best be speeded t . d by the towns and the rural districts. The 

believe the explanation | ip on the family farm. Secor is services farmer class has maintained its 
bigger production per ac igricultural policy in Northern s soil sition within the rural popu 
s possible on the fa Ireland is not divorced from to-day ition, modernisation and indus 


vricultural education, from con 


A And the fan 
Nort! 1 Ireland is 


girl who ialisation have only served to 
asi " 


le tant research directed to pri P P 7 gricultura strengthen the smaller farms and 
consequence ti the S0CLa t give the smallholde 1 chance 
conom f the cour than he did not have formerly 
the large non-fan ! Why If | may express a personal 
| supports 1 people the 10 ooD CITIZENS conviction it is that Northern 
rm ner } . wil ind fan ,000 G Ireland is all set to contribute in 
directly while contributing t big way to the economic and 
odly quota ¢ common food MEETING had een ©O.B.E., general secretary of the social stability, not only of these 
pool. And these family fa A called for eight o'clock Ulster Farmers’ Union. tells the islands, but of Western Europe 
r it consumers of ind we sat awaiting the arrival story Mr Kimbe was the We share in the benefits of the 
il good It family f dience. At nearly nine no i Raniser are sui 
san ec« Thik d social as d turned up From that day n 1929 the We are 
which it is int in st of Suddenly Kimber said Young Farm Club movement ealists and we are not “taken 
community wt Look!’ 7 turned round to see has grown to embrace 115 clubs in” by the modern craze for little 
Wweserve vit half-a-dozen faces at the ind 10,000 members. They run work and a lay! We 4 
Farming vent. anc idow. Our observance of the their own jo tt} Ulster handy unit of a million and «+ 
specially f fa s our spectators’ cue to dis Youne Farmer nd their aim is quarter people who. through the 
de ~~ of p . ! neat There was scramble to make “bett f ers, better economic sOCiu ind politica 
fin the “hun W Ve vam nae Sach of us tizens nd consequently i stresses of the past thirty years 
f toemor spec ‘ ‘ : t world. V isits are have carved ft surselves i 
far as Ulster " w Is ¢ uuple of lads by the s exchanged with young farmers special niche in the scheme of 
cerned He would be indeed iled them inside, and that was ibroad. and contests held in things That place we shall not 
hold prophet w w df beginning of Young cattle sheep d poultry se And in the forefront of 
t rt tet} han s’ Club f Uist id i nd crop srogress will he th far 
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50 YEARS IN THE SERVICE 
OF ULSTER FARMERS 


AGRICULTURE is the life-blood of Ulster and its farmers are more 
prosperous than ever before. The expansion in dairy farming and the 
i growth in farm mechanisation have mulitiplied their needs. 


The gross output of Ulster Agriculture to-day stands at £66,000,00), and ts still rising. 


The following official figures clearly indicate the progress made since 1939 : 


1949/50 . 
3 Tractors (1939) 550 over 17,000 7 

e Annual Milk Production (1939) 39 million gallons 88 million gallons ; 
i Fat Cattle (1941) 187,000 250,000 
Pigs (1947) 168,500 370,000 
Poultry (1939) 10} millions 24} millions : 
Egg Production (1947) 32 million dozen 53 million dozen 


} This year is the Golden Jubilee of THE ULSTER FARMER, whose policy 1s best 
illustrated by its slogan -BETTER FARMING—BETTER BUSINESS BETTER LIVING 


Every month over 14,800 farmers buy and read THE ULSTER FARMER, and during ; 
the past twelve months over 200 advertisers have advertised in the magazine 


Space bookings for 1951 are already greater than ever before 


If you have anything to sell to the farming community of Northern Ireland, your easiest 
way is through the advertisement columns of 


THE 
i T 
I 
| IRELAND’S LEADING FARM JOURNAL 
Specimen Copy, Rate Card, and breakdown of circulation are obtainable from the Advertisement Managers 
Hy for Great Britain (excluding Northern Ireland) 
i} 
l ’ (Magazines) LTD 
| fott 4 131 FLEET STREET, E.C.4 
] Telephone s: CENtral 1950), 3133, 3750 
] al 
ii 


\s from the October issue, the format of the magazine has been changed and the page size has been 


il increased from three to four columns. 
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rugged type of person. They 


are blunt, brief, and to the point 
in their ¢€ pressions There 


are no ‘lejacers or lLegorras 


here (nor are these expressic ns 


used south of the . order) 


This is no theatrical land. You 
may find a rustic with his “Paddy 
hat" tending his pigs or cattle 
You may even find a leprechaun 
if you look hard enough Bul 
you will find a hard-headed 
people bent on producing textiles 

the best in the world-—fine 
Jadies of the oceans built in steel 
Fopes to bind the world together 
ein fact, Northern Ireland is 
Blive. She is pulling her we ght 
With the rest of Britain and the 
Empire 

Ircland has always been an 
@nigma to the people outside her 
Own boundaries The average 
m= or Englishman looks on 
reland as a country across the 
Sca—a foreign land. Yet North 
Brn Ireland is not the Republic 
Of Ircland. It is part and parcel 
of the United Kingdom There 
Bre no customs, no changes of 
Burrency—in fact no trouble 
Whatsoever to deter visitors from 
England and Scotland 

Further, England and Scotland 
Must have markets. Here is onc 
B® small compact community of 
Dne-and-a-quarter million peopk 


bigges there are cheaper ore 
>" eth © lee con nu i™ 
pres e 
owners ' ’ 
woe e %% 
eke © oe 
former 


tree coll and + 


Men ecae ve CAN stores DAVID BROWN 


MAIN DEALEA FOR YO 


QUIGLEY’ 


Northern Ireland Supplement 


people who are willing to buy 


N Northern Ireland we have a 
goods of good quality and at the 


cultural produce whch flows 


English manufactured goods 


agricultural. Her farming territory 
starts at the boundaries of Belfast, 


Selling to the provincial town 
ind country dweller 
proposition from seiling to 
(A good comparison 


play in the provinces before risk 
a London failure.) 
say that the provincial outlook is 


of the city dweller 

thought is necessary to strike the 
r ght note in comsumer a-peal and 
No brewer of beer 


can ever hope to change the t 


The countrywoma. 


GARAGE. OMAGH 


The farmer needs machinery 
advertisement and the one at 
from the 


Your N. lreland advertisements 
should be down-to-earth 


is no reflection on what would 
probably have been a first class 
campaign elsewhere It is just 
that the cannier and slower 
thinking northerner does not fall 
for these tactics 

When it comes to ascertaining 
what Northern Irelanders want to 
buy, we must first answer the 
questions: Who holds the purse? 
The housew fe, of course. What 
kind of housewife have we in 
Northern Ireland’? Outside the 
city of Belfast, as aforementioned, 
we reach into the country. This 
is the housewife we want to meet 

Can we advertise “fashionable 
city clothes” to the dweller in the 
small provincial town and village? 
The answer is no. The country 
dwellers of Northern Ireland are 
wrapped up in custom They 


don't change overnight They 
dress soundly conventionally. 
Good working clothes—no flam- 
boyancy—clothes at the right 
price are a must for any clothier 
selling his goods here jn Northern 
Ireland Let's have plenty of 
good hefty boots for the farming 
community ubber knee boots, 
waterprool capes and a host of 


ether things 


Food And 

Electricity 
about the der? In 
this article we leave Belfast out 
of it. Belfast is like any other 


city It's big, it's progressive it 
runs itself. Let's ep into the 
courttry home. You'll find good 
cooking there. There's plenty of 
fresh food he » Northern Ire 
land. Plenty of home-grown fruit 
ind when the sea‘on ts over you'll 
find the anders stocked with 

preserved fruit of all kinds 
Advertisng “easy prepare 
meals” in the countr Not here 
E'ectric washing machines? 
Electric clocks Dry shavers”? 


You can always find out by fol 


wing the electricity cables 


The farme ceeds machinery 
Take 1 look it t map of 
Northern Ire 1 Better still, if 

1 wamt to study market, 

a visit and see for yourself 
1 he farming C nity of 
Northe nd s into many 
housands. Large dium, and 
small holders. Any live-wire ad 
sing nan ca c a ready 


Belfast the pulsating heart 


By T. WELLS, Managing Director of Wells 
Advertising, Belfast. 


of Northern ireland has three 
morning daily papers, and an 
evening They are the Belfast 
News-Letter, the Northern Whig, 
the /rish Times, and the Belfast 
Telegraph (Evening). Each cir- 


For Farmers and all Outdoor 
Workers 


LOOK (OR THE NAME Ow THE LEC 


ON eee Cae rs re 


W. J. MCMANUS and SON 


—_— Cr STREFT OmacH 


Plenty of good, hefty boots. 


culates mainly in the city, but 
each has a provincial coverage. 

The London nationals sell here 
too—any space buyer can dig up 
these statistics easily enough for 
himself. But an interesting fea- 
ture about Northern Ireland is 
that there is a network of around 
40 weekly newspapers published 
throughout the Province. These 
papers burrow their way into 
every town and hamlet. They are 
well read, and they carry all the 
local news about every district 
in which they circulate 

Now here ts a market which 
no national or Belfast paper can 
hope to cover successfully In 
fact, it is so good that a special 
campa gn would be worth while 
People here read their little local 
weekly—it’s a social habit. Any 
wide marketing campaign in 
Northern Ireland must tag itself 
on to the provincial Press 

If you've got something to sell, 
address it to the Northern Ire- 
land people via the city of Bel 
fast. A good product will find its 
way around anyway—but you can 
always give it a helping hand 
with a camoargn written to sunt 
the tastes of the people of the Six 
Counties 
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Bird's Eye View 
of “Old Bushmills” 
Distillery, Bushmills 
Ce. Antrim, Northern 


Ireland 


“What find you better or more honourable than age ” 
Take the pre-eminence of it in everything 
In an old friend, in old wine, in an old pedigree” 


Walter Scott 


NORTHERN IRELAND is famous for many achievements; not the least 


the steady, unbroken progress of a Whiskey Distillery now over 300 years 


old; in fact, the oldest distillery in the world. 


Px 


The Spirit of the Age 


“OLD BUSHMILLS” 


One of the World's Great Whiskies 


Ww 


If you would care to read a fascinating, colourful story of the adventirous history of Northern Ireland 
and of Irish Whiskey, please write for a copy of our latest booklet entitled “Old Bushmills,” to:- 
“OLD BUSHMILLS” Whiskey Distillers, Hill Street, Belfast, Northern Ireland. 
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are overflowing 


YVER since the devaluation 
kK of the pound in September 
1949, the [rish Linen industry 
has marched forward and shows 
no signs of looking back. E> port 
orders, particularly those f om 
the U.S. which had been waiting 
in cold storage for the rumoured 
drop of the pound, have been 
keeping the ir dustry cn its toes, 
and scem likely to do so for 
sore time to come 

In Belfast to-day there ts hardly 


Bone linen firm that has not an 


order file which 
most overflowing. The lowest 
prices ever quoted are being pub 
licised in the dollar counts f 


even though the rise in 
of flax imports from r 
ho provides Northern Ireland 
with around 70 per cent of her 
lax) has somewhat lessened the 
expected benefits from devalua 
tion, yet prices in dollar countries 
have come within the reach of 
many thousands more homes, and 
the industry intends to see that 
those homes are aware olf 

! er 
here. Irish linen, textile of trad 
tion, has stepped off its pedestal 
of price and intends that every 


dollar householder shall know 


= 


s no resting on laurels 


and take advantage of u 


Advertising Campaign 
In N. America 


his is the theme of a grea 
advertising and publicity can 
paign which ts being staged 
United Stat 
extent, in Canada, by the | 
Linen Guild Beginning 
November 1949, and working u; 
to National Irish Linen Week 


May this year, this drive we 


es and, to a sma 


from stre 

content t Tal 
the future through a rosy 

fu orde books the (, 
planned a Fall can 
sutumn tous which was ce 

t catch the C} tmas p 
oving Amerean 1a W 


the ndustry is a whole ' 
Northern Ireland Governme 


‘ + 
has guaranteed up to £2 uy) 


hou 
of the moment-——they have 

7e7 1 ” he vid t 
Agents al) over the work 


household fashions and keeping 
their factories informed of the 
trends—-from damask to dinner 
mats, from handkerchiefs to hand 
towels 


Even Tea Towels 

Are Going Gay 

Designs are improving every 
day Naturally some of the tra 
ditional desigas on which the in 
dustry has built its solid founda 
tion, such as the damasks (chry 
santhemum, rose and other florals) 
and the conventional designs ‘o 
match period furniture, china 
and silver (for example, the 
Sheraton, Wedgewood and Queen 
Anne designs) are all in constant 
demand. But now, such things a 
the humdrum tea towel are 
breaking out all over Gaily 
coloured figures dance along the 
borders of kitchen cloths; recipes 
for cocktails and sandwich mix 
tures appear on glass cloths and 
some of the designs for South 
American markets are startling!y 
flamboyant —and most popular 

An agent of one linen f 
travelling in the States, noted the 
ladies’ partiality § for 
pottery on the tea tables. He im 
mediately sent word (and colou 
charis) back home and soon the 


dies «6 Were:)|=oeXclaim.ngsowit 
delight over their lovely Irish 
linen cloths which “just mate d 
yur tea services Most reward 
ing enterprise, and not an excep 
tion, either 

Both at home and overseas, th 
Irish linen industry has had a 
grave difficulty to face since the 
end of the war-—-that of reaching 
ind teaching both sides of th 
counter about its product. In te 
years a new generation of sellers 
ind buyers has grown up 
girls, educated in the man 


ize of substitutes, are 
wer the counter from = oth 
young people who, with the 
will in the world irc St ne 
without knowledg 

The confusion which has arise 


too, with 


texhle on phen | of the highly 
developed syn tic fabrics which 


etic c 
resemble the basic fibres en 
silk. wool, cotton—has further 
erved to complicate the issuc t 


s no wonder, therefore, that a 


ide association such as the Ir 


Du 
rz t ost sight of the beauty 


of linen in the home They saw 


it 


y 


es 


in aeropl 


firemen'’s hose 


str 


the 


didn't re uM 
not know 
which made a tempo 


a bomb-blasted hxc 


could 


n 


and 


R 


ps, tents 


int 


ight) 


naac the 
a handkerchief 


mings o 


ue < 


warp thre 


Linen industry’s order files 


Decemeek li. iy™ 


By SONIA WHITFIELD, Public Relations 
Officer, Irish Linen Guild 


dearer home the industry is 
striving to another 
problem—labour shortage. It is 
estimated that of 25,000 linen 
weaving looms which could be 
Stepping up production—enabling 


© guarantee de 


overcome 


manutacturers t 
livery dates to impatient buyers 
who may move on to the compet 
ing European markets where 
quality is QUICKly improving 
there are 5,000 gathering dust for 
skilled female operators 
n insoluble problem, 
y mght itself when 
more automatic machinery does 
away with some of the labour 
needed The Northern Ireland 
Government 1s, in fact, encourag 
ing and willing to heip manufac 
turers who will help 
and install more modern mach 
inery 
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Government-built factory for JOHNSTON BARBOUR Ltd., Whitehouse, Co. Antrim 
Fibro-yarn spinning 


Government-built factory for HORROCKSES, CREWDSON & 
and w 


Government Help 


Under the Industries Development Acts far- 


reaching powers have been taken to help the lhe Government of Norther 


establishment of new industries. Grants—as ; . —  - 
welcome to industrialists 
distinct from loans— may be made towards the 


product 


acquisition of capital assets—premises, plant and 


machinery, etc.—or towards the cost of trans- 


ferring plant or machinery to Northern Ireland NORTHERN IRELAN 
from elsewhere. Grants may also be made for the of the UNITED KING 


improvement of basic services—power, light, and Northern Irelan 
aries 112 producti 
established over the 
of them by firms 
on favourable terms. Local Authorities have REPUTATION. 


power to exempt factory premises from payment 


water, sewerage, roads, etc.—where necessary 


In suitable cases factories may be built and leased 


A KEY POSITION 
part of the United Kir 
lies closest to the 


of rates for a period of ten years, where they 
house an industry assisted under the Industries 


Development Acts. 
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, 195,000 sq. ft., Newry, Co. Down. Cotton spinning 


orthern Ireland 


Ireland extends a cordial 
ing to establish a new 


unit. 


Ss an integral part 
M of Great Britain 
Within its bound- 
units have been 
st five years, many 


INTERNATIONAL 


e most Westerly 
ym, and that which 
es lerican Continent. 


establishment of YOUR INDUSTRY 


Northern Irciand 
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Government-built factory for BRITISH TABULATING MACHINE Co. Ltd., 235,000 


sq. ft., Castlereagh, Belfast. Office and Tabulating Machines, 


General Advantages 


LABOUR—An ample reserve of skilled, adapt- 
able, high-quality labour exists. Executives 
coming to Northern Ireland are assured of 
pleasant and healthy surroundings and excellent 


educational facilities for their families. 


TRANSPORT—Rail and road services are highly 
organised. Daily shipping services (passenger and 
freight) ply between Northern Ireland and 
Great Britain and there are regular services to 
European and other world ports. There are also 
daily air services to and from principal airports in 
Great Britain. 


ELECTRICITY AND GAS—Services are efficient 


and extensive and charges reasonable. 


WATER—Abundant supplies of soft water can 
be had at a low cost. 


Enquiries will be welcomed by the Ministry of 
Commerce, Industria Development Division, 
Chichester House, Chichester Street, Belfast. 


Telephone: Belfast 28271. 
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ULSTER HERALD SERIES 


—A Nationalist Group of Weekly Newspapers 


for National Advertisers 


ig this the largest group of 


Nationalist Newspapers 
in Northern Ireland you ae 
are assured of a concentra Fermanagh Iherald, 
ted and quality readership. Spe TTT ST Semana 
Efficient news services, up 
to-date lay-out and high 
quality typography ensure 
complete satisfaction and 
confidence to readers and 
advertisers of the five 
papers comprising — the 


Ulster Herald Series : 


Circulation is extensive throughout both agricultural and 


industrial areas in Northern lreland 


Rates and details on application to 
D. H. BOND aia . . 
gallate oon ULSTER HERALD SERIES 


120 Bank Chambers, 329 High Holborn, OMAGH, 
W.C.1 


Head Office ; 


Tel. HOLborn 2937 NORTHERN IRELAND 


Proprietors : THE NORTH-WEST OF IRELAND PRINTING & PUBLISHING CO., LTD. 
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e “ROSS-CHANNEL _ visitors 
2 ( are often told when they 

‘ land in Belfast that Northern 
| Ireland is as much a part of the 
United Kinedom as is York 

Po shire. Po itically speaking this 
e is correct, but there the analogy 


ends 


person 


in 


circu 
throu 


i the 
* ~_ 
these f 
3 and tu 
x ot 


the 


il 


hon 


lor the 
Northern Ireland have a rugged 


yo 


ya pers 


natur 


SIX 


their o 


Counties of 


n This 


individuality is reflected vividly 
heir Press 
Most of the 


big London dathes 
S freely 

hern | 1 but 

L lsterman reads 
for entertainment 
ily to the produ t 
presses for solid 


wishes 


rn Ireland 
ind a 
gnore the 
does “ ony 
righ leve 
8 sbuilding 
CCK ind 
igricu i dus s Northern 
Ire d imports we than £100 
n ) sterling worth of goods 
wi em 
- he iw by those who wisn [to 
xtend their sales across t! rish 
Sea 
Belfast Dailies 
= Let us have a look att local 
b edia at his discosal. Belfas 
a= and’s industry. with its well-nigh 
half poy pub 
shes Uf pr t norming 
yewspapers and e evening 
Most Ulster newspar s fall in 
with the main politic al groupings 
¢ 1 the Six ¢ c where th 
ition is d led g y or 
r h sis Of Unionists two-thirds 
4 Nat ] ‘ third 
The Be ot Te which 
7 y i ? ) t eV mHg 
te 


thoug 


Throne 


sé 


ww) 


the 4 


Odd! 


hie st lle 


Pee 


The advertiser must 
the local press 


its leader the Latin quotation 
Pro Rege sacpe pro Patria 
sem er’ pr ibly a survival of 


news (a8 docs 


the Telegraph for that matter) 
ind next to its evening contem 
porary carries the largest number 
f p epa ds 

The Irish News, which also has 
4 COWS derable t story "s the only 
Northern daily catering for the 
Nationalist minority, and there 
fore has a virtu monopoly in tts 
field. Both the last-named papers 


ire somewhat below the 
heir 


n circulation but 


power 


pulling 


s considerable 


Derry’s Tri-weeklies 


No daily ‘rs are published 
elsewhere t ghout the North 
yur the City of Londonderry 
which 1s xt m mmportance io 
Belfast (although its population 
43.000, is only a fraction of that 
f the capital), p hes three t 
we s. the Londonderry 
Sentinel, the Derry Stand and 
Derry Journ The Sentinel ap 
pears every Tuesday, Thursday 

rd Saturday. while the Standard 
ind Jourr are published on 
Mondays. Wednesdays and Pri 
days 
Provincial Press 

Outs'de Belfast nd Londor 
derry. the big agricultural com 
nunity is reputed to read $ 
papers from front to back. ling 
by lin dvertisements and a 
Here there are n than fort 
week to choose from Old 


wn ow 

1 “ main group the 

Associated Press. with a 

nhined ¢ ilation of upward 

{ 70.00 1 the Ulster Herald 

es. Both « fe ag 

as an individual rate es 
epresented London 

The Ulster Associated Press 1 


headed by a well 
Ireland 


known Northern 


journalist, Mr. Emerson, 


Northern lrelur 


emer 


The Ulsterman like: 
its entertainment 
mation, he turns t 

columns that the, acy 


ga 


va 


tiser 


and 
papers 


mena 


comprises the following 
Armagh Guardian. ! 

Observer, Bam 
Chronicle, D 
partial Rep 
dard, Lurgan Mail 
Chronicle Port 
Strabane 

fit 


wh 


rier 


ekly 
Ulster Gare 
1¢ Herald s i 
Nationalist group, is th 

leadership of Mr. L. D. Ly 1 
Senator and a well-known N 
ern Ireland playwright. His ¢ 


ip 


“Northern treland imports 
more than €100 million of 
goods per annum..." To 
reach this market, the adver- 
tiser must plug his wares in 
Ulster'’s own newspapers and 


periodicals. 
of papers consists of the U/ster 
Herald, the Fermanagh Herald 
the Frontier Sentinel. the Strabar 


Chronicle 
The last-n 
ally 


and the 
aimed 
n English and Celtic 
Other well 


Derry P 


ears bi-lingu 


supported provin 
cial newspapers publishing inde 
pendently are the Ulster Post 
(Belfast), the Carrickfereu 1d 
vertiser the Lishurn H 
the Portadown Times. the Newr 
Teleeraph and the Northern Con 


stilurion 
Trade and Technical 


A viecorous agricultural 


ind the production of technics 
and commercial information on 
the long veeetable fibres of com 
merce are the two main branch 
of the trade and techni Press 
in Northern Ireland 

The first is a natural and neces 
sary service to a con inity 
which is largely agricult ind 
it has grown up with the o in 
sation of farming and the | 
cation of new techniques the 
production of foodstuffs The 


NYONE who eni ege 
for breakfast t 1 he 
grateful to Mr. F. R. Best an 
gine director of I Box 
making Co... Ltd I Mi Rest 
has d me much t * that 
there most delicate of ¢ Is reach 
the shopkeeper intact 
He it was who introduced into 
Ireland in 1922 the first auto- 


matic machine to make egg fillers 


g his attention 


Protection for fragile goods 
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vational press, but mainly for 
When he wants serious infor- 
local 


paper. And it is in its 
stands the best chance of 


second is built on Ulster's pre- 


eminence in the manufacture of 
nachinery for the preparation 
und spinning of flax, hemp, jute 


and hard fibres, on regional skill 
n the manipulation of these 
fibres, and on a tradition of tex 
tile publishing which dates back 
to 1852, when the / Trade 
Circular was first issued 


nen 


The Circular is indeed stil) the 
nost widely circulated trade paper 
emanating from Ireland, the air 
nail edition reaching subscribers 
n New York, Rio de Janeiro, Sao 
Paulo and Calcutta no later than 
the standard edition is received 
by the Fabricants of Courtrai and 
the flax spinners of Lille 

It is a commercial paper, but 
also a technical textile 
journal published in 
Belfast and a technical year book 
textile directories, and a range 
of textile textbooks —-all circulat 
ing internationally. Sence the war 
two standard textbooks produced 


there is 
monthly 


in Belfast have been translated 
into French 

Here are the specialised 
journals of the Province 

Texte: Linen Trade Circular 
Fibres, Fabrics & Cordage, Flax 
Hemp & Jute Year Book & 
Directory, Irish Textile Directory 


AGRICULTURAL 
Journal, Ulster 
Young Farmer 

GiPNERAL: Irish Grocery World 
Vaster Baker, Ulster Builder 
Irish Motoring, It Industry 
Ulster Maeazine Review 
official organ of heensed vic 
tuallers’ trade 

An up-and coming monthly is 
The Voice of Ulster” This is pub 
lished by the Unionist Party and 
S a general interest magazine 

Ulster Post and Services Review 
1s a Weekly newsnaper published 
in Belfast. In addition to general 
features it gives good sport and 


Farmers 
Farmer, Ulster 


Ister 
and Lire 


the 


entertainment coverage As its 
name implies. it has a close con 
nection with the Services, espec 


ally the Territorial Army 


1 packing 
woo! 


wood 


He followed this 


superior 
and straw 
with manufacture 
of the Americ 
moulded 


generally 


to 


under licence 
in Keyes egg trays 
from wood pulp and 
considered to be the 
hest packing for eges in tranet 
His latest invention is a re 
inforced fibre carton, the Case 


Frame, which gives excellent pro- 
tection to fragile goods 


la: . ia 
a ae . DON ~~ p=? ‘ 5 
: Ss ee 
: Es tal _— 
rm) 
* 
Le 
3 Le 
| ae 
i 
W higge 1824 po 
The Belfas; News-Letter, one 
of the oldest morning papers tn 
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Uister speaks both 
and clear 


YOR a considerable number 
er years after its establish- 
ment in 1921 the Government 
of Northern Ireland had no 
organised information service 
The first step in this direction 
was taken in the 1930's, when 
an office was opened in London 
to deal mainiy with trade 
matters but also to disseminate 
information of a g:neral charac- 
ter concerning Ulster 

At the beginning of 1940 
Government Press and Publicity 
Office was set up in Belfast, and 
for nearly eleven years its work 
been conducted on an ever 
expanding scale. During the war 
years the publicity service of the 
Northern treland Government 
was combined with the regiona 
organisation of the Ministry of 
Information, the Press and Pub! 
city Officer being Regional 
Information Officer for the MO 


has 


aise 


Big Expansion 

Since The War 

Since the end of hostilities 
Government publicity in Nort! 
ern Ireland has been developed 
on independent lines and the story 
of its expansion makes remark 
able reading The information 
staff is responsible for supplying 
daily to the Press, the BBC. ang 
other publicity factua 
material relating to 
policy and departmental activities 
This information 
to the newspapers and broadcast 
ng Northern Ireland 


Agencies 
Governmen 
not 


flows 


service m 


but also, through the Ulster offi 
in London, to the British an 
and radio orgar 
Belfast ar Lor 
linked by hir 
teleprinter service 


Serving The 
Journalist 


The Publicity Office in 
irge 
journalists and other 
Britain 
particularly Britis 
wealth countries 

States of America 

igricultural 
ind introductions to 
ind other 
irranged 


overseas Press 
isations The 


don offices are 


Belfa 
lumper of vis 
writers 


ind ove 


freee ves a 
ing 
from Great 


Indust: jj ar 
tours ite Organise 
Ministe 
influential personage 

From the same offic 
n the 
publications 
stitutional 
Ireland, the acti 
ng industrics 
tural life, and its importance 
integral part of the Unoited King 
dom and the British ¢ 
wealth 

Mention may be 
larly of such 
prepared by 
Olfice, as Ulster 
lished during 
Commentar 
monthly which circula 
out the world) and 
(produced two 
twice reprinted 
to-date) 

These publicat 
t large number of other booklets 


last few years 
exp 


posit 


iS al 


ommon 


made 
excellent 


hhons 


years 


ind brough 


ons supplem nt 
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The editor of this supplement can bear witness to the 
helpfulness of the Northern Ireland Government's Press 
and publicity offices in Belfast and London. In quite a short 
time very efficient information services have been built up. 


produced for the Government by 
HM. Stationery Office, including 
the Ll Year Book (a new 
edition of which is about to ap- 
pear) and Northern Ireland (by 
Dr. Hugh Shearman), an invalu 
ible historical study and sketch 
of Ulster life. This was prepared 
for the Ministry of Education and 
has found its way to many over 


ister 


seas countries 

The next booklet to appear will 
be AN Ireland Charter, 
which ontain the substance 
of four talks on “The 
Constitution of Northern Ire 
land,” recently given by Professor 
I H. Newark. Professor of 
Jurisprudence at Queen's Univer- 
sity, Belfast 

Another 


rinermn 
will 


broadcast 


feature of 
Government publicity in Northern 
Ireland is the film service Two 
mobile film units are at work all 
the year round, showing official 
films (produced by the Central 
Office of Information, London) tu 


mportant 


voluntary organisations of many 
kinds, including the Ulster Far- 
mers’ Union, Young Farmers’ 
Clubs, Women’s Institutes, hos 
pitals, schools, and so on. During 
1949 1,095 of these film shows 
were given to audiences aggregat- 
ing 148,027 people 
First-class 

Lecture Service 

The Ulster office in London 
contains an.up-to-date cinema, 
where film shows are given from 
time to time The office also 
places 35 mm. film strips at the 
disposal of borrowers for the 
purpose of illustrating lectures 
and talks 

In addition there js a first-class 
lecture service, which supplies 
speakers on Ulster affairs to or- 
ganisations in all parts of Great 
Britain There is a growing 
demand for these speakers—a 
tribute to the high quality and 
wide popularity of the service 


ULSTER AND 


NARM and Factory” will be 
the theme of  Uilster's 
Fest'val of Britain exhibition, .o 
a new factory at Castle 

from June to 


ot Commerce 

ave combined 

to show all sides of the country’s 
production Inside the factory 
building will be told the stories 
of local like linen 
whiskey, ropemaking. etc. There 
will be a cinema in which the new 
Ulster farming f made in 
by Trident Films and other 
nentaries will be screened 
The seven-acre factory grounds 
be | Ht as a garden and 
in iid-fashioned 


with “the 


industries 


corou;r 


docu 


Co-ordinating designer of the 

exhibition is Mr. W. M. de Majo 

M BE.. MSA. Mr. H. Lynch 

Robinson, A.R_LB.A., is designer 
t gr tur portion 


* +h 
Guthrie a 


famous 
ct a theatre 
yart of the 
\ new Govern 
pany of native 
n plays by 


1 


THE FESTIVAL 


native authors, and the Ulster 
Group Theatre will also give local 
plays, including a new one by 
Belfast dramatist St. John Ervine 
Visiting English companies will 
bring opera and ballet 


Music, Art, 
Architecture 


There will be concerts by the 
Belfast Philharmonic, the Hallé 
Orchestra and the Griller quartet, 
and Ulster’s drum and. pipe bands 
will be heard on the traditional 
Twelfth of July 

The work of Ulster painters 
including the late Sir John 
Lavery, a Belfast man—will be 
exhibited 

Both an architectural congress 
and exhibition and a festival of 
children’s films will be held 
Sporting events will include 
yachting, golf, cricket, athletics 
and car, motor cycle and horse 
racing The great agricultural 
show will take place at Balmoral 
in May. and country shows will 
be held throughout the summer 

The exhibition ship Campania 
(built in Belfast) will call in 
August 
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LIMITED 


Successors to ANDREW A. WATT & CO., LTD. 
Established 1762 


Directors: Geoffrey Watt H. Lane P. W. Dickson 


C. Stewart-Liberty, Managing Director 


Wholesale Wine and Spirit Merchants 


Mineral Water Manufacturers 


Bottlers of GUINNESS, BASS & GAYMER’S CYDER 


LONDONDERRY 


BONDED STORES: C. & E. WAREHOUSE, BOND'S HILL 


OFFICES: SHIPQUAY STREET 
Telegraphic Address: “*TYRCONNELL, DERRY” 


Telephone Numbers 2256 and 225 
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TOURTAULDS' new factory 
18 Situated on the main coast 
road, approximately nine miles 


from Belfast and seventeen miles 
from Larne. ‘Construction is 
expected to be completed by the 
i end of this year, and it.; hoped 
that full-scale production will be 

reached during 195! 


The factory will be engaged 
manufacture of 


» ihe 


viscose 


78 tinuous filament rayon yarn (4s 
rf = distinct from viscose staple whi 
I » ( ourtaulds produce in th 
: > Greenfield, North Wales, fa 
under the registered trade mars 
. bibro) The methods of manu 
ae facture will be of the most uy 
to-date kind, and some = 1,60! 
7 people will be employed, of whic! 
two-thirds will probably be o 
. The site covers 275 acres an 
<3 contains 3 miles of newly 
structed road and 2 niles 
specially laid railway track and 
: reception sidings for servicing th 
factory 
} The principal raw mat al f 
viscose rayon 18 cellulose obtain 
4 from spruce wood, and po 
n the form of thick whit 
of pulp. Briefly, this cellu 
i brought into solution by ej 
ing in caustic soda. treating wi 
carbon = bisulphide ind f 
mixing with dilute caustic soda 
The product is a very viscou 
fluid —hence called VISCO 


In appearance and consistenc 


resembles golden-brown syt 


Drawing Out 
The Filaments 
The 

s forced throug rT 

of a yet (like the round 1 


of a pepper pot) iv 


viscose, Which is alka 


turning sulphuric acid d 
chemicals where ' « 
mto cellulose filament t 
rcutralising = the alka 
Viscose The filaments a ! 


out of the sath tog 


continuous 


At this stage 


contains sn q 


sulphur, et 


washed ou This d 
passing the ya throug? 

‘p, f liquids. Finally, tl 
yarn emerges as a fine 

a 

: thread uly f tent 

: The manufacture of \ 
the solution from wi 

r ‘von yarns are sp 

7: follow the broad principles 


Courtaulds 


other 


Northern Ireland Supplemen: 


New rayon factory 
a revolutionary yarn 
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will spi 


Dut nt will incorporate improve 
ments and developments 
detailed methods and hand 
Which have resulted from the 
companys extensive capernenc 
of rayon manufacture over the 


century 


The method of spi 
nore correctly “extru 
ictual yarn from } 


solution, however. w 


nning 


(or 


tionary comp d to 

methods mn that mac ’ 

hemng installed which w 

ind give washing, etc it 

1 the vurn in one cont 

operation These cont 

nachines |{ duce a ery 

quality viscose rayon 

a. mie ad a ‘ct . hg Everything of the latest, including air-conditioning 

will be processed; this includes 

coning, pirning. warping, sizing fepartmer been planned production of sulphuric acid and 
reeling, etc The « ct of th > give 1 ssible con other chemicals 

operations 1s to put the yarn on ditions for f workers \ feature of the services to 
different containers and in va i So 4 ¢ chemicals production departments is the 
forms to suit the varying needs will be m tac ! on the site supply of conditioned air, which 
of customers such as weav ind wluded t chemical will be completely changed in the 
knitters, and so on The nanufacturing ar ire some of main spinning building up to ten 
ind colour sche for t latest pro ents in the times per hour 


rinting for the advertiser 


By A. M. NICHOLSON, President of the Belfast Printing 


Trades’ Employers’ Association 


FFROW ARDS the end of the stature and renow So we have On the other t 1, advertising 
19th century, Belfast held a day in Nort Ireland not printing of every kind, and of 
pre-eminent place in the world le outstanding ng house ve highest qua - every 
t t sumh ‘ ] mn) , ] r f th + > 
tor fine printing This was 1 4 nu « dium-sized ga “ k er 
yusine . . ' voir ' wa thle 
largely due to the fine old firn isinesses alive. kh ind com Once again the « extile in 
of Marcus Ward & ¢ whose prongs sone Manone Th pera 
f s he country 
products were known and f , j st 
Jackacing ? s en 1 « snip 
uimired throughout the civilised ! ackaging Is iilding firms e growing food 
world, and who attracted within A Speciality king industry and host of 
their organisation designers an Tt Y ’ x dust thers rec illustrated cata 
craftsmen from ma countries »N l i particu rue ind dvertising folders 
4 * flet« + nd y Is that 
. x its iffe ‘ ‘ wearc 4 
Just SO year iz ‘ nev ‘ 7 fs COU! will do stic the product 
uury began, the print trad <6 he, ; ’ 
1 Northern Ircland i en t fo giv The printed window inspar 
: et ee ! sack ’ as used f Ivertisements 
wattering blow M Ward : '* . it = thr hout 


In fact, the failu f Marcus . cons box luced in substantia! quantity by 
Ward's laid ti dation of king i 7 d Belfast p . 
he printing trade in Northerr workers w . vce has Most N hern I id printers 
! ind as we know it to-da le B f s a box vain lios w ts and 
Designe < ing k g work t men x er n com 
iftsmer “ t} c s of tt cial d » and compos 
which yaly v t B sh Is I 1 fi ns ms and bind 
est ind aft ship the 1 s will 1 depar nts of the printing 
stablish t hic t | s r ses equipped with the 
joined ot! 1 les } witt st dern ind efficient 
known = Belfas p hinerv f idvertising print 
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Londonderry 


NORTHERN IRELAND 


A message to Manufacturers — 


British - Colonial + American 


SCCKIN addittonal manutacturiny sites, remember 


these Vital reason 


- C,overnment 


Ireland 


1 
es Excellent, Ct 


Onerating Facilit 


Manufactures 
@ Ideal Port ar plend | Development 
Com 


ication Ireland 


, ; ‘ 
giion from: 


TOWN CLERK GLILDHALI LONDONDERRY NORTHERN IRELAND 
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being reorganised 


haulage exempted by law from 
transfer; but at the same time 
gave it control of only one-seventh 
of the railway mileage 

It had been obvious from an 
1949 sarlier date that the merging cf 


T background of public 
transport in Northern Ire 
land, and the proposals of the 
Transport Act (Northern Ire 
land) 1948, were reviewed in this 
journal on February 17 
The steps which have since been 


these two undertakings would not 


. provide the scope necessary to 
taken by the Ulster Transport achieve an integrated unit of 


. Authority in the way of integra transport, it Was important, there 
tion and reorganisation will now fore, that the Northern Counties 
be outlined Railway, with about 250 miles of 

The Authority started its carcer track, should be so linked with 
on October 1, (948, with the the Authority as to enable a com 

; ve sting im wt of the Belfast & non policy to be adopted 
County Down Railway, and the Accordingly, under an agree 
omnibus and lorry services of the ment with the British Transport 
Northern Ireland Road Transport Commission, who owned it, the 


» oe Board This gave it control of Authority had complete control 
nearly all public road services from the outset, and as a result 
other than the Belfast City Trans of a second agreement made 
port Services, which continued with the approval of the Ministry 

2 an independent existence, and of Commerce and of Parliament 

z certain other ancillary and loca this railway also vested in the 

- LEADING HOTELS 

@ BELFAST: 
: Midland Station Hotel 
Phone: Belfast 43288 Grams : Transotel, Belfast 
3 @ PORTRUSH: 
Northern Counties Hotel 
Phone» Portrush 3164 Grams : Transotel, Portrush 
@ LARNE: 
Laharna Hotel 
; Phone: Larne 256 Grams : Laharna, Larne 
, @ LONDONDERRY : 
4 City Hotel 
% Phone : Londonderry 2264 Grams : Citiotel, Londonderry 
i @ NEWCASTLE : 
F Slieve Donard Hotel 
- Phone - Newcastle 2291 Grams > Slieve, Newcastle, Down 
: AUTHORITY 


How public transport is 


Authority as from April 1, 1949 

These acquisitions gave the 
Authority contre! of road pas 
senger and freight services pro 
vided by over 1.000 omnibuses 
and almost the same number of 
lorries, Operated throughout the 
entire territory from 51 public 
depots, as well as of the railway 
services just Mentioned, operating 
over approximately half the rail 
way track of Northern Ireland 
All these it was the duty of the 
Authority to integrate and run as 
one combined transport under 
taking 

There was much overlapping 
and duplication, and by re-timing 
and other operating adjustments, 
it was found possible, without 
inconvenience to the public, to 
withdraw certain omnibuses and 
lorries and send the traffic by rail 

But the major problem which 
the Authority had to face was the 
closing down of certain railway 
lines which, by reason of the 


shortness of the haul lack of 
density of traffic. and other fac 
tors, could not possibly be made 


to pay—for example, the Belfast 
and County Down Railway. This 
system was being operated at a 
loss of approximately £180,000 
per annum, a loss arising mainly 
on the sections running from 
Belfast to Newcastle and Don 
aghadee respectively 

Notice to close these sections, 
with two small branches running 
therefrom to Ballynahinch and 
Ardglass, having n given, and 
notice of objection having been 
given by certain public bodies, 
the matter was considered at a 
lengthy hearing before the Trans 


port Tribunal, who, satisfied that 


the sections were uneconomic to 
run in an integrated service, and 
that adequate alternative road 
services would be provided, made 
in order authorising their dis 
continuance This was done and 
road services subst tuted early o 
1950 

Like notice to withdraw ser 
vices was also given in respect ol 
some branch lines of the Northern 
Counties system. The Authority 
is in process of substituting road 
services here also, although cer 
tain of these Sect mS ire stil! 
being kept open for freight 


Another problem was that of 


rwccommodation For various 
reasons but matinly because of 
the phenomenal eg during 
and since the war of road pas 


By MAJOR F. A. POPE, Chairman, 


Decemper 21, 1950 


Ulster Transport Authority 


senger and freight services, and 
of war damage and obsolescence 
on the railways, the Authority 
found it would have to engage in 
an extensive building programme 
to provide for the reception of 
the public and of merchandise, as 
well as for maintenance and ad 
ministrative purposes 

Mention might be made, in this 
connection, of the centralised ad- 
ministrative headquarters pro- 
vided in Belfast, as well as of the 
erection in that city of combined 
road and rail workshops, now 
almost complete. These, together 
with the necessary parking 
ground, will cover an area of ap 
proximately 7 acres. The idea ‘s 
to bring all the dispersed elements 
of mechanical engineering to 
gether, thus giving the maximum 
control and providing for a flex 
ible and economical output 


Integration of 
Road and Rail 


Again, the necessity for build- 
ing development outside Belfast 
has not been overlooked, as wit- 
ness the extension of the existing 
railway stations at Bangor and 
Portrush, which now cater for 
omnibus as well as railway pas 
senger traffic 


Thanks to the co-operation of 
the trade unions, tt has been pos- 
sible to make arrangements that 
merchandise may be conveyed 
either by road or by rail, which- 
ever appears most economic to 
the Authority Iso, negotiations 
are in progress with the unions 
for the integration of the former 
separate road and rail staffs 

The Authority has continued 
the policy of the old Road Board 
of building its own omnibus and 
lorry bodies on imported chassis, 
at the body-building factory at 
Dunmurry, thus giving employ 
ment to local people. It has, in 
fact, extended this policy to is 
railways, by building carriages 
and wagons there also 

The problem of re-organising 
public transport is really one of 
pace. A programme has been out 
lined, but time will be necessary 
to implement it. and every effort 
of the Authority. its officers and 
staffs, will be directed towards 
the completion of this programme 
n the shortest time, and in the 
best interests of the public 
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To cover fully the 1,000,000 Provincial 
Population of Northern Ireland 


YOU MUST INCLUDE THE 


ULSTER 
ASSOCIATED 
PRESS 


6 
a group of newspapers with an impressive circulation and an Watch out 


inclusive flat rate. These papers are the family newspapers of 


; 
their districts FOR NEW MARKETS ; 


They are : 


-DAY the eyes of Britain look out across 


ARMAGH GUARDIAN Co. Armagh 
BALLYMENA OBSERVER Co. Antrim the world, and Northern Ireland as part of 
BANBRIDGE CHRONICLE Co. Down Britain looks with her. 
COLERAINE CHRONICLE Co. Derry We are not interested in buying. We must 
COUNTY DOWN SPECTATOR Co. Down wash ihanfien, urenuficctuve and call aiess onl 
eit edicgpmmacaes —— more. To flood the world with our goods is not 
IMPARTIAL REPORTER Co. Fermanagh 
LISBURN STANDARD Co. Antrim possible without a well organised system. 
LURGAN MAI Co. Armagh Marketing channels must be found and outlets 
NEWTOWNARDS CHRONICLE Co. Down studied, 

NEWTOWNARDS SPECTATOR Co. Down Let us find the channels, the outlets and the 
PORTADOWN NEWS Co. Armagh _ P 
STRABANE WEEKLY NEWS Co. Tyrone receiving centres, then we can shout the merits | 
rYRONE CONSTITUTION Co. Tyrone | of our goods. A well organised advertising | 
ULSTER GAZETTE Co. Armagh campaign is the backbone of selling anywhere. 


v = al 
NET SALES | 
Wells Ad 
= le ae Vertising 
BO.000 2 There in icpaval 
j 4 a 
| capable people here 
Fullest information from the London manager / tackling 
ADVERTISING 


ony Problem, 


E. E. PRESTON Or 
wnt an EYE TO HOME ¢ OVERSEAS SALES oe 


69 - FLEET STREET - LONDON =. E.C.4 


Telephone: CENTRAL 3952 Telegrams: EDPRES, FLEET, LONDON 


Wells Advertising, Publicity House, Limestone Rd. Belfast 
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The 


Votce of 


ister” 
‘sSmalier trains—and 


At £12 per page, there is more of them” 


no finer Northern’ Ireland 


The Great Northern Railway lives up to 
advertisement medium with its slogan, and gives the traveller a 


A A comfortable run for his money. 
quality readership than * The 


TINHEY know a thing or two ire meals to suit all sizes of 
in Northern Ireland about pockets Should the passenger 
running a railway. Where else not wish to sit at the roomy tables 
n the buffet car for his Contin 
ot » for instance, would you find - 
magazine of general and real . “ental breakfast or “knife and 
© trains as attractive as the three- 


fork” high tea, he can have a 
car diesels which ply between “| 


P ‘ Te . . nack delivered to hi ym part- 
interest to every Unionist in Belfast sad Dublin on theGreat SS Severe a 


Voice of Ulster”, a monthly 


> * re te” 

N he Ireland le 1 Northern Railway's route Fast, These two trains are the high 

Northern treland, male ane silent and clean, these trains jights of a widespread system 

. provide both first and third the last financially independent 

female. | class passengers with a magnih railway system of any size in these 

cent view of the countryside islands—extending from Dublin 

from seats of celestial comfort; on the East coast to Londonderry 

and they vibrate so little that a = —— ~ _— age es 

| in te oO 0 igo in e 

| “yy f al slace y 

Issued by the Unionist HQ. it has a wineglassful of water placed On West and employing about 
the buffet bar counter spills not — + gag people 

certited printer's order of 10,000) copies | a drop even at 70 mp.h 

Ten of these three-car sets are Bread Delivery 

per issue, with more than 60000 paid } on order, but the G.N_R. do not Service 


intend to do awa vith steam Apart 


subseriber An average of approximately sltoget Ke nanditls ; from passenger traffic 


si ee the company handles a_ big 
tw siogan volume of freight, and operates 
more of i bread delivery service which is 
om a model of its kind Trays 

ship well in excess of 40,000, Rates ar ' will which fit the baker's oven and the 
away roundsman’s van are carried from 

‘ which Belfast daily in insulated con 

does the Kk : 1 trip non tainers mounted on special flats 
stop in 2} hou istoms cXan In charge of advert sing on the 
discount, 12 insertions LO’, 6 insertions nation Deing made termini Great Northern system, and also 
i cleanest of the company’s own publicity 

Sereen tt at repor s ever had Angus Maxwell (Max) Beaton 
in. Its of Scottish parentage but born 
cleaner in Dublin in the year of the Great 
Dublin Exhibition——“an appro- 

ep priate start for an advertising 

— | ov ges spoties man,” as he says. He is assisted 
it nodation n Belfast by W. A. Ryan and in 

the first Dublin by J. Evans. Mr. Ryan 
chaiss iff looks a has been with the G.N.R. for 30 

+p . ; 7 . Wwe pe il} picture with its walls framed 1 and knows every inch of 
THE Volt E OF t LSTER i] uw O s I Here 1 $423 rail route m les His chief 

is published by the 11] : tne shetes the TOME oncern ‘Press and public 

. 2 te not Ss can relations e is Assistant Com- 

ULSTER UNIONIST COUNCIL he att he wide missioner of the St. John Ambu 
gauge (Sft ‘ t the more lance Brigade in Northern 

3 GLENGALL STREET, BELFAST A t t the coact Ireland. \ vans has spent the 
NORTHERN IRELAND — ek, SOP OS We 8 penne Soe Se 

} company or ' ty side; 

produc 


rtisements and 


live readers per copy with a total reader- | “smaller trait nd 


{l2 per page and pro-rata, Agency 


discount for cash Series 
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the tyeutest lame in Colton 


For over 150 years the name of Horrockses has stood for 


quality. All over the world their fabrics have brought 
prestige to that illustrious name... which is much... 
and goodwill to their country of origin . . . which is more. 
Sheets, Pillowcases, Towels, Dress Goods, Furnishings, 
Flannelettes, Wincettes, Shirtings, etc. 


HORROCKSES CREWDSON & CO. LTD 
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NORTHERN TRELAND 


(Ulster) 


ERE is a small province of one and a quarter million people working 
Il hand in hand with their brothers and sisters in Britain. Belfast, the 
hub of this progressive country is proud of her Shipyards—her Rope 
Works—-the largest in the world. The Ulster Linen industry has carved a name 


for itself in every export market and hundreds of other industries are prosperous 


and always expanding 


Yet Northern Ireland offers an unequalled panorama of lush green country 
side, fine sandy beaches, rugged coast lines, dotted with holiday resorts offering 


every facility for a good time. 


lhe unspoiled beauty of Northern Ireland is the tonic and the cure for the 
city weary. A change of diet, a change of scenery or a change of air—these 
are the things to rejuvenate the mind and the body—to bring out the best in 


anyone 


Business men will find here a market for their goods and a refreshing 
change while they seek new business. In fact anyone working fifty weeks in 
the year will find in the two they spend in Northern [reland, all the good cheer 


and hospitality they need to pep them up for another fifty weeks of good work 


Please send for free 320 page 
lustrated Guide lavishly illustrated 
Postage 6d.) to Dept. Wd. to Tourist 

m Centre, Royal Avenue, 
Belfast, Northern lreland 
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Finn MeCoul at the GLANT'S (¢ SEW AY Northern Ireland 


@ This advertisement may interest your staff—cut tt out and display tt on your notice board 
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24 years’ collective effort has 
won lasting tourist trade 


TORTHERN Ireland looks 
LN forward to an ever improv- 
ing tourist and holiday business 
and is making those internal 
impro\ements and organisation- 
al changes which will not only 
look af.er the new visitor but 
bring him back in ever increas- 
ing numbers. 

For 24 years collective effort to 
attract visitors to this richly 
endowed holidaymaking area was 
in the charge of a voluntary 
organisation assisted financially 
by the Government. The Ulster 
Tourist Development Association 
prepared the ground work on 
which the Northern Ireland 
Tourist Board is now developing 
an official and much more 
strongly financed policy 

Since carly 1948 until to-day 
the two bodies the association 
and the board—have been work- 
ing in double harness They 
present, I think, a good example 
of how the voluntary and the 
Statutory systems can be wedded 

With this happy and intensively 
co-ordinated scheme to help it 
forward, Northern Ireland 1s 


By J. NELSON McMILLEN, Cha: 


nan, 


Northern Ireland Tourist Board 


making rapid strides towards the 
establiihment of every conceiv- 
able type of attraction and 
facility for holidaymaking 
Publicity for the Province 
a wide field of media 
scenic beauties of the 
“Kingdom of Mourne,” the 
Antrim Coast Road, Ulster’s 
lakeland in Co. Fermanagh and 
the fruit and ecclesiastical County 
of Armagh are intensively treated 
in colour by a wide range of 
folders, brochures and guides 
Window display units and posters 
are budgeted for annually and 
used extensively, particularly in 
the Northern part of England 
and in Scotland. Press advertis- 
ing, which forms the main feature 
of the publicity policy, is also 
concentrated in the areas with 
which Northern Ireland has a 
traditionally strong connection 
The tourist development bodies 
have also paid a great deal of 
attent'on to indirect publicity and 
provide a great many services for 
the Press, clubs, travel organi- 
sations, writers and photo 
graphers There has been in 
recent years a strong concentra- 


tion on the building uy 
extensive photographic 
most of it under the « 
control of the new board 

Annually, there is als« 
with the holidaymaker 
exhibitions, while the productior 
of short 16 mm. films, fi 
and slides also form part « 
service provided from the Be 
headquarters. 

The board has the author:t 
register and inspect eve 
of catering establishment 
first survey revealed that 
are over 2,000 establishments 
which nearly half provide acco 
modation 

The inspection and 
which the Board can render 
such establishments does nm 
with words only, as the 
ment conferred on t 
authority to make reco nda 
tion for loans for the imy 
ment and expansion of | 
guest and boarding 
restaurants Already over tw 
hundred — establishments Ave 
carried out extensions n 
provements, In preparation f 
the Festival demand on accommo 


The Carrick 


Antrim 


rope bridge a 
Rede, Co 


dation in Belfast and district 
alone, seven hotels are under- 
going umprovements and develop- 
ment of their bedroom accommo- 
dation 
Local authorities 
taking advantage of 
facilities available for 
opment of amenities 
control The resorts of Warren- 
point, Bangor, Larne, Ballycastle, 
Portrush and Donaghadee have 
announced short- and long-term 
schemes of improve nent 
All these projects become joint 
capital investments of the board 
Government and the 


assistan 
now 
loan 
the devel- 
under their 


are 
the 


Gove 


houses and 


through the 
particular authority 


C—T 


BRITISH 
SERVICES 
AND CONNEXIONS 


(Some routes seasonal) 


British European Airways 
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\fier a technical survey—-to see 
what the mill was capable of 


producing—-in March 1946, . 
Amblers of Ulster have both Sallation of machinery begas, 
ind was carried through to such 
good effect that on January 6 
eyes on the future 1947, the first few local girls were 


brought in for training and the 


By A SPECIAL CORRESPONDENT wheels started to tum By 


March there were 60 girls at 


F you ask John Grier, general of woo! are being tackled by Thi Amb Ulster) Ltd. in work and output was 3,000 Ib 

manager of Jeremiah Ambler looking into the possibilities of 1946 and established them, with of yarn a week. By August the 
(Ulster) Ltd., about the future Union yarns—mixtures of cot the encouragement and help of number of operatives had risen 
plans of the mill the only ton and wox I f bibs ay G t wis N¢ yin to 230 and production to 9,000 
worsted spinning mill in North en ~ wool aad other " . - , Se as “7 lb. a week. Output in June 1948 
ern Ireland—he will answer you meee — oe 4 ar in "in milea NLE. of Belfast ; on Re oe rate of nearly a 
in terms that leave you in no {"40° s already cing dor -». ile nillion Ib. of yarn a year, with 

lair yarn for the weft of interlin 400 Operatives at work 

doubt at all that he represents — ings for suits, and Europe in pat , Aig serge wipe cng 
a company with great faith in ticular takes big quantities of so that the machinery is running 
the future and with the ideas to) =Ambler) mohair and worsted over 80 hours a week, against 
implement that faith yarns for plush and upholstery 45 hours in most of the mills in 


respective 


Britain Each week, Bradford 


Since production began if 


1947. the bulk of the Carrick And you may be sure that sends about 8 tons of wool tops 
fergus output has gone to the Amblers will be well in the van which Barn Mills return in the 
parent company, the I61-year-old of those who will be taking ad shape of yarn, so that 16 tons of 
Jeremiah Ambler & Sons Ltd vantage of the revolutionary merchandise cross the Irish Sea 
in Bradford. From there it is developments in spinning tech every 7 days 
; either exported or supplied to Mique now pending They are To quote Major E. Bedding- 
) English hosiery manufacturers well aware of the benefits which ton Behrens, M.C., Ph.D., chair 
§ suppliers of knitting w or will accrue from the installation man of Jeremiah Ambler & Sons 
S weaving firms but gradually Of the many new and improved Ltd.: “We are only at the begin 
trade with Northern Irish and nethods of drawing and spin ning of the experiment the 
Fireann manufacturers is being Ng now becoming available to establishment in Northern Ire- 
built up, and already brisk busi the trade, and a very thorough land of a new industry, worsted 
ness is being done in carpet and investigation is made of all new spinning The next stage must 
hosiery yarns processes surely be to encourage the estab- 
All the time experiments are The company has accomplisned lishment of worsted weaving in 
being made to open up new in astonishing amount in tts Ireland, so that the yarn does not 
. avenues of trade. (The micr short life. Faced with an inade have to be shipped _ back to 
; scope in Mr. Grier's office is no = quate Jabour supply in Bradford Reeling hand knitting yarns at England for making up 
prop.”) The difficulties broug ifter World War II, the parent the Ulster on of Jeremiai Yes, Amblers of Ulster have q 
sibout by the present high price firm formed the £100,000 Jere 1; r (Ulster) Ltd got both eyes on the future i. 
€. 
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BARN MILL Carrickfergus 


JEREMIAH AMBLER (ULSTER) LIMITED 


a subsidiary of 


JEREMIAH AMBLER & SONS Ltd. 


Mohair and Worsted Spinners 
Press Cloth and Rug Manufacturers 


Specialities in Wool yarns White Botany and Crossbred for 
warp or weft, Hosiery yarns, Handknitting yarns 
and Moquette yarns, Interlinings, Belting, Press- 
cloth yarns and hair yarns, camel-hair, alpaca 
and goat-hair. 


Specialists in the processing of combing and spinning 
Mohair— Manufacturers of Press-cloths and filter 
cloths in wool, camel-hairs, human hair and 
nylon for the oil seed crushing Industries. 


Mylady’s, Raven and Merwood—branded marks, 
made out of Mohair pile—also Alpaca and 
Wool Rugs. 


JEREMIAH AMBLER & SONS Ltd. 


Incorporated 1789 
MIDLAND MILLS BRADFORD YORKSHIRE 


Subsidiary Comp 
CHRISTOPHER WAUD & CO. LTD. @ HINDLE & FIRTH LTD 
CRABTREF BROS, (BRADFORD) LTD. 
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Northern Ireland Supple 


The world buys spun rayon 


COAL FOR 


How one linen firm 


overcame war shortages 


‘ACH year the New Northern 
Spinning & Weaving Co., 
Ltd., Belfast, is producing more 
4,800,000 yards of rayon 
fabric for dresses and furnish- 


land depends for its power on 
imported fcel, or the product of 


of fact might lead to an assump- 
tion that fuel costs in Norvhern 
Ireland must be relatively high 
Perhaps they are when compa ed 
of the heavy indus 


Its Lisnacraig Irish spun ray« 
have achieved a world-wide repu 
tation since wartime shortages « 
flax turned the company’s 


coaltields of England, Scot'and 


Northern [reland can 


nan) 


* 


Automatic Looms 


Further, it was found that ¢ 
fibre thus produced was suitab 
for weaving on auto 


~S 


tended, both by the New N 


ern company and by others i 


Formed in 1839. New Nx 
was one of the firs 


h cheaper to Northern 


and employs 2.000 worker 
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INDUSTRY 


By C. H. KING, Secretary, 
N. Ireland Coal Importers’ 
Association 


dustry realise that a big respon- 


sibility rests upon them to pro- 


vide the most efficient fue] at the 


lowest cost A small committee 
of experts mects cach day to 
allocate shipping tonnage for 
cargoes for Northern Ireland, and 
it 1s the policy of this committee 
to maintain the price of industrial 
fue! at nts lowest level by using 


“very endeavour to ensure that 
supplies will not be carried to any 
port in vessels of a tonnage less 
than the handling capacity of that 
port 


How Industry 

Benefits 

This policy is of course, 
restricted at the larger ports by 
the sizes of the vessels available to 
the Northern Ireland coal trade 
For these ports nporters have 
sgreed to a standard minimum 
size of vessel and, if coal is car 
ried in vessels of a size less than 
the standard, the additional cost 


in freight charges does not have 
to be borne by Northern Ireland 
industry Any advantage which 
might accrue from the carrying 
of coal in larger vessels is. how 


ever, passed on to industry 


POSTER ADVERTISERS USE RANWAY STATION SITES 


IN| NORTHERN THEY ARE CONTROLLED EXCLU- 


SIVELY BY ADVERTISING SPECIALISTS 
OF OVER 60 YEARS EXPERIENCE 


EASONS 


ADVERTISING CONTRACTORS FOR ULSTER TRANSPORT AUTHORITY 
(Combined LMS (NCC) and B. & C.D. Railways) 


WELL SPACED AND WELL PLACED 


Sites, Moderate in Cost, Are Available in DC to 16 Sheet Sizes 


Full details from 


EASON & SON  serast) LTD 


17 DONEGALL STREET BELFAST 
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BELFAST - LIVERPOOL 


EXPRESS 
PASSENGER SERVICE 


REGULAR CARGO SERVICES 


BELFAST - LIVERPOOL 
BELFAST - MANCHESTER 
LONDONDERRY ~- UVERPOOL 
LARNE - LIVERPOOL 


cae BELFAST STEAMSHIP Co. LTD. 

~~ "Ul ARCH’ 

“ULSTER PRINCE® ULSTER IMPERIAL LINE 
“Ulster House” 42 Donegall Quay phone Belfast 202/! grams Basalt Belfast 
9 Donegall Place (for passenger enquiries) phone Belfast 23636 grams Passengers Belfast 


INSURANCE IN NORTHERN IRELAND 


A wide, an efficient. and an immediate insurance 
service is offered to Industry and Commerce in 
Northern Ireland by the ONLY COMPOSITE 
INSURANCE COMPANY that has its Head 


Oflice in Northern Ireland. the 


COMMERCIAL INSURANCE 
COMPANY of IRELAND LTD. 


(INCORPORATED IN NORTHERN IRELAND) 


HEAD OFFICE: 10 DONEGALL SQUARE SOUTH, BELFAST 
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The Ulster Builder is the ladderto | 
ascend when approaching the Ulster 
Building and Engineering Trades Here 
you have complete coverage of North- 
ern ireland as an assured marker. 


The Ulster Builder 


RIDDELL CHAMBERS, 64 GT. VICTORIA 
-» OELF 


iia cena ne 


London Office 
69 Fleet Street, E.C.4. 
Phone Central 5453 


LONDONDERRY SENTINEL 


(Established 1829) 


Here’s 


Why an_ increasing 
number of National 


Advertisers use Londonderry’s 
leading paper :— 


@ The Londonderry Sentinel! is Londonderry's 
only morning newspaper on Tuesdays, 
Thursdays and Saturdays 

@ = circulates in populous, progressive and 
prosperous agricultural and manufacturing 
areas. Londonderry has a population of 
$0,000 and is the second city of Northern 
Ireland 

@ Long, unbroken record of service totalling 
121 years 

@ birmly established as the family journal 
No paper enjoys greater reader confidence 


London Office 
23 Fleet Street, F.C .4. Tel. Central 4438 
Head Office 


Pump Street, Londonderry. Tel. Londonderry 2678 


Extending the 
of a brand 


HE high quality household 

linen trade was not an easy 
business in the interwar years— 
roughly 1920 to 1940. Particu- 
larly after the slump of 1930, 
when the pressure to trade down 
and reduce prices everywhere 
was so strong, the market 
became very restricted indeed. 
This situation found the Old 
Bleach Linen Co., with a world- 
wide name for quality the equal 
of any in the textile trade, facing 
a shrinking demand for its 
product, linked with a necessity 
for expanding turnover to meet 
overhead expenses 

It was to meet this situation 
that the idea of pure linen furnish- 
ings was developed. It was novel, 
with just that old-world flavour 
about it to heighten its publicity 
appeal. The position, too, was 
favourable, since in the period 
following the first World War, 
much energy had been given by 
Old Bleach chemists to research 
into the application of fast vat 
dyes, then comparatively new, to 
linen fibre 

To extend the application of 
this knowledge—-which was defi- 


December 21. 1950 


How a novel and profitable 
furnishing fabric was evolved 


nitely limited in household linens 

to cover window hangings and 
chair coverings was a natural and 
comparatively easy road to take, 
and in a surprisingly short time 
the new subsidiary company, 
financed through the facilities 
afforded by the Northern Ireland 
Government in their Industries 
Development Act (1937), had 
built up a considerable business 
in linen furnishings 

No doubt it was the novelty of 
linen as a furnishing fabric that 
had much to do with this achieve- 
ment, and helped to keep the 
continuity with the brand Old 
Bleach; but the single fibre proved 
too restrictive before many years 
had passed. First wool, and later, 
under war conditions, cotton and 
rayon, were added. By that time 
the transfer, or, rather, the ex- 
tension, of the brand Old Bleach 
was complete And the name. 
coined away back in the last cen- 
tury to denote gleaming white bed 
linen and face towels and damask 
cloths, bleached by the old sure 
methods on the grass in the sun, 
was accepted in the public mind 
as covering a comprehensive 
range of fast-dyed modern fur- 
nishings of an equally high 
quality 


Dyeing yarn in vats at the Old Bleach factory 


“Another littie drink...” 


LSTER’S best known 
whiskies are Bushmills 
Coleraine and Old Comber. The 
Bushmills Co. produces the two 
first-named at its 17th century 
distilleries in County Antrim. 
Only these three distilleries and 
one brewery remain in opera- 
tion, because high taxation over 
the last 50 years has reduced the 
once flourishing liquor industry 
to a shadow of its former great- 
ness. On the other side of the 
picture, there are 53 firms making 
table waters—-3} million gallons 
of them a year 
Water brought from a distant 
lough is said to give Old Comber 
(Co. Down) whiskey its distinctive 
flavour 
A century ago there was a net- 


work of breweries in Northern 
Ireland. To-day there is only the 
Ulster Brewery, but it is a thriv- 
ing place. owned by a group of 
members of the Ulster Vintners’ 
retail organisations. It produces 
beer and stout. 


In spite of taxation difficulties, 
the liquor industry earns hard 
currency in quantities out of all 
proportion to its size 


Belfast is the main centre of 
the Ulster mineral water trade 
possibly because of its noted 
subterranean springs The 
products of at least three Belfast 
firms-—Cantrell and Cochrane 
Ross and Grattan’s—all of whom 
are proud of their springs, are 
known far and wide 
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ROSS'S’ 


Belfast vinger ale 


still the best non-alcoholic drink ever devised by man; but there is 
nothing to prevent the discreet addition of a little good whisky. 


Indian tontc water 

blends with any fine gin in a subtle mellow harmony. 
Y . . 

Grape fruit squash 

a delicious all-the-year round beverage made from the 

pure juice of selected fruit and refined cane sugar. 


Ginger beer 


another happy blend of nature’s bounty and man’s art. 


W. A. ROSS AND SONS, LIMITED, BELFAST 


For the busy executive 
ENTERPRISE NON-STOP EXPRESSES 
BETWEEN BELFAST AND DUBLIN 


COMMERCIAL ADVERTISING SITES 
at 200 stations covering twelve counties in 
Northern Ireland and the Republic of 
Ireland Rates on application to R. Y 
Slaughter Ltd.. Howard Street, Belfast 
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LUXURY DIESEL RAIL CAR TRAINS 4 
now running on some services 
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From the fertile fields of 
famed Co. Down 


come the choice parcels of barley from which 
Old Comber Whiskey is distilled. An Irish whis- 
key second to none for purity and mellowness. 
Aged and thoroughly matured—its superb quality 
has been proudly maintained for over a century 


and is keenly appreciated by the connoisseur. 


COMBER DISTILLERIES (CO. LTD. 


CO. DOWN 


Established 1825 


PROVINCIAL BANK of TRELAND 


LIMITED 
8 THROGMORTON AVENUE LONDON EC2 
F-stablished 1825 


RESOURCES 7 dee, 4) EXCEED 
£5385.000,000 


Branches in Belfast 
ROYAI AVENUE (Chief Office) 
VICTORIA STREET 
SHAFTESBURY SQUARE 
STORMONT 
%& The Bank has Branch Offices throughout Ireland MOUNTPOTTINGER 


and conducts overseas business of all kinds. 
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ty This market will produce 
a fair return 
iF Continued from page 14) For Peace Sake 
Fas . 
Flax is needed for the linen in Workers in the linen industry w are new ideas and products 
Ju ive seer oal for have thei ywn rates licable , . 
: dustry, as we ¢ seen, coal f ive their ow ites applica | y sold? The family say “We 
; t duction of power, tn to Northern Ireland, and these a 
' plate for the canning and food vary for men between £4 and | ply must have that"’ and for 
processing industries, agricultura £§ Ss. For women they are in cace sake 
=, macninery A cg, of course, con the region of £2 12s hese are 
VI * as 'G 7 is Ta “7 of course. weekly basic rates, ex | - - -_ 
snows that reat ritam a , a atte uJ ee . 
dy ceapling about 81 por cont cluding overtion | Father Always Says * Yes 
ci \ ; 
The Toney In Northern Ireland there is what is known as the 
They Earn system of the ‘'F Farm’, that is, a farm owned 
A more general picture of and worked by the father and inherited by the son 
a earnings can be obtained by for generations 
i reference to imcome tax statistics 


For example, in the year 1947-48 The 10,000 young farmers in Ulster who are trained 


goods, boots and shocs, paints } 


the average annual remuneration | in their clubs to practise a high standard of farming, 
paper and printed matter and of employees under the P.A.Y.I naturally take a pride in the holding that is to be 
furniture scheme was about £185 per he ad theirs tomorrow and see to it that what they are to 
dr “ $ f ' # og ae Lee a ypary i of Desiond ont inner is well deve ped and efficiently equippes 
st f Great Britain in Wales. There were in all about 


So if you want to sel! to the farmers of Ulster appeal 


eXAc he same way as does any 420,000 persons im Northern to the young farmers—through their own Journal 
t country. and jt Ireland with incomes above the 
should be treated for the purpos (then) exemption limit of £120 
, sdvertising and selling as just These persons with taxable in 
me more region which requires cOmes. Tepresent about. 31. per THE ULSTER YOUNG FARMER 
adequate coverage and which will cent of the total population. 44 
make its proportionate contribu per cent of the population of 18 Donegall Square East, Belfast 
tion to sales totals England and Wales have incomes 


Telephone Belfast 20050 
above this exemption limit. Sur 


™ ; tax payers in Northern Ireland London Agent. David H. Bond 
reaperty as number 2 120 Bank Chambers, 329 High Holborn, London, W.C.1 


2.085 out of the 147,641 


and Buying Power surtax payers in the U.K. (year Telephone. HOLborn 2937 
1946-47) 
How does Northern Ireland 
+ compare with Eng d and Wales The picture thus painted is of 
n respect of prosrerity and buy 2 small population which has 
Bs ng power? What is the sales developed a great fund of tech 
po il of the 345,000 famihes nical skill, and which is fighting 


of the farms and factories? hard to reduce its dependence Surrounding Londonderry, 


Unemy tis certainly pee 6 Sew Bete Intouries. Tae N. Ireland's second ranking 
high ' (a 6 per cent) ¢*Pansion of industrial effort 
tt her parts of Great , 2 ng the war has +4 2 great city isa prosperous agricul- 
Britau ind th P . ttle doubt Ge i 0 sring ‘ ut a Yalance ‘ 
najority of the 19,850 between agriculture and industry tural market which responds 
‘ gistered as unemployed in and the Government ts making ji - 
Aoril cf this Year ate dependent considerable efforts to cash in on to advertisements in the 
0 2 exten » sh = ss ling the acquired skills and experience 
f a ten tate. ae which have been gained . ‘ 
po ' 1 : ‘ me — ae D E R R 
nen ‘ , " we { ed King 
ce na de und cannot be self 
d ‘ ends for its pros 
‘ , ’ flow of goods and 
' ind th directions ind 
. , tt . sidered Jespite 
! ne gi FIRST PUBLISHED IN 1836 
Wa te ’ p f the United King 


broadly the same’ as those ob- dom merket. Of given ie és Londonderry folk have confidence in the 
+g apna ney ee ny — he one ~ ‘Standard’ which is published every 
MONDAY - WEDNESDAY - FRIDAY 


Single Column Inch Rate is 7/6 


The Belfast Savings Bank is number of depositors increased 


Page yp wR ga ‘tome > rly Ber Full details from our LONDON Representative 
It has more than 225,000 depo After the war five new branch | W. H. YOUNG, 177-8 Fleet Street, E.C.4 
tore whose savings h dee — ‘Savings gg es HEAD OFFICE 
ie so ek ee a i athicasngg sR — d SHIPQUAY STREET, LONDONDERRY 
PO ras Northern Ireland has reaso NORTHERN IRELAND 
pment began in 1939. Between ‘'° ™% Bratetul t or =m ry - ~ * where all orders for General Printing, Bookbinding. etc., are carried 


out satisfactorily at shortest notice 
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The flying saucer is a thing 
of news these days Press 


quote a bright shiney 
object like a disc was seen 
to be travelling at great 
speed across the sky”’. The 
disc in this picture though is 
a very real disc. It has started 
many many thousands on the 
road to security through saving. 
As a matter of fact the remark- 
able assets of the Belfast Savings 
Bank amount to almost one 
thousand million of these silvery discs called 


shillings. Any one can open an ‘account with one. 


Belfast Savings Bank - Head Office - Arthur Street 
Branches throughout” Northern Ireland 


Sumptuous 


upholstery . . . 


It is not by accident that 
Old Bleach Furnishings are 
chosen to decorate most of 
the famous ocean liners 
These lovely linens. wools 
cottons and rayon tabries are 
as notable for their beaut: 
ful colours and designs, a 
for their fastness to lught, sea 
air and washing The Old 
Bleach mills at Randalstow1 
produce textiles of whuiel 
Northern lIreland may well 
be proud for they are known 


all over the world. 


i RMLS, Queen Mary 


Old Bleach FURNISHINGS LIMITED 


Randalstown, Northern Lreland don Showrooms: Maidstone House, 26 Berners Street. W.1 
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POWER AWAD AB bs 


FOR INDUSTRY AT ECONOMIC TARIFFS AND IN 
IDEAL SURROUNDINGS 


33KV line with airbreak switch, transformer on 4-pole structure, with metering kiosk and 
4-core ‘1 sq. in. L.T. distributor. 


Issued by the 


ELECTRICITY BOARD FOR NORTHERN IRELAND 


DANESFORT, 120 MALONE ROAD, BELFAST 
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STEAMSHIP OWNERS 


“Saintfield 
Glengarrit! 
Baronscourt 

“Inishtrahull” 
Portavogie’ 
Parknasilla’ 
Carnckmacross’ 

“Coleraine 
Crewhill” 


Bunkers Supplied Lighterage Contractors 


Owners of 


WARRENPOINT HARBOUR AND DOCKS 


Head Office : 


STATION STREET 
BELFAST 


Branches : COLERAINE, LONDONDERRY, WARRENPOINT, CARRICKFERGUS, 
AND AT LIVERPOOL 


ALLIED COMPANIES: Wm. M. Barkley & Sons, Lid ‘Ifast. J Milligen & Co.. Ltd.. Belfast 
R.& DPD. A, Duncan, Ltd., Belfast Alexander ing. Lid slfast Suttons, Limited, Cork 


Robt. MeCowen & Sons, Ltd. Tralee R & inter , & J. Connick, Ltd., Dundalk 


Published by the Proprietors, BUSINESS PUBLICATIONS. Led at ¢t r ofc t AO Fleet Street. Lond ecé¢ Phone Char 
December 2 1950. Printed im England by Staples Press Limined sreat Titchfield Street. Lond establanh ment 
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The Colliery Guardian “Guide to the Coal- 
fields” is the authoritative annual reference 
book which gives complete information 
about this most complex industry. Numerous 
maps of the coalfields, details of manage- 
ments, with personal and other indexes, 
types of coal worked, numbers of men—no 
wonder every colliery official consults it 
daily. 158 advertisers used the 1950 edition! 
Book now for 1951. 


Specimen copies and rates on application to : 


and ships and sealing wax, and 
them all other produc ts needed 2 
the 


on one of the largest busin i 
world. A 4 


Don’t think tha phone of 
plant use ~The € Guardian” 

many wise fi reeive that Stal 
industry b y everything that is 


for sale. t have you to sell? 


way to reach colliery officials 
rough the industry ‘+ oldest journal, 
ublished weekly for over 90 years, and 
devoted exclusively to colliery news 
and information. 


THE COLLIERY GUARDIAN COMPANY LIMITED 
30-31 FURNIVAL STREET - HOLBORN «© LONDON - €E.C.4 
Publishers also of : WATER & WATER ENGINEERING - WATER ENGINEER'S HANDBOOK 
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\ OUARTER of a century at 


Mainly 


Personal— 


By CONTACT 


Leon is immediate past presi 


one’s job is a landmark at ent, Association of Display Pro 
vhich a man is entitled to “USets (an office he held for 8 
years); a counci! member, Adve 
pause and look back along ising ssociation: a member of 
the Tt has traversed. When the Kecutive council Inter 
i ( iman managing direc national Advertising Conference 
t fl Goodman Displays for 1951; vice-president, British 
Lid... and in Of nine other Display Association past chair 
ected with adver man, Publicity Club of London 
y 1 display--gave a party ind a steward of the Nationa 
€ ott fay to celebrate his first Advertising Benevolent Society 
4 his profession, he A prolific writer on display 
vst ha felt he had travelled has also lectured and broadcast 
a id nc as a lad of His hobby, until a recent motor 
j t ded that exhibitions sccident, was ju-jitsu 
vd disp were the right outlet 
for cw irtistic talent and a * * * 
keenness { iking thines work ONE OF the reasons why th 
As vw who has at some time public speaking section of the 
r oth irried t € opera Publicity Club of London ha 
on in display, Leon has not scored such successes is because 
nuch t for people who merely it has had good men at its head 
theo drawing boards. Dur Tom Holmes is been suc! 
ng the war he was consulted on i first-rate Chairman for the past 
the prop va th ipplica few years, has had to resign owing 
ons of display by nost every to pressure of work (but still 
Governime department Phis mains the Club's hon. treasurer) 
work led him into factories and He is now succeeded by Frank 
reine into the field of camou Hughes-Freeland, hitherto deput 
flage and th Kitchen Front,” chairman and the section's secre 
for which |} ivented the emin tary about seven years ago 
ntly successful “Potato Pete Before starting his own consu 
, 


Greetings 


to all our friends 


| 
| 


from.. 
Kent Messenger 


South Eastern Gazette 
and.. 


Chatham Observer 


fancy organisation about three 
years ago, Frank was creative 
director of Wellington Press and, 
previous to that, senior account 
executive of Graham and Gillies 
He has tted a love of ad- 
vertising to his son and daughter 
Donald has been with Masius and 
Fergusson since before he became 
a pilot during the war. Daphne 
was a copywriter with Colman. 
Prentis & Varley until her mar 

age Raymond (Bill) Sher 
the C.P.V. studio 
1 few weeks ago 

* * +. 

H. DOUGLAS SIM 


whose exper 


ins 


one of 


most of 
ence has been gained 
is advertisement manager for 
various provincial papers, is now 


back in the North again He 
came to London, and into the 
magazine field, on joining Picture 
Post, of which was appointed 
acting advertisement manager 
during the war When Hulton 
took over the Leader he became 
its advertisement manager until 
it ceased publication. Now he ts 
n Manchester as Hulton’s North- 

ern = adver- 


tisement 

Manager 
. In his tim 
\ he has 
moted 
annual trade 
e x hibitions 
shopping 
weeks a 
trade proces 
sion led by a 
Trade Queen 


in a coach- 
and-four, 
river carni- 
H. Douglas Sim vals. and a 


brass - band 

contest that has since become one 

largest in the South of 
England 

Building up circulation has 

heen part of my duties,” he tells 


me. “T soon found that classified 
ids. play a larg part in promot- 
ing sal of provincial papers; so 
selling space at one penny per 
word is not new to me. On re 
flection | would say it is more 
difficult——but better fun if one 
enjoys selling—to get a local 
trader to lay out 2s. 6d. than to 


persuade large national advertisers 

to spend several thousand pounds 

After all the half-crown comes 

of the little man’s pocket!” 
* . > 

FEW MEN int 

fos ircle of 


out 


ect Street have a 


rer c € nds and well 
wishers than Fred Gooding, so 
was not a bit surprised to learn 
that a numbe f them had got 
toget » na presen 
tatior t the Connaught Rooms 
st 7 lay t irk the com 

etion of his fifty vears in Fleet 
St ] ove any im 
pression of finality from that last 
sentence At 64 Fred is still in 
harness with Ix lon Press Ex 

ing tho th position «of 
chief space buyer which he held 
t uw ears is now occu 
pied E. H. Roberts 

The token ~ Fleet Street's 
esteem consisted of a bound 
albun containing nearly three 
hundred ¢s ires f his Press 
friends London d the pro 


Fred Talbot presents the album 
to Fred Gooding. who has com 
pleted fifty years in Fleet Street 


vinces, and a handsome Ferguson 
Console television receiver. Fred 
Talbot, one of his oldest friends 
made the presentation 

Gooding’s career has been a 
remarkable one, and I could fi 
several of these pages with his 
memories if he were not so averse 
from talking about himself. He 
began as an office boy with the 
Sunday School Union; at 17 he 
was on the road for Newnes; for 
two years before reaching 20 he 
published the County Gentlemar 
Although he went to L.P-E. in 
1919, che continuity of his job 
goes back to 1907 For it was 
then that, with Percy Burton 
(Lord Northcliffe’s brother-in 
law) he started P. C 
Co., Ltd. acting as secretary 
office manager, space buyer, book 
keeper and general Pooh-Bah 
That firm in time became St 
James's, now a subsidiary of 
L.P.E Actually Fred is now 
handling business for L.P.E. that 
he handled back in 1907 

* o & 

R. B. SMALLPAGE, as an 
nounced last week, has now re 
linquished his job with the York 
shire Evening News and the Do» 
caster Gazette to take up a similar 
position as London advertisement 
manager of Kemsley’s Newcastle 


Evening Chronicle and Middles 
brough Fveninge Gazette This 
brings to a close some 22 years 
with the Yorkshire Evenine News 


which he joined about a couple 

of years before it was taken over 

by Provincial Newspapers. 
Smallpage took his D.A.A. in 


the first year of the examinations 
in Leeds. For a good many years 
before and after the war he served 


on the executive committee of the 
Society of Diploma Members of 
the Advertising Association, and 
s now the Society's Press officer 


WEEKS WISECRACK 


‘In view of the stock-piling 
that’s going on in our 
house, I think we're in for 
an inflationary Christ- 
mrias. 


Burton & 


i 
; * 
», 278 Decemmen 21. 1950 
a “£he 
: Et. ey > : 
. Po = ae ; ‘ee ' 
. Po wie oe ae eyes L 
Be ae TE ee & a 
+ are: Z pe 2 
ai, : 
* 3 : 
ie ( 
| x 5 
t } 
4 : 
. ; . 5 
} : : 
| : . | a 
.s : 
; Christmas | | 
| i 
rr eS 
| pe | Po 7 
a Pp : 
| | | ’ 
| : 
| 3 
a ARG 
| | tm +1 ; 
a Oct i 
rg -<Cy | 
\ ee 
7 “2 
Ve DP : 
ob 2. ee fe aoe use oe ¥ SD 2 ede a eee dl 


Decemper 21, 1950 


NEW BOOKS REVIEWED 


F the editor of the Marketing 

Survey of the United King- 
dom had any doubts about 
the timing of his next edition, 
he must feel casy now. For the 
oustanding fact revealed by the 
second post-war cdition of the 


Big Population Changes 


Only Just 


than any other in the country 


Beginning 


community can be used 1 


ADVERTISER'S WEEKLY 


fone for and by the editors of 
Marketing Survey, the bulk of the 
statistics have been taken from 
ified official returns. The aim 
1s been to achieve a consistent 
wttern so that users can make 
lirect comparisons where they are 
nterested im changes trom one 
car to another or from one area 
to another A considerable part 
{ the material has not previously 


junction with statistics c¢ 
changes in population, the 
ber of new houses built For this edition a special sur 
1939, the number of hous ey of retail outlets has been 
1949. and the changes in trade mm each of the 145 largest 
phone and car figures since arkets. A umtorm return has 
The most prosperous tow cen established, and the new 
Britain are Bournemouth inalysis includes for the first time 
Hove, both of which are 19 dealers, cafes, car and 
cent the average fo cycle dealers, druggists 
has received special attention. and 145 largest cities in the co hina and glassware dealers, corn 
the resu ncome Levels The prosperous town and seed stores, florists, wallpaper 
Index which is claimed to be the ports in which shipbuilding ind paint dealers, watch and 
important, and clock dealers, small general stores, 


first of its hind produced since the epairing are 
war This Index covers the 145 old coalfields They are stalls, street traders and 
and inc *pen air markets 


largest cities and towns, and js eth population 
based on a field cover Bootle is 9 points below the a Marketing Survey of the United 
ing 105,000 different households ige income level at 91, w Aingdom has again been edited 
Factors used to the Wallsend and Merthyr Tydt by Cecil Chisholm, whose ad 
Index included ownership of cars down to 89. More of these tow visers on Statistics were William 

. ire losing population also Coglan (managing director, Sales 
Research Services Ltd.), Graeme 


types of rate 
mortality and ° - ’ 
Fastest Growing Cranch (head of research, Mather 
& Crowther Ltd), E. A. Lever 


Industry lirector, Ultra Electric Co., Ltd.) 


Ihe fastest growing indust 1 1. Mason (statistician and econ 
the country is catering. Betwe must, J. Walter Thompson Co 
1946 and 1948 no fewer 1! Lid) and L. T. Wilkins (incor 
40,300 new catering outlets w porated statistician) The work 
of consumers with incomes opened, But if re-armament is & which they have done is original 

t week These arm go ahead, a great many peopk ‘s well as thorough, and deserves 

th the surplus mone, will have to leave this and othe ts reward in the acceptance of 
their ndustries MS.U_K. as a standard work of 
in a particular Apart from the original work reference. 


EO 


And here is an interesting point 
there seems to be a connection 
between rapidity of growth and 
level of income. This combina 
thon of fast growth and prosperity 
can scarcely be a coincidence, for 
t s noted in six out of the 20 
highest income-level towns 

The pr m of defining in 


come levels in particular 


Survey 1s that certain really big 
changes in location of working 
population are only just begin- 
ning. That means that much of 
the information on which cam- 
paigns are based is already out of 
date, and should be revised with 
reference to the find 
ings of this book 


Still Rising And 
Still Moving 


cardinal 


seen released for publication 


important 
recycle 
notor 


places ibove 


le 
tis a new cast 


fact about 
s still rising and 

West and 

Midlands, the Western 
Counties and the West are 
ng at the expense of the rest 
country. Yet the popula 
of London 


pop cla 


research 
construct 


rising again : 

le between 1947 and — 
1949, Dagenham attracted 
Wanstead and Woodford 


health st 
The re-introduction of the 
Index certainly increases the use 
fulness of the ve It gives a 
indication of the towns 

ind those which 


num 


other tistics 


Significantly, no area in 
ibout Birmingham has shown a 
fall in population since 1938. The 
area from Shrewsbury to Bristol! 


continues to attract people faster 


Cita 
which Nave more 
have fewer than the ave 4 gk 
1} 


ne Survey 
edited by Ce 
Publications Lid 


of the United King 
1 Chishoim. (Business 
1058 


and the figure for 
numerical strength 


=? 


p> 


PPuUuFFA Wa 
STEAMROLLERS bs 
TEAMROLLERSS 


Haven’t Stands 


become fantastic ! 


_ 
~ 


wee 


Here 


at Olympia we don't believe in stand design 


1 
which attracts attention at any pre Instead « 


$ Signit 


or eet 
——< 


make sure nobody los f one very importan 


» 


item—the goods or services our client has to sell 


Everything is kept m proportion, including the cost 


Our material resour 
fine 


“at very rea 


s and workshops enable us 


construct stand complete — electrica 


services nable figures. As to their design 
4 4 


you can test us out at no cost at all. We are always happy 


to submit a cowured perspective, plan and estimate 


OLY MPIA 


EXHIBITION SERVICES 


OLYMPIA LIMITED LONDON TELEPHONE SHEPHERDS BUSH ¢566 
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ADVERTISER'S WEEKLY 


We Hear— 


THAT the Hon. Max Aitken, son 
and heir of Lord Beaverbrook, is 
to be married in Jamaica very 
shortly. His bride will be Miss 
Violet de Trafford, daughter of 
Sir Humphrey de Trafford, the 
race-horse owner 
* - * 
THAT a survey carried out 7 
U.S. trade paper reveals that 
newspaper circulations have in- 
creased in television areas in 
that country 
* * * 
THAT Folkestone Council has 
allocated £825 for Press adver- 
tising next year 
* * * 
THAT a series of programmes 
featuring British film stars will 
be sponsored by Liptons Tea 
over Radio Ceylon early in the 
New Year. This will be the first 
English-language sponsored pro- 
gramme to be broadcast from 
this station. 
* * * 
THAT F. W. Lee, Eastbourne 
director of publicity, addressing 
ERastbourne Rotary Club on muni- 
cipal advertising, said that as a 
result of a winter campaign East- 
bourne publicity office had had 
four times more inquiries than 
in 1949 


THAT E. W. , chairman 
of the Aldwych Club, has set a 
target of £1,000 this year for his 
Christmas appeal for N.A.BS. 
Last year’s total was £706. 

* . * 
THAT when the Daily Mail 
published a story about posters 
spreading Christmas good will 
they received nearly a hundred 
letters in support of the idea— 
and only one against. 

* * * 
THAT the Rector of Friern 
Barnet (the Rev. J. Trillo), has 
written in his parish magazine 
that Christmas is “being sub 
merged by the ballyhoo of high- 
power advertising.” 

* * * 
THAT V¥. D. Moore, formerly 
associate editor of The Retailer 
and editor of the Export Record, 
now on the editorial staff of the 
Newsagent’s Booksellers Review, 
has been elected a Fellow of the 
Royal Society of Arts 

* * * 
THAT the Danish Advertisers’ 
Association has prepared a sur- 
vey of circulations and advertis- 
ing rates of principal Danish 
newspapers. Information is avail- 
able through LS.B.A 


aot 


“ 
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LONDON OFFICE: 65 FLEET STREET, E.C4. 


At the Frederick Aldridge Lid. staff party. 


Decemper 21, 1950 


Left to right (standing) 


Philip H. Aldridge, F. John Aldridge, W. H. Lauer, A. W. Smith, 
W. T. White; (seated) Mrs. P. H. Aldridge, Mrs. F. J. Aldridge, Mrs. 
4. W. Smith, Mrs. W. J. White, Mrs. W. H. Laver 


THAT Alvin Robinson, of Kin- 
me! Street Studios, Rhyl, has 
been congratulated by the King 
for his work on two large 
posters bearing the colours, 
crest, and honours of the Ist 
Roya! Dragoons at present dis- 
played on railway stations. The 
poster caught the King’s eye 
when he was at Chester recently. 
* * 


THAT A. Leslie Whitaker, pub- 

lisher of The Packer and Shipper 

and this year’s chairman of the 

Society of Editors, is in hospital. 
* * * 


THAT Leslie Hardern, public 
relations officer of North Thames 
Gas Board, went to Wandsworth 
gaol last week to describe some 
of the ingenious inventions shown 
in his television programme, 
Inventors’ Club, to 300 prisoners 
a * * 


THAT Sammy Snail, Yorkshire 
Evening News cartoon character, 
celebrated his fourth birthday on 
December 6. To mark the occa- 
sion he sent to boys and girls. 
whose birthday fell on the same 
date, a birthday card, a personal 
letter from the editor of the Y.E 
News and a small gift. 
* * 


THAT J. B. Stone, advertising 
manager for Van Heusen collars 
and shirts, has managed to get a 
Jaguar XKI120. “the world’s 
fastest production car.” only five 
of which have been released for 
the whole of the south of Eng- 
land during the year. 
* * * 
and Garden 
announcing _ that 
paper’s impending change to 
monthly publication, took the 
form of a giant teleeram, measur- 
ing 16 in. x 21 in. This was issued 
last week by Condé Nast Publica- 
tions Ltd 


THAT a House 
“Newsgram” 


* * 
THAT Miss Lovell Burgess, 
member of the British Sales Pro- 
motion Association. spoke on 
“London's Public Utilities” in the 
British Council's recent Sunday 
Club lectures on “London.” ; 

* * 


THAT McLeish & Macaulay 
of Kensington, who started in 
partnership less than two years 
ago, have been contracted to 
produce the colour photography 
for “Design Review.” the photo- 
graphic exhibition sponsored by 
the Council of Industrial Design 
for the Festival of Britain, 


How Advertising 
Helped Rhyl 


Inquiries received by Rhyl 
Publicity Committee as a result 
of Press advertising this year 
were: Chester and Cheshire 
1.950; Derbyshire 1,850; Leices- 
tershire 1,750; Nottinghamshire 
1,450; Stoke-on-Trent 1,350; 
Wolverhampton 550; remainder 
of Staffordshire 2.550; Bradford 
950; Huddersfield 1,200; Leeds 
950; Sheffield 1,650; remainder of 
Yorkshire 3,100; Shropshire 300; 
Worcester 600; London 1,000; 
southern counties 2,600; Birming- 
ham 1,250; remainder of War- 
wickshire 950; S.W. England 600; 
E. England 950; W. England 800; 
Wales 1,200; Scotland 1,100; Ire- 
land 350; Bolton 900: Liverpool 
700; Manchester 1.600 Oldham 
600; remainder of Lancashire 
3,250 

The committee feels that Rhyl 
may not be sufficiently well 
known in South Wales, and has 
instructed the publicity manager. 
Mr. F. A. Bottom, to look into 
the possibility of advertising there 


“HERE IS THE EVIDENCE” 

T. B. Browne Ltd.. in their new 
brochure Here is the Evidence, 
offer a good example of concen- 
trated informative sales promo- 
tion, designed to impress manu- 
facturers and advertisers with the 
many ways in which market 
research can be of value to them 
The booklet quotes actual cases 
in which market research has 
proved of practical value in solv- 
ing sales and advertising 
problems 


ADVERTISING 
DIARY 


+ December 21. 

Atowyen Cius Christmas 
luncheon, 

Puawrtrry Civn =F 
Christmas luncheon 
ballroom. Leeds 

Friday. December 22. 

Manchester = Pus.ictry ASSO- 
ciation dinner and visit to the 
Belle Vue circus 

Wednesday, January 3. 
ADVERTISING CLluR OF OXPORD 
. “How to write 
Agricola Rest- 


Lerps 
Astoria 


Pustictry 
Speaker 
Crown Hotel 
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\DVERTISER’S WEBKLY 


A. S. Seal and Parmers PP.RIB.A. The Bournemouth Times Ltd., 


Owing to ey by the ——_ = former 
i ft outh, ildi icence was ° , 
rand Ge poeiaer ntkanel ahete? Oe eereas tea publishers of the Bournemouth 
this 320 ft. long building early in 1949 and it is now 
entirely occupied by us: The premises were designed for 


“ the specialised requirement of in line production of iP ~) Rite 
Ne aowenapees and qetedlinin, eal Ghtyaaren tion of the Times and The Poole and 
a engraving division, the plant is on one floor. architect 
was Miss Elizabeth Scott, F.R.LB.A., whose work includes 
| the Stratford-on-Avon Shakespeare Memorial Theatre. Dorset Herald” and its 


associated undertaking, Hardy Press Ltd., wish Advertiser's Weekly and 


its readers a Happy Christmas and Prosperous New Y car. 


* 
& — Pp 
The~ Bournemouth Times Ltd — founded 184: 
a = - 
na HEAD OFFICE} BRANKSOME + BOURNEMOUTH + West>ourne ©1271 (1) lines) t 
re in london at 80 Fleet Street, F..C.4 (Central 2626); im Poole at 253 High Séreet (Poole 34); and in Centra! Nournemouth at 56 Commercial Road, : 
sh u (Phome Bournemouth 94) : 
228 882 BOS RERRBRSBE DIBRISIBVIVBV ) 


PACTS and FIGURES! | 


SOLD EXCLUSIVELY IN 404 THEATRES THROUGH- : 
OUT THE COUNTRY 


SALES EXCEED 


400,000 


COPIES MONTHLY 


MK EVERY ADVERTISEMENT PAGE FACES EDITORIAL 


x MONOTONE jRATES':— £200 PER PAGE—OR LESS 
THAN 10/-"PERSI,000 COPIES SOLD 


REMEMBER — 60% of the population of Great Britain goes to the 
pictures every week. 


Reach the ‘FAMILY MARKET’ through the Film Magazine that the 
whole family reads from cover to cover! 


A.B.C. Film Review 


Published by Associated British Cinemas Ltd. 


131,134 NEW BOND STREET, LONDON, W.!. MAYfair 5991 
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\OVERTISERS WEEKLY 


Vand 


PRR 


a ie 


A FIRST QUALITY PRODUCTION WITH 


EDITORIAL AND WEWS TO MATCH 
pr ott & CO. LTD., KING STREET WEST MANCHESTER 3 


OFFICE : 


PRIN 


AT ITs 


the 
Catalogues, 
High-class Colour Half-tone Work, 


We specialise in 
Price Lists, 
Leaflets, 


21, BEDFORD STREET W.C.2 


TING 


BEST 


quality production of 
Brochures, Advertising 


etc 


FOX PRINTING PRESS 


TYPOS HOUSE, MAYBANK ROAD, LONDON, E.'8 


Telephone : 


THORNTONS for 


@ EXHIBITION STANDS 
@ PORTABLE DISPLAYS 

SINGLE OR QUANTITY 
DESIGNING and or 


CONTRACTING 


THORNTONS' (BIRMINGHAM) 
COMMON LANI KENILWORTH 


Phone iinet HAM STE 4235 


SIGNS 


surrir ene “ *ENOVATION 


REGINA STUDIOS ( SIGNS & DISPLAYS) LTD 
17 ROSTOR ROAD. MARWELL Ww? 
0a) boee 


NOW —8 CoLouRs 
IN FLUORESCENT PAINT 


AS ane 
Show 


>HT AS Ever FEN 
rds, posters, bus vols 


MODERN PUBLICITY SERVICE 
39 WEST HILL, WANDSWORTH, S.w.I8 
Phone VANdyke 6667 


POSTER SITES 
BULLETINS 
PADDINGTON 


ADVERTISING 
COMPANY 


37, Spring Street, W.2 


PADDINGTON o1an 


BUCKhurst 1252 


| Phone: BER 1065—————__-__——_- 


Trade Typesetting 
Monotype and Handwork 
Specialists in proving for 
Photo-Litho Reproduction 


Delivery and Collection 
in Central London 


ADVANCE TYPOGRAPHERS 
LTD. 

Marigold Street, Jamaica Road 

S.E.16 


EXHIBITION STANDS 
DISPLAYS 
LETTERING 

POSTERS 
SHOWCARDS 
SERVICING 
AND STORAGE 


MERCURY 


DISPLAYS LTD 


245 VAUXHALL BRIDGE ROAD 
VICTORIA ~ S.W.1 + TEL. VIC 0912-3 


| man Co, 


|} Char 


} trade journals cov 


EXHIBITION STANDS AND 
DISPLAYS OF QUALITY 


T. ROBINSON 

STUDIOS, LIMITED 

72a Plough Rd., Battersea, S.W. II 
Tel. Nos. Botterses 5300 & 4886 
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CURRENT ADVERTISING 


Griffiths Hughes Appoint Freeman 
To Handle Shavex : Launching Ads. 
Planned For New B.M.A. Journal 


adver 


ving creu 


tising of Shavex 
n has been 
Robert Free- 
Ltd. The Shavex Zee- 
Kol Co. Ltd, which manufac 
tures Shavex, was recently taken 
y E. Griffiths Hughes Lid 

npaign in general imterest 
nagazines Radio Times and 
Da Mirr n February 
Robert Freeman Co, have also 
nied to handle adver- 
Munrospun group 


the 
sniess sf 


ransferred to the 


j 


starts 
been appo 
ne for 


c whose interests in 
fashions and knitting 
mpaigns are due to 


1 February 
ACCOUNTS MOVING 


lo Dorland Advertising Ltd.: 
es Early & Co., Ltd., makers 
rlywart blankets, from 
( paign for 1951 in 
s and “class” magazines 
Downtons Ltd.: Imperial 
Smelting Corporation (Sales) Ltd., 
Zine smelters and chemical manu 
facturers. Can paign, which begins 
in January, will use full pages io 
ering the 
netal and paint 
ge Campaign in 
natior so planned 

i Mather & Crowther Ltd.: 
fazda nps manufac 
lhomson-Hous 

1 January 
Browne Ad- 
Birmingham 
smicals Ltd 


Litd., Beldray 


chemical 


industries prest 


I. Graham 
vertising Ltd... 
Allied Paints A ( 
ind Bradley & ¢ 
Ho ware 

Rooster Ltd.: 

ind 
Ltd 


Publicity 

ne Group 

£ Tools 

? 195] 

o Auger & Turner Ltd. Man- 
office David Shackleton 


papers 
ACCOUNTS RELINQUISHED 
dD. Cc, Ltd. 


INCE hey have relin 
t of Austin & 


men and 


i uthbertson & Co. 


NEW ACCOUNTS 


To Graken & Gillies Ltd.: 
am Doe 1 new monthly 


d f 


Bay ard 


NEW CAMPAIGNS 


Lewis Publica 

arter column 

insertions in Sund Pictorial and 

Daily Mir ntil the spring 
Placed direct 


For C.P.10 anti-flagistic poul 
tice, new product of J. C. Eno 
Ltd., test campaign extending 
from Nottingham and Leicester 
to Glasgow until March. Agents 
J. Varney & Co. Ltd 

For Lilia and Lilian, in Daily 
Mirror and women’s magazines 
Agents: Clifford Bloxham A 
Partners Ltd. 

For Broom & Wade Ltd 
Mono Pumps Ltd, Parsons 
Engineering Co. Ltd.. and the 
Chemical Engineering & Wiltons 
Patent Furnace Co. Ltd., re 
newals in trade Press. Agents 
Donald Macdonald (Advertising) 
Ltd. 

For State 
full page 
Punch 


Express 555 
colour 
Norma! 


special 
insertion in 
campaign in 


NEW TOILET SOAP 
SOON 


Plans for the launching of 
a new 6d.-per-packet toilet 
soap are in hand with a Lon- 
don agency. Launching date 
has not been fixed, but it is 
expected that advertising will 
start in late spring. Further 
details are not yet available. 


national dailies and general 
interest magazines continues 
Agents: Townend-Smith Ltd. 
For Batchelors chicken Noodle 
Soup, new product of Batchelors 
Peas Ltd. which has recently 
been launched in London and 
South East England, in nationals, 
pers mn evenings and London 
suburban and Southern England 
County papers, colour inserts in 
women’s magazines, and 12 
second filmlets. Agents: Mather 
& Crowther Ltd. 
For Westclox 
colour half-page 
supported by the paper's mer 
chandising scheme. Agents: Col- 
man, Prentis & Varley Ltd. 


OVERSEAS CAMPAIGNS 


The new Twenty Questions 
series featuring Stewart Macpher 
with Richard Murdoct 
Daphne Padell and 
Robert Fabian. which is broad 
cast over Radio Luxembourg fo 
Craven A” cigarettes, is to %e 
heard in Australia, New Zealand 
and South Africa for the same 
clients Agents are J. Walter 
Thompson Co. Ltd. 


Ltd. a two 
in Picture Post 


son 


Frances Day 


Ronson Radio Spots 


special spot an 
Radio Luxem 


\ series of 
nouncements over 
bourg at 9.30 p.m. on Sunday 
evenings sponsored by Ronson 
Products Ltd., started on Decem- 
ber 17. Agents are Mather & 
Crowther Ltd. 
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Decemper 21, 1950 


PUBLICATIONS NEWS 


AND NOTES 


First issue of the family maga- 
zine, You, has been published by 
Gunn Publications recently formed 
by Herbert Gunn, formerly editor; 
Evening Standard, and his brother 
Malcolm, who was with the Sun- 
day and is circulation 
manager of the new publication 
Both men were time with 
the Kent Messenger. Contributors 
imclade Beverley Baxter, W. J. 
Brown, Enid Blyton, Strube, and 
Helen Burke. Editor is Herbert 
Gunn's wife, formerly a Daily 
Mail reporter 


Express 


at one 


Rates for the 
represented in 
Argus South 
Ltd., will be 
sixpence to 
meh 


Pretoria News 
this country by 
African Newspapers 
increased by from 
ninepence per $.c 
as from January | 


Current number of 
contains a 4}-page 
Paul E Derrick 
Factery™ at 
trated by a 
works 


Future 
article on the 

Advertising 
Bournemouth, 
pictonal 


ilhus- 


plan of the 


Life International has issued a 
brochure illustrated by photo- 
graphs, maps, and colour 
charts ana international 


- + 
graphs 


ysing its 


reader according to buying 
power, foreigner centage, pro 
fessions, and export advertising 

The January 1951 issue of 
Games & Toys wil! be the Harro 
gate Toy Fair number 


Scope has published a break 
down of its subscribers in the 
U.K., overseas, and on a trade 
and industry basis 


Christmas issue of 
explains the purpose and func- 
tions of its publishers, the Coun- 
cil of Retail Distributors. 16 
pages plus covers, it has five pages 
of advertisements 


OBITUARY 
Col. C. D. Sheldon 


Chairman of 
of Makers of 
managing 


the Association 
Newsprint and 
director of Albert E. 
Reed & Co.. paper manufac- 
turers, Colonel Clifford D. 
Sheldon died suddenly of a heart 
attack in ( on Friday, 
aged 62. America on 
business. 

He took part in 
on behalf of the paper-making 
industry, in Finland, Norway and 
Sweden, for bulk supplies of raw 
materials for paper production 


hicago 
He was in 


negotiations 


: 
David Roy 

Taken ill at work Mr. David 
Roy, manager of W. H. Smith & 
Son's newspaper department, died 
on Thursday of last week. He 
had been with the firm for nearly 
forty years, joining the publicity 
department in 1911. In 1920 he 
became manager of the book de 
partment and in 1943 took over 
managership of the newspaper 
department. He was due to retire 
next August 


Legal and Gazette 


Maurice Vernon Ltd. 
In Liquidation 


A meeting of creditors { Maurice 
Vernon I advertming = contra rs 
4. Street, Lond C 4, was held 

ay Maurice G 


Plant said that surely creditors 

1 have been alle together some 
cighicen months ago. as soon as the 1948 
accounts w available L: auditor 
ver win 


available tw 


said he felt that 

4 ntunuing 

regard i the 

“Suits the a aux months 

The. approximate result for the six months 

‘ October 31 was a gross profit of 

t3.800 against overheads of £2,400. thus 

leaving @ net profit of £1.400, subject u 
audit 

Resolurt 


me were passed confirming the 


voluntary liquidation of the ompany 


om y ’ 
fastcheap, London, FE 3. as liquid: Jaton 
of ak bon 


PROMISE PRESS LTD. 


At the first meeting of 


creditors of 
Promise Press Lrp., 35-39 Maddox 
Street, W.1. publishers, the Official R 
ceiver reported that the winding-up order 
was made on October 23 The company 
was formed in September, 1946, with a 
nominal capital of £500, increased in 
September, 1947, to £1,000, all of which 
was issued Liabilities amounted to 
£4,818 


in addition there were prefercntial 
claims for £263 and debenture holders 
claims of £4.615 Assets were cstimated 
at £5,390. Failure was attributed to 
judgment and the costs incurred in an 
action for damages for breach of con- 
tract, back printing charges and advertise- 
ing which did not produce i, increase In 


turnover © warrant the reunu 
m™ “as pased and the matter was teft 
n the hands of the Official Receiver 
rer , IES 
BANKRUPTCIES 
Lewis Geroece Sroames sometimes 
known as Lewis George, 41. Penywern 
Road, Earls Court 
business with another 


meremith 
Ge 


Audley Street, London, as Blectroni 
craft Publicat . technical publishers 
Receiving Order and Order of Adjudica 
thon Decembe 


Simcox Siows (a 
104 Burlington 


firm) 
Street 114 


“ 
Street. and Bradgate Street Works, all 
Ashton-under-L yne Lancashire Stan 
and Seplay cquipment manufacturers 
Receiving Order December 6 ublic 
examination January 29. The Town 
Hall, Ashton-under-Lyne 


283 


‘ . nJ . 
Combined “Save ! uc! 
Campaign Urge: 
The House of Comm 
week heard an urgent | 
aco-ordinated advertising 
for the coal, electricity, a 
industries, so that, in time of 
shortage, people should not , 
encouraged to buy electrica 
appliances, thereby increasing 

the load. 

After attacking the | 
‘Another New Power Sta 
Mr. G. Nabarro (Con.) referred 
an advertisement, “More pow 
from Stourport means 
power for the nation” and asked 
Where is there any exhortation 
to use less electricity?” 

The Parliamentary Secrets 
the Ministry of Fuel and Powe: 
(Mr. A. Robens) retorted thar M 
Nabarro had one opinion 
the publicity of the B.E.A d 
they had another 


B.A.LE. Has Its 


Own Journal 
The British Association of Ir 
dustrial Editors has now 
the first (autumn) number 
organ, The Industrial Editor 
A 16-page publication plus 
covers, it is printed on art paper 
Part of the address by Mr. | 


issued 


Of its 


i 
Lee, Parliamentary Secretary of 
the Ministry of Labour ud 
National Service, is reproduc ed 
as an article, “The House Maga 
zine, its Place in Worker-Man 


agement Co-operation.” 
Chere is one advertisement 
page for Sun Engraving Co., Lid 


A. Vernon Keith & Co 
been appointed U.K. representa 
tives of Singapore Tiger Star 


the E Eaglich daily 


Est. 1908 Phone : Hol, 8641/2 


87/93 LAMBS CONDUIT ST., W.C.I 


Directors : 
George Mial!, Arthur Lambert, Percy Millward 


House to House distribution of 
circulars etc. by men under efficient 
supervision. Envelope Addressing, 
Folding, Enclosing, etc. Sandwich 
Boardmen. Street Paper selling. 


ROTAPRINT & MULTILITH USERS 

We offer you speedy Photo-Litho service 

that is second to none Our speed is 
your asset. 

For QUALITY end RELIABILITY 
“Phone Shoreditch 3942 
VARILITH SERVICES LIMITED 
3 Academy Buildings, Fanshew Screet, N.! 


ESSLERS 


LONDON 
DISPLAY STANDS 
SHOWCARDS SHOWCASES 


201/3 CHURCH STREET, N16 (CLI 6247) 


ADVERTISER'S WEEKLY 


FOR OIL COLOURS 


WATER 


COLOURS 


POSTER COLOURS 


GEORGE BROWNEY & CO LTD 


10 PRACY STREET LONDON 


wi 


SILK SCREEN ARTS L™ 


97 SHIRLEY ROAD. CROYOON 


aoo OmMBE 4814 ?8 


WIGHEST GRADE 
CLEAN © SHARP 
CRAFTSMANSHIP 


consuct us ton DAY-GLO 


SPEEDY SERVICE 
2 EXPRESS J 
DELIVERY 


LIC.39 


CLELAND 


PACKAGING 


to order, in immaculate style and in the 
best traditions of industrial Design — 


functionally and visually 


STAPLE HOUSE, 


WM. W. CLELAND LTD 
HOLborn 2521 
CHANCERY LANE, W.C.2 & BELFAST 


ayrorvre b 2 Cre 


GIANT ENLARGEMENTS 


up to 60 sq. ft. in one piece 
The Aunoayps Co. itd, Brownlow 
London, rT “Phone : EALing 
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According to the statement of affairs ! \ a y 
7 as at October V1 1950, the liabilities a _ i a Ni 
: and £2,369 Ils. 7d. w 1 Bank in re- SS 
— spect { verdraft The iatter held as : 
Ss sccurity a dircctor’s endowment policy a 
< The assets mprised: fixtures, furniture 
ie and fittings, £300; work in progress, £750; 
- and sund Jettors, £8,070; making a 
“bogs total of £9,120, but from the latter figure 
had to be deducted £608 I2s tid. for 
* orefercotia aims thus caving net 
y assets of £8.51 s. Id fr a deficiency 
as regarded creditors f £8.69 4s 6d ————— — 
The ise 1 shar Apita { the mpany lo 
, amounted | 14.100 and, » fa s the 
i. contributories were neerned - i was — SH 
a total deficiency of £1 ”) 45. 6d 
* Mr. F. G. Plant, repress 2 editors 
e& inquired what was the debit balance on a 
_ the profit and loss « mt in 1948, and 
“4 the mpanys auditor replied that at 
¢ : April 30, 1948, th Jebit balance totalled 
a £6.83 
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AUVEKIISER’S WEEKLY 


Mars Director Tells How Much to 
Spend on Market Research 


“A modern company making 
and marketing consumer goods 
iS not operating in the most 
effective way unless it is spending 
at the very least one-quarter of 
one per cent of its turnover—and 


he said, he would expect to get: 
help in the design and packaging 


of his commodities; guidance 
about units, sizes, and selling 
price; help in determining 


promotion and advertising policy; 


in appropriate circumstances up dl oo pg ow nly bea 
to ¢ : >nt f 7 “eae te 
oe ool +» = we tae ee ion of the goods he was 
intosh marketing director, Mars ° ated and of those of his 
Ltd if 1 Market Research competitors however t 
S ty nct meeting ere as, owever, a grea 
ciety luncheon meeting deal of market research that was 
In return for that expenditure, not worth buying Genel 
c ) area 
advances would take place when 
a . the commissioning of research 
. > 
Whe re Sponsored was done on a more intelligent 
. » basis 
Radio Pulls 
Commercial and sponsored 
iadio is a valuable advertising AFTER BUSINESS HOURS 


sa 


medium in the British Colonies, 
d Sir Wavell Wakefield, M.P *Let’s Mak , 
’ , 8 Miake an Opera 

esident, London Branch, Incor- 


pr 


porated Sales 


Managers’ Associa (Lyric Hammersmith) 


tion, and a director of Broadcast Delightful in conception and 
Relay Services (Overseas) Ltd., at happy in execution, this is as 
an 1S.M.A. luncheon meeting. much a Christmas party as an 

Emphasising that the colonial P¢tatic performance. A group 


commercial 


of children, with the help of one 


systems were in no 


or two adults, make 4 pera, 
sense an imitation of the Ameri- then perform it telngion a 
f ‘ i 
can, Sir Wavell said that in the audience to sing the choruses 
Colonies commercial radio must 
in ca wens eoaes Of This year Sam, the new sweep 
wa 8 Song Sens O boy, is played by Ronald Millar, 
responsibility as regards both the ~=who obviously enjoys his work, 
goods advertised and the contents Trevor Harvey alternates with 
of the programmes Boyd Neel as conductor.—J.E.S 


At the annual cocktail party of Perry Colourprint Ltd. and associated 


companies, left to right: 


(Alfred Pemberton); R. 


Messrs. Gorman (Reid Walker); G. 
Fielder (Greenly's); Truelove 


Elton 
(Crossleys); 


Soaper (Nelson Advertising); L. Turner (Perry Colourprint); Hughes 


and McCormick (both C. Vernon & Sons). 
BRE © Pte 


At the 
director, is in the centre of the second row, with A. E. Dobson, director, 
on his right, and J. F. Johnson, general manager, on his left. 


staff of Heslock Ltd., Leeds. H. Heselton, 


party 


USE THIS UNIQUE NEW AID TO PERSONAL EFFICIENCY 
—It is a PROVED Saver of Time and Worry 


This entirely new Shaw WEEK-TO-VIEW DESK DIARY & 
MEMO BOOK is (1) an automatic secretary that will rid your 
mind of the bother of remembering —_— and countless 
other matters throughout 1951; (2) 


Simple But Remarkably Effective 


There are 104 pages, size 8} in. by 54 in., in the Diary Section— 
two for each week of the year—so that 


a Reference Book of essential facts, 4 7 
figures and lightning calculation 4 - 
tables. i ee _* 
You know how convenient it is, | — 18 — 
when planning your engagements and "=," - 
laying out your work, to have the ao 


PPE ET TT eeeT Ete 


they always open up to a complete week 
and, being spirex bound, lie absolutely 


Se flat on your desk. Every double page is 
= divided into six daily sections, each 
a oe with the day and date printed boldly 


on it, and ruled up for engagements by 
hours and half-hours; also there is an 


whole week's reminders before you “49 : i { --~ ample blank space for each day's 

In the Shaw WEEK-1TO-VIEW DESK : ee be reminders and jottings. Thus, clearly 

DIARY your current week's notes are fe a — a f -«: laid out before you, are the daily sec- 

always before you, so that you can all a SRS: -,4 “" tions for the entire week. Along the 

organise your day's or week's work °°" / Sa ol / bottom of each double page is a com- 

accordingly. When you arrive at your — weed plete calendar for the year. 

office in the morning you just open your Diary to the current date . 

and there you w clearly at a glance all your appointments Secure it for your Own Use and Benefit Before the Supply 

notes and reminders for the day and the entire week. Notes for for 1951 is exhausted 

future attention will always be brought ¢o your notice on the right The Shaw WEEK-TO-VIEW DESK entire year. So secure it for your own 

dates, and reference can always be made to past entries DIARY and MEMO BOOK cannot go use and bencfik, and place one on the 
wrong OF get t of orde s absolutely desks of each of your managers as weil 
automatic, needs no filing or posting of —you will find it an excellent investment 
records, and always before you. It Just fill in your requirements on the 

An Enquire-Within “ save you time and worry at every coupon and pos it now while supplie 

poim of your day's work throughout the are still available 


of Daily-Needed Facts 
and Figures 


In the Enquire-Withia section 

Abbreviation, in fre. 
ue: '&F Dates 
aod Sur-Tax Rates; 
Statistics of U.K. Population, 
Age and Man Power Distribution: 
Time-saving ready-reckoner, in- 
terest tables, and scores of other 
aveful facts and data 


Nate tie as 


WEEK. 14 


VIEW DESK model in genuine rexine binding The 
DIARY and MEMO BOOK is supplied sheets themelves are printed on good 
im two bindings; (1) Diack board Quality writing paper 

handsomely gold-Dlocked: ©) de luxe 


The Shaw 


8 EN EE a eee et 


FILL IN AND POST THIS COUPON NOW 
Shaw's Efficiency Devices, 10 Fleet Street, London, EC 4 


Please send mc copy/ies of the 1951 Shaw WEEK-TO-VIEW DIARY 
at Ss. 44.. each including tax and postage. and invoice on despaih 
AND /OR 


Please send copy/ies of the De Laxe mode! in genuine : wee 
binding at 15s. 4d. each including Tax and Postage, and invoice on 

INAGRE ore +e or~ oe ee seeneccnrcenenes:-. | -coereneonsvesesooee secs: sonssenscecenersenessseceseussenessosesossncewesnecesseenes 
Address 


For quantities write for special quotations. 
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APPOINTMENTS VACANT 


ADVERTISEMENT 
REPRESENTATIVE 


The man we are looking for 


will 


(1) have proved his ability to 
sell space 

(2) be of a type who can talk 

to top executives on level 


terms 


be as interested in adver- 


tising generally as im 


selling space. 


He will be required to join the 


advertising team for a large 
circulation national magazine 


He will be well rewarded 


Write fully and confidentially 


to Advertising Director, 


Box 9230 
Advertiser's Weekly, 180 Fleet Sc., E<.4 


WANTED. Buyer for Outdoor Adver 
ting Sites Age about w Good 
« ‘ map Car supplied 

y y n scheme 
Box 9226 Ad. Weekly 180 Ficet St BC4 
PARKE, DAVIS & ©CO., Manufacturing 
. require in their Advertising 
mt oan expernemed adverts 


a pharmacist) 
pharmaceutica 
s of advance 


(preferably 
‘ 


pension scheme 
with qualifica 
jars, marked 
using Manager 
Staines Road 


ASSISTANT TECHNICAL WRITER re 
quired ndividual who combines writ 
img ability adequate technica 
background Mechanical and 
Electrical engineering (Uncluding§ ciec 
tronics) knowledge required Aircraft 
instrument ¢xpenence an advantage 
Apply with full details of experience 
and salary required u ersonne! Man 
ager Sperry Gyroscope Co Lid 

West Road. Brentford. Middicsex 

SILK SCREEN OPERATOR wanted 
preferably used to screening on glass, 
but not essential Permanent work. 

wages and prospects Reply to 
Ltd., Kingsbury y ate. Kings- 

Hendon, N.W 

Lettering 
wanted 


experience 


Weekly 180 Fi 


SPACE SALESMAN 


wanted for Annual Sponsored 
Publication. Excellent pros- 
pects. Full particulars to 

Bex 720! 
Advertiser's Weekly, 180 Fleet Sc., E.C.4 


cSt BC4 


TECHNKI Al. 


_PERIODK AL 
‘cmt gy ® 


proprietors 
shorth 


commencing Salary 


Box 9220 Ad. Weekly eo Pi ce: St ECA 


* Phone 


CLASSIFIED ADVERTISEMENTS 


RATES: APPOINTMENTS a 5 a Sey ime. APPOINTMENTS 
pane: Ws. 


All other ctawifications } 


Leades, ECA. ‘Phone: Chancery 6544 


APPOINTMENTS VACANT im FREE LANCE SERVICES 


ASMSTANT REQUIRED for Adverts 
ing Departmem of Nationa! Advertuscr 
Age 20/24 Previous cxperictice an 
advantage but pot essentia Applicant 
must be keen and adaptabic Aoply 
in writing eiving full particulars of 

xpericme vecther with 


Box 9231 / 


ed wo 
Weekly 180 Ficet St BC4 


FIRST CLASS PUBLICITY 
PRODUCTION MAN 


wanted by important London 
Publishing House. Must be 
fully capable of seeing Press 
ads., folders, brochures and 
mailing through all 
stages without constant super 
vision. The man who wants 
a worthwhile-position with ex- 
cellent prospects should send 
details of experience and 
salary required to 


shots 


Box 9236 
Advertiser's Weekly, 180 Fieet S¢., £.C.4 


LETTERING ARTIST with showcard 
pa ey wee ag es good 
conditions, five<lay or 


sr sino | FILMS 


call wih specimens 
71, Dean Street 


OFFICE BOY oF or a for Pub- 
lishers § office ny Victoria §=Station 
Excelicmt prospe 
Hox 9225 Ad Week! y 180 Fleet St BC4 


COPYWRITER 


Vacancy for young, practical 
copywriter with some produc- 
tion knowledge in large S.W 
London manufacturing organ- 


isation Write, giving full 
details and quoting salary 
required 

Box 9237 


Advertiser's Weekly, 180 Fleet St., E.C.4 


AN OPPORTUNITY occurs for a really 
competent Shorthand-1] yprt 
detail work Agency 

good speeds csscntial 

ails of age, experience and 
salary required to rs Pearce. 

Baka & Co Lid 2 
ry Lane, W.C.2 


DRAUGHTSMAN-ARTIST Capable of 


drawing spare parts and componcnis 

f handbooks and instruction sheets 
rom blue prints and sections Must 
be fu cxapernenced in this work 
Write fully, im , experience 


sm) salary required t« 
Box 9255 Ad. Weekly 180 Fleet St BC4 


APPOINTMENTS WANTED 


SHORTHAND. 
taries, Clerks 
staff 


TYPISTS. Private Secre 
etc. If you are in urgent 

yatact Embassy Bureau, 
Whit wmb Street, W.C 2 
$924) We specialise in 
efficiemt personnel 


EXPORT ADVERTISING and Sales 
pre MOU 1 Creative and Administra 

ec ager wishes to join Lond 
© Exporter Specialist in 


market 25 years advertising 

ing experience 
Ad. Weekly 180 Pieet St BC4 
AGENCY TRAINED. Young Manches 
ter mar n Production 
D contact, seeks 
agency where 


are the gualifica 


ancement 


tions { 
Box 9234 Ad Weekly 180 Fleet Si BC4 


ILLUSTRATOR, colo 
Expert knowledge of 


secks imterested clients 


rt 
Box 9228 Ad. Weekly 


WANTED 


iv was 


Pash 


180 Flee: 5 


Representing Figure and Children’s 
Ilustration Artists 


Phone or write 


THE TUDOR ART AGENCY 
1 PURNIVAL STREET, Ec 4 


COMMERCIAL ARTIST, expenenc: io 
and ech 


and 


shoe drawing, 
lettering 


connec ~. Prompt service eu 

Box 9716 Ad. Weekly 180 Flee: S ry 4 
COMMERCIAL ARTIST requires proces 
work (ine, tone and colour), icticring 
Specialist runes work from ‘ 
colour row 

Box 23) ‘Ad Weekly 180 Fleet & Bea 


BUSINESS OPPORTUNITIES 


AS MANY OCOLOURS 
out the cost of blocks 
fich weight of colour 
colour printing by 


es you like with 
and with & sew 

Long rum of 
Mechanised Silk 


Screen Process for your showcards —4 


salcs-aids Get 
from Decor Ady 
Bristol, i Tel: 26817 


an alternative Gu 
sing 4 Brosed bens 


and 20460 


Book 


@««., by photoditho 


Pine Colour Primer 


SHOW CARDS, CUT-OUTS, 


Jacke. Advertising Folders 


or letterpress 


(own photo-litho process pian) 
CARILLON PRESS LTD. 


T 4 
London Office: 79 Davies St. W.! 
Phone GRO 6777 
TELEVISION, Rado and Llcctne 
business for sale. large shop 4 {| « 
18 ft., double window, plus stock 
rooms and garden Good = agencies 
televison rema et negiected ! 
Stock (£800 to £1,000). Leax ator 
and fittings Only £2,000 for quick 

sale North London 
Box 9227 Ad. Weekly 180 Pleet Si PC 4 


ES AND WANTS 


COMPLETE MASSPRLEY Cor 


price and details to 
chester) Led, 26/29 
chester 4 


Langmans "(Man- 
Tib Sweet, Man- 


ADVERTISER'S WEEKLY 


PRINTERS 


TO PUBLISHERS 


Are you seeking a Printer who has 
recently instalied the undermentioned 
modern machinery to produce an 
established monthly, or weekly 

2 Modern Automatic Double Demy 


letterpress machines by Linotype 
Machinery (Led Several omalier 
Automatic Cylinders, Additional 
Monotype keyboards and casters. 
Double Roya! and smaller folding 
machines. 

if this is 80 we invite your uireo— 


Telephone Leytonstone |! 
(Minimum — 
runs orelerred is 
G. F. TOMKIN LTD. 
S01/S Grove Green Ad., Leytonstone 


SILK SCREEN PRINTERS 


PROSPECT 1825 
FOR QUALITY 
BLACK’S 
SILK SCREEN PRINTING 


SHOWCARDS POSTERS 
GLASS BANNERS 
PLASTICS RUBBER 
TRANSFERS ETc. 
}. K. BLACK & CO. (Printers) LTD 
28 Priests Bdg, Mortlake, $.W.14 


SILK SCREEN PRINTING 


HOES Tins 
any sine) 
DISPLA 


GLASS SIGNS 
else Handwritten Showcores ond Signs 


773 Futham Rd., 9.6 
GOODLAND henown 5493 7” 


SPECIAL ANNOUNCEMENT 


See November 30 issue of Adver- 
tiser's Weekly, pages 190 and 191 
for the Advertising Services 
& Supplies Section. December 
28 will be the next issue con- 
taining these services. 


ACCOMMODATION 


Fully 


inclusive 
service, 


ASSOCIATED PRESS BUILDINGS 


LONDON, E.C.4 


rental, 


Approximately 3,000 sq. ft. of excellent 
light offices will be available January in 
this new building. 


day and night 


For further details apply Sole Agents 


HILLIER PARKER MAY AND ROWDEN 
77 Grosvenor Street, London, W.!. 


MAY fair 7666 


your Classifieds to CHA 8844 (Ex 23) 
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ADVERTISER'S WEEKLY 


iwurspay, DecemMBer 21, 1950 


D. a copy 
40/- a_year 
Post free 
45/- (overseas) 


STOP PRESS 


Maconochie Bros. Ltd. launch- 
ing outdoor advertising cam- 
paign for Pan Yan pickle, “Kep” 
Sauce, and soups, covering large 
cities in Britain, including Lon- 
don, with 48-sheet posters. 

Campaign designed to last for 
first period of twelve months. 
Will include large illuminated 
neon sign featuring “Kep” 
Sauce in Piccadilly Circus, Lon- 
don, as well as sites in some 
provincial cities and specially 
painted beards in railway 
stations, 

Agents: W. 8S. Crawford Ltd. 


@ REGISTERED 
AT GP.O. AS A 
NEWSPAPER 


CHAIRMAN RE-APPOINTED 


By agreement between News- 

aper Society and N.P.A., 

obertson, communications 
manager, “Glasgow Herald,” re- 
appointed chairman of joini 
telecommunications committee 
for ensuing year. 


ALL RENEW 


All 1950 advertisers have re- 
newed on Regent Film Corpora- 
tion’s Army and R.A.F. camps 
commercial film service, states 
J. Wilson, managing director. 
Some appropriations are in- 
cre 


KNOWLEDGE is an indispensable tool of the adminis- THE ABA: TIMES 

trator’s trade. The Times Review of Industry provides AND ITS COMPANION 
: . . . PUBLICATIONS 

the business man in this country with an expert and 


detailed information service. Month by month it 


LITERARY SUPPLEMENT 
records the progress of all the major industries of Every Frida: 
Britain, reports all important technical developments, EDUCATIONAL SUPPLEMENI 
Every Friday 
actual or impending, 


i THE TIMES BY AIR 
market prospects, factory problems and commercial Daily 


practic es, and 


at home and abroad, reviews 


analyses current trends the world over. WEEKLY EDITION 

. . . Every W 

The authority and practical value of The Times oer | 
REVIEW OF INDUSTRY 

First Wednesday of Every Month 

cerned with the conduct and administration of British THE TIMES SURVEYS 


Occasional Publications o 
industry and trade. ” of New ~~ li panne 
‘ nal s4 


Review of Industry are recognized by all who are con- 


Published by the Proprietors, BUSINESS PUBLICATIONS, itd. at their office at 180 Fleer Street. Londen ec4 (Phone - ‘Chancery 8B44__ 
December 21, 1950. Printed in England by Staples Press Limited at their Great Titchfield Sereet, London, establishment. 
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